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2030 Vision
The 2030 Vision formulated by Honda is expressed in the statement,
“Serve people worldwide with the ‘joy of expanding their life’s potential’—
Lead the advancement of mobility and enable people everywhere in the
world to improve their daily lives—.” To embody this Vision, the Company
set the direction of its specific initiatives from three perspectives as
action guidelines for the 21st century: “Creating the Joys,” “Expanding
the Joys” and “Ensuring the Joys for the Next Generation.”
From the first perspective of “Creating the Joys,” Honda will work on
“creating value for ‘mobility’ and ‘daily lives'.” The Company will focus on
three areas, namely mobility, robotics and energy, as it seeks to provide
people with the “joy and freedom of mobility” and “joy of making their
lives better.”
From the second perspective of “Expanding the Joys,” Honda will strive
to “accommodate the different characteristics of people and society.”
In this area, the Company will seek to further expand joy by offering
products and services that are optimized for all people reflecting
different cultures and values and diverse societies, irrespective of

whether they are in developed or developing nations.
From the third perspective of “Ensuring the Joys for the Next
Generation,” the Company will make progress “toward a clean and safe/
secure society.” Striving to become No.1 in the areas of the environment
and safety, Honda will invest more resources in these areas and will
strive to become a company that leads efforts to realize a carbon-free
and collision-free mobile society.
In this Vision, Honda has returned to its universal passion and made
a major shift in its direction from quantity to quality. This is how the
Company has set its corporate attitude to realize “growth through the
pursuit of quality.” The Company will aim to expand the circle of joy and
let the Honda brand shine even brighter through the steadfast pursuit of
the “quality of value Honda provides” and “quality of its initiatives.”
To realize this Vision, the Company will make effective use of limited
corporate resources to transform and evolve existing businesses and
create new value.
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2030 Vision

Serve people worldwide with the “joy of expanding their life’s potential”
—Lead the advancement of mobility and enable people everywhere in the world to improve their daily lives—

Growth through the pursuit of quality
《Creating the Joys》
Creating value for
“mobility”and “daily lives”

《Expanding the Joys》
Accommodate the different
characteristics of people and society

《Ensuring the Joys for the Next Generation》
Toward a clean and safe/
secure society

●Provide people the joy and freedom of mobility
●Provide people the joy of making their lives better

●Provide the ideal products and services that fulfill
societies’ expectations and meet individual needs

●Lead efforts to realize a carbon-free society
●Lead efforts to realize a collision-free mobile
society

Business viewpoint to focus on: Effective utilization of corporate resources

strategy
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