
Message from the President and CEO

I would like to take this opportunity to express our gratitude for your cooperation and tremendous support 

for Honda’s activities.

Honda has provided appealing products and services that bring joy to customers worldwide in all aspects 

of our businesses, namely motorcycles, automobiles, power products, aircraft and aircraft engines. Thanks 

to these efforts, we have grown as a mobility company that is capable of serving over 30 million customers 

in a single year by providing value unique to Honda.

Meanwhile, the business environment surrounding Honda is now at a major turning point. Changes include 

the diversification of values such as the shift from “owning” to “using” things (i.e., products and services), 

the advance of an aging society and acceleration of urbanization, and the ever more serious issue of climate 

change. Moreover, the transformation of the industrial structure due to technological advancements, 

including energy conversion, artificial intelligence (AI) and the Internet of Things (IoT), is proceeding on a 

global level. 

To ensure our ongoing viability as a company within this evolving environment, a future-looking vision that 

can quickly address the changes of the times is essential. With this in mind, in 2017 Honda formulated the 

“2030 Vision,” which articulates our direction toward the future. Specifically, as we continue operating our 

existing businesses, we must determine how we are going to transform and evolve the value of our existing 

businesses in accordance with the significantly changing expectations of society and the needs of our 

customers. Also, we will consider how we are going to create new value in our motorcycle, automobile and 

power products business domains beyond the framework of our existing businesses.

In keeping with the “2030 Vision,” we will move quickly to reinforce the “strengths of Honda.” One of 

these is creating new value that encapsulates Honda’s “passion” to “Serve people worldwide with the ‘joy 

of expanding their life’s potential’.” Accordingly, we have newly established a research and development 

operation that will focus on new value areas which include robotics. Additionally, we are working to 

strengthen collaboration between Japan and overseas bases as well as inter-business collaboration 

including motorcycles, automobiles and power products. These efforts are steadily achieving results.

Honda believes its sustainability as a company depends on fulfilling its corporate social responsibilities. 

This includes meeting the expectations and demands of stakeholders by providing value such as relevant 

products and services while considering the impacts on the environment and society. Equally important 

for our corporate sustainability is for Honda to help solve social issues through business activities such as 

responding to the Paris Agreement and the United Nations Sustainable Development Goals (SDGs).  

You can look forward to Honda continuing to achieve sustainable growth together with society and making 

further strides within this era of change.

I sincerely appreciate your continued support for our endeavors.

President and 
Representative Director 
Chief Executive Officer
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