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Social Activity

2.56

million

Number of children who applied for the Children s Idea
Contest in Japan, Thailand and Vietnam since 2002
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Basic Approach

Honda Social Activity
Since the Company was founded, Honda has sought to contribute
to society and customers by creating quality products and
technologies while coexisting harmoniously with the communities
that host its operations. In the 1960s, while the Company was still
in a period of early growth, Honda began to launch philanthropic
initiatives designed to strengthen ties with local communities.
Currently, Honda undertakes various social activities in the six
regions of the Company’s worldwide operations, aiming to share
joy with people all around the world and to become a company
society wants to exist. Honda also strives to support initiatives
that reflect local circumstances in its corporate activities
overseas. In order to be able to share joy, Honda will continue
to pursue various social activities while communicating with
customers and local residents.

Basic Approach
Honda establishes foundational principles and global directions
that represent its basic approach toward social activities.
These clearly stated principles and directions demonstrate the
Company’s determination to passionately take part in activities
related to educational, environmental, community and traffic
safety initiatives that will help create a future society in which
everyone can pursue their dreams.
Honda pursues a variety of activities in six regions, taking
advantage of its unique management resources in line with
these principles and directions.

social activity

Basic principles and directions of Honda philanthropy
Honda Philanthropy: Vision
Honda enriches joy for people around the world through socially
responsible activities in accordance with the Honda Philosophy of Respect
for the Individual and the Three Joys. Ultimately, it is our desire that society
will want Honda to exist in every community.

Environmental
initiatives

Community
initiatives

Traffic safety
initiatives

Educational
initiatives

Honda Philanthropy: Basic principles
●As a company with a global viewpoint, we are dedicated to contributing to

the well-being of local communities around the world through our
products and technologies.
●As a good corporate citizen, Honda will deepen its commitment to all local
communities where it does business.
●Honda will contribute to the nurturing of a society where caring and
energetic individuals actively participate in socially responsible activities.

Global directions
Striving to create a future society in which everyone can pursue their
dreams, Honda shall:
●Support educating our youth for the future
●Work to preserve global environments
●Promote traffic safety through education and training
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Japan
Regional Activities

Disaster support activities
(Great East Japan Earthquake/
Kumamoto earthquakes/relief efforts)

03

With the aim of providing support for reconstruction of areas
affected by the Great East Japan Earthquake, Honda has been
implementing the ASIMO Special Class and TOMODACHI Honda
Cultural Exchange Program.
The ASIMO Special Class, launched in 2011, introduces the
performance and functions of the ASIMO humanoid robot mainly
to children in elementary schools in the disaster-affected areas
of Iwate, Miyagi and Fukushima prefectures in order to highlight
the importance of having a dream and taking on new challenges.
Activities were undertaken at 19 schools in 2016, the final year
of the program. Since the launch, classes have been held at a
total of 130 schools, with around 21,000 children participating.
The TOMODACHI Honda Cultural Exchange Program trains
young people to take leadership for their own development.
Bringing together high school students from the affected areas
for cultural exchanges with students from the United States
provides students with a global perspective of the future so they
can use their hopes and dreams to boldly take on challenges
and make the world their stage. In keeping with the spirit of the
TOMODACHI Initiative sponsored by the U.S. Embassy and U.S.Japan Council, in conjunction with American Honda Motor Co., Inc.,
01

02

social activity

04

Honda has provided students with the opportunity to experience
U.S. traditions and culture, including participating in the Rose
Parade, for three years beginning in 2015.
The first program focused on students from Miyagi Prefecture,
the second from Iwate Prefecture, and in 2016 some 20 high
school students from Fukushima Prefecture took part in the
program.
Honda donated 50 million yen to Kumamoto Prefecture as relief
aid following the earthquakes in 2016 plus 110 motorcycles, 127
Enepo generators powered by butane gas canisters and daily
necessities. Some 40 vehicles were also loaned free of charge
to areas affected by the earthquakes. Honda also opened up part
of the Kumamoto Factory premises to be used as an evacuation
center as part of efforts to contribute to the earliest possible
relief and recovery of affected areas.
In addition, Honda donated four high pressure washers to
Hokkaido and five to Iwate Prefecture, where it also loaned four
mini-vehicles, as relief support after these areas were hit by
Typhoon No. 10.

Contributing to society with the Honda C-card
Honda issues the Honda C-card to provide optimal service for its
domestic customers. In addition to its credit card function, the
Honda C-card provides a cash-back points system, membersonly preferential service and a charity (social contribution)
function for donations to the Red Cross and UNICEF, all services
that began in October 1995. As of March 31, 2017, some 690,000
cards have been issued.
The Honda C-card charity award ceremony was held at the
Japanese Red Cross Society and Japan Committee for UNICEF in
June 2017. With this charity, Honda donates* a fixed percentage
of total Honda C-card use for the year to the Red Cross and UNICEF.

05

06

07

This was the 22nd time the donation was made, with a cumulative
total of approximately 902 million yen being donated so far.
*Customers bear no burden for these donations.

Developing the Next Generation

Environmental education programs Nature
Wagon and Dream Hands
Honda conducts the delivery-style environmental education
programs Nature Wagon and Dream Hands, which are mainly
offered to local elementary schools and municipalities near
Honda worksites around Japan. Nature Wagon uses wood from
tree thinning, stone and other natural materials, providing
students with an opportunity to think about the importance of
environmental conservation and to experience the fun of making
things. Dream Hands refers to activities to spread the joy of
making things using original Honda cardboard crafts. In FY2017,
these programs were held a total of 465 times, with around
20,000 students and 4,500 volunteers taking part.

01 The ASIMO Special Class has been conducted at a total of 130 elementary
schools since 2011
02 As part of the TOMODACHI Honda Cultural Exchange Program, participants
took part in the Rose Parade in the United States at the start of the year
03 Scooters were donated to local municipalities in Kumamoto Prefecture to
support rehabilitation following the Kumamoto earthquakes
04 A total of 40 Honda-owned Acty Trucks were lent free of charge to help with
reconstruction efforts after the Kumamoto earthquakes
05 Japan Committee for UNICEF Executive Director Hayami (right) presents a
letter of appreciation to Honda Motor Co., Ltd. Sales Department General
Manager Iwasaki (left)
06 Nature Wagon, a delivery-style environment education program
07 Dream Hands aims to spread the joy of making things
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Children’s Idea Contest
The concept behind the Children’s Idea Contest is to enable
children to experience the importance and joy of creation, and
help them grow socially, giving shape to their ideas through the
act of drawing their dreams and taking on new challenges. In
2016, the contest was held for the 14th time, with a cumulative
total of 34,750 groups of children providing 4,096 works over
the past seven years. In addition, since 2005 Thai children who
had taken part in a similar contest in Thailand were invited
to join an international exchange event held at the Twin Ring
Motegi racetrack in Tochigi Prefecture. Together with Japanese
children, they talked about their future dreams and country’s
culture, introduced each other’s work and engaged in a variety
of other exchanges.
The Children’s Idea Contest also has been held in Vietnam since
2008. More children have entered the contest in subsequent
years, and it recorded a cumulative total of more than 2.56 million
children who applied in the three countries including Japan.
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proprietary towed Beach Cleaner*. Environmental learning
classes are also held for children, stressing the importance of
environmental conservation.
In addition to a beach-cleaner-towing 90cc towed beach
cleaner, since 2016 Honda introduced a Beach Monpal electric
cart for use exclusively on the beach in an effort to show how fun
cleanups can be to as many people as possible. The machines
were a hit with everyone from children to the elderly for their
ability to make beach cleaning so enjoyable.
Cleanup activities were held 26 times in FY2017, with 2,002
associates from 362 Group companies taking part, together
with local people. These activities, which began in 2006, were
conducted for the 10th year in 2016. They have now been carried
out 300 times in total, with volunteers from 1,842 companies
and around 25,000 local residents participating.
*Honda’s exclusive system for the efficient collection of garbage uses an all-terrain
vehicle (ATV) that is ideal for driving on sand, towing a cleaner unit.

Conservation activities for forest watersheds

7 GRI Content Index

5 Sustainability Management
8 Assurance

Honda has also started activities in a forest conservation area
in Chichibu, making it easy for associates to participate.

Traffic Safety

Development of new educational program
for children
Honda is working for the safety of all people through a variety
of initiatives. In 2016, as part of efforts to spread traffic safety
education befitting people of all ages, from children to the elderly,
and with the needs of the times, Honda focused on developing
traffic safety materials for young children.
A new educational program for young children completed in
September 2016 aimed at teaching about traffic safety combines
original animation with physical exercise choreographed to
make it easy for children to learn the key gestures for stop, look
and wait in order to avoid traffic accidents. The program includes
conversation with instructors directed toward encouraging safe
behavior. Honda sought the advice of various local traffic safety
instructors in developing the program and aimed to make it as
easy to use on-site and effective as possible for children.

Forests, also known as “green dams,” are places that store water
over long periods of time and not only support good water flow in
rivers but also create clean air. They also play a role in preventing
disasters by stabilizing the ground and providing other benefits
in the surrounding area. To help ensure this important water
source continues into the future, Honda associates and their
families from business sites around the country, along with
retirees, volunteer for ongoing forest conservation activities.
In FY2017, 15 conservation activities were conducted in nine
locations around Japan. A total of 400 participants took part
in the planting, weeding and thinning of seedlings, splitting the
jobs between them.

08 Winner of the top award in the upper-grade elementary school category of the
Children’s Idea Contest with “the world’s most eco-friendly production machine
using waste fruit and vegetable peels to make clothing”
09 Winner of the kids’ grand prize in the upper-grade elementary school category of
the Children’s Idea Contest with an “insect resource recycler”
10 Honda’s original “towed beach cleaner” makes cleanups more fun
11 Signing ceremony prior to the start of activities at a forest conservation area
in Chichibu, Saitama Prefecture (Governor Ueda of Saitama Prefecture (center),
Mayor Kuki of Chichibu City (right) and Administrative Manager (then) Yasuda
(left))
12 Group photo during a conservation activity for a forest watershed
13 New program in which children learn about safe behavior in a fun way based on
bodily movement

10

12

11

13

Honda Beach Cleanup Project
Honda is carrying out the Honda Beach Cleanup Project based
on the desire to ensure that the next generation will be able to
experience the enjoyment of walking barefoot on sandy beaches.
During the cleanup activities large garbage is picked up by
hand, with smaller items then efficiently recovered by Honda’s

social activity
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North America
Day, which marks the first Honda business operation in North
America on June 11, 1959, the week included coordinated
community service activities and volunteer events in 41 states in
the United States, Mexico and Canada. The program proved to be
an unprecedented opportunity to reinforce the Team Honda spirit of
working together to make a difference in local communities.

Regional Activities

United States: Positive youth development
using minibikes
The U.S. National Youth Project Using Minibikes (NYPUM) began in
1969 as an innovative way to engage youth and promote positive
youth development using minibikes. The program provides atrisk youth with the incentive of riding motorcycles to motivate
them to make positive changes in their lives and behavior. Youth
also discover the fun of riding, explore the great outdoors and
receive valuable instruction in safe riding uses. In 2016, the
program served approximately 1,400 youth through 35 programs
in the United States. The program has resulted in remarkable
improvements in the behavior of about 90% of the youth involved.
Since its inception, NYPUM has helped approximately 300,000
young people aged 10 to 17. American Honda has supported the
program by donating more than 20,000 minibikes and providing
consistent funding support for the program.

Developing the Next Generation

United States: Supporting the expansion of
educational opportunities and research into
new education methods

For the first time in its history, Honda conducted a large-scale
coordinated week of volunteer projects, the Team Honda Week of
Service. From June 10 to June 19, 2016, nearly 15,000 volunteers
were called to action from Honda companies in North America
along with additional volunteers from more than 325 dealerships
and 76 suppliers. Timed to coincide with the company’s Founder’s
01

02

Traffic Safety

United States: Honda Rider Education Center

Founded and funded solely by Honda, Eagle Rock School opened
its doors in 1993 with a mission to help the most disengaged
students find their way back to an appreciation of education.
Today, Eagle Rock provides a unique learning environment and
supports the lives of young people by promoting community,
integrity and citizenship. In addition, Eagle Rock’s Professional
Development Center (PDC) works with educators from around
the country to improve other high schools and make them more
engaging for students.

United States, Canada and Mexico :
A week of coordinated social activities

“One Honda. One Tree.” campaign, plants one tree for every
power equipment item and particular ATV model sold in Canada
between April 1 and July 31 annually. The program has been
in existence for the past 11 years, and the Honda Canada
Foundation has partnered with Forests Ontario since 2013.
Cooperation also extends to providing volunteers and products,
including tillers, for national tree-planting activities. In FY2017,
more than 21,000 trees were planted. Within the last 11 years,
140,000 trees have been seeded.

The Honda Rider Education Center in Colton, California, is a
facility for people to learn how to ride and develop safe and
smart riding skills. It is the first motorcycle manufacturer to have
created unique sites specifically designed for motorcycle, ATV
and Side by Side training and instruction. Instructors teach over
11,000 people a year from six-year-olds to adults. The facility
is also Honda’s first Environmental Learning Center and is set
on a two-acre plot of land with trails and over 2,500 different
species of plants. Riders can get a feel for grassland, chaparral,
woodland, riparian and desert terrains.

Global Environment

Canada: “One Honda. One Tree.” campaign
In an effort to contribute to the re-greening of the Province of
Ontario’s forests, the Honda Canada Foundation, through its
03

04

05

01 Youth uses a minibike as part of NYPUM (United States)
02 Honda’s first large-scale community service week held simultaneously in
three countries in North America (United States, Canada and Mexico)
03 Students graduating from Eagle Rock School (United States)
04 Over 21,000 trees were planted in FY2017 (Canada)
05 The Honda Rider Education Center is available for riders six years and older
(United States)

social activity
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South America
Regional Activities

Argentina: Workshop for a sustainable future
For the fourth consecutive year, Honda Motor de Argentina S.A.
(HAR) has promoted workshops in elementary schools in the cities
where HAR has business, fostering a spirit among children to build
a more sustainable future. Some 8,430 students and teachers from
Campana and Pacheco participated in events based on Honda’s
four pillars of social activities, namely environmental, educational,
community and traffic safety initiatives. The event was attended
by 94 volunteer associates from Honda.

Developing the Next Generation

Brazil: Honda Professional Training Course
In 2016, 29 students graduated from the Honda Professional
Training Course, which was marking its 10th anniversary. The
initiative is run by the Honda After-Sales Training Center in
Recife in the state of Pernambuco, with support from Honda
Financial Services (HFS) and Sales Division of Moto Honda da
Amazonia Ltda. (HDA). The course provides job training for youth
aged between 18 and 20.
Since its inception in 2007, a total of 194 people have
participated in the course. Over 71% of young people who have
completed the training go on to secure employment, including
some who join Honda dealers in the region.
With more than 800 hours of training, the course provides
technical training on automobiles and motorcycles, sales skills,
product knowledge and traffic safety, as well as teaches about
the importance of volunteer work.
As part of the course, students carry out social activities such
as support of a blood donation campaign held in June, which
saw 83 volunteers and benefited 330 people in need of blood.

social activity

01

02

03

Global Environment

Brazil: Science Circuit
Moto Honda da Amazonia Ltda. (HDA) provides support for the
Science Circuit, a large-scale environmental and social project
involving a number of research institutes and public schools
in Manaus. The project is being run by the National Institute of
Amazonian Research (INPA) in collaboration with the Amazonas
State Government.
The purpose of the initiative is to enable the young children
to learn about the importance of environmental conservation
through workshops, games and exhibitions on aquatic insects,
the cause of malaria, dengue fever and leishmaniosis. The
diverse range of activities, which seek to promote understanding
of the Amazon’s natural environment, were offered to children
from April to December 2016. Over the past 17 years, the
circuit has received roughly 61,800 students, with around 3,500
students from 40 local schools taking part every year.

Traffic Safety

Brazil: Training at Traffic Educational Center
Honda is providing safe driving education activities at the
Traffic Educational Center in the three Brazilian cities of
Indaiatuba, Manaus and Recife. Participants include people from
governmental agencies, motorcycle owners and riders who
learn about correct behavior as a rider, riding posture and riding
skills in an actual traffic environment. Between April 2016 and
March 2017, 12,756 people took part in the riding courses while
16,041 people received educational instruction. In addition to
discussions on harmony between traffic and society, a total of

1,286 children participated in Clubinho Honda, a program that
teaches about traffic rules in a fun way.
In addition, the Harmony Traffic website has been set up,
as well as traffic safety education programs via YouTube and
Facebook. Between April 2016 and March 2017, these portals
attracted 5,109,080 visitors.

01 Learning about environmental conservation and traffic safety through games
and theater performances (Argentina)
02 To date, some 194 students have taken the Honda Professional Training Course
(Brazil)
03 The Science Circuit is a large-scale environmental socialization project involving
research institutes and public schools in Manaus (Brazil)
04 Educational activities concerning safe driving are conducted at Honda’s Traffic
Educational Centers in the three cities of Indaiatuba, Manaus and Recife (Brazil)
04
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Europe, Middle East and Africa
Regional Activities

Global Environment

United Kingdom: Charity call center for
children in need of support

Germany: Participation in conservation
activities in UNESCO biosphere reserves

Honda Group companies in England joined forces to open a
charity call center in the Honda Blacknell office with the aim of
helping children in need. The effort gathered 50,000 pounds in
donations on the night. Over 70 Honda associates volunteered
their time for the initiative, which served to transcend barriers
between the different offices and deepen unity, cooperation and
friendship.

Since May 2004, Honda Motor Europe Ltd. (Germany) has been
committed to conservation activities in UNESCO biosphere
reserves, undertaking a number of projects in conjunction with
EUROPARC, which is an umbrella organization for Germany’s
national parks, and the Schaalsee Biosphere Reserve and
German Commission for UNESCO. In 2006, 2007, 2008 and 2010,
Honda supported climate change conferences run by EUROPARC
in Potsdam and Berlin. From 2011 to 2014, Honda sponsored the
Blue Skies Award, which solicits new ideas for climate control
from schools and residents in close proximity to Germany’s
biosphere reserves. Support was also given to a peatland project
in the Schaalsee Biosphere Reserve aimed at reducing CO2
emissions into the atmosphere.
These initiatives match Honda’s philosophy to reduce
environmental burden while realizing both the creation of
opportunities for growth and a sustainable society. This series
of activities in Germany achieved with the cooperation of public
institutions and local residents has become the ideal model case
for UNESCO biosphere reserve conservation worldwide.

United Kingdom:
Fundraising through internal events

01 Associates in costume taking telephone calls at office transformed into a
charity call center (United Kingdom)
02 Conservation activity sponsor cars with UNESCO biosphere reserve livery
(Germany)

Honda of the U.K. Manufacturing Ltd. (HUM) holds Dress Down
Days eight times a year, in which associates participate in
fundraising activities in casual attire. HUM also holds the Great
Honda Bake Off charity event where sweets baked by associates
are sold. The funds raised through these events are donated
to cancer research centers, hospices, hospitals and other
worthwhile causes.

Developing the Next Generation
01

02

United Kingdom:
Workplace tours for local children
HUM holds workplace tours for children from local schools
that are run by associates who volunteer their time. Learning
about the work associates do helps to increase understanding
of the automobile industry. Over 95% of participants have given
positive feedback, including comments that the tours were
interesting and they would recommend them to others.

social activity
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Asia & Oceania
Regional Activities

Thailand: Donations for flood victims
Honda Khiang Khang Thai Fund (HKKT), under the Honda
Thailand Foundation (HTF), donated 10 million baht and 700
high pressure washers worth 20 million baht in support of flood
victims in the southern part of Thailand. The charity event was
held at the Office of the Prime Minister of Thailand in January
2017. This reflects Honda’s mission in providing immediate
help to people whose lives are affected by natural disasters.
The high pressure washers are beneficial in removing dirt and
cleaning homes and offices in the affected areas. In addition,
HKKT also provided 4,500 sets of survival bags and essential
supplies including tents in cooperation with the Department of
Disaster Prevention and Mitigation for flood victims in Nakhon Si
Thammarat, Surat Thani and Phatthalung provinces.

India: Provision of equipment free of charge
for persons with disabilities
Honda Motorcycle and Scooter India Pvt. Ltd. (HMSI) initiated a
program to support persons with disabilities in order to realize
an inclusive society in which everyone has equal opportunity
and can live independently. HMSI donated 10 million rupees
for the program in providing assistive devices such as artificial
limbs, wheelchairs, hearing aids and crutches to 758 persons
with disabilities living in Haryana, Rajasthan, Karnataka and
Gujarat states through collaboration with the Department of
Empowerment of Persons with Disabilities and Artificial Limbs
Manufacturing Corporation of India (ALIMCO).

social activity

01

02

Developing the Next Generation

Indonesia: Support program for young
entrepreneurs
P.T. Astra Honda Motor (AHJ)’s “Astra Honda Motor Best Student
(AMHBS) 2016” is a program that aims to provide opportunity
for young entrepreneurs who can contribute to the future
development of the country. The participants give presentations
to judges, take a variety of training sessions and attend
workshops to learn what is required for starting a business.
In the competition, participants are also given the opportunity
to meet with Bacharuddin Jusuf Habibie, a highly respected
engineer who was former President of Indonesia. Through this
program, AHJ will provide support to many young people with
a spirit of entrepreneurship who are able to make a strong
contribution to the advancement of Indonesia going forward.

Global Environment

03

04

salt lick areas and the provision of minerals. So far, associates
from the Honda Group have improved 22 salt lick areas, built
nine check dams, planted around 8,000 trees over an area of
20.8 sq km and built one bamboo bridge.
The project was held for the 5th time by the foundation in 2016
with cooperation from the Asian Elephant Foundation of Thailand,
the National Park, Wildlife and Plant Conservation Department
and the Royal Thai Army. Over 300 Honda associates from 10
Honda Group companies in Thailand and approximately 100
local villagers volunteered and participated in activities aimed
at protecting wildlife living in Kanchanaburi Province.
Certain wild animals such as elephants require salt for their
mineral intake. Minerals were therefore provided in three salt
lick areas for the elephants to replenish. One check damn was
also built and 3,000 trees were planted over a 16 sq km area. The
Honda Thailand Foundation donated the equivalent of 300,000
baht for the project.
Plans are in place to continue the project to build a sustainable
society and protect Thailand’s wild animals and plants.

Thailand: Support of conservation activities
for wildlife and plants
The Honda Thailand Foundation implemented the “Elephant Salt
Lick Promotion, Check Dam Building and Tree Planting Project”
in the Borphloi district of Kanchanaburi Province. The project
started in 2012 to tackle the current deterioration of forest
resources in Thailand. Based on close ties with the government
with its aim of protecting Thailand’s wild animals and plants, the
project extends beyond the restoration of forest resources to
include food supply for wildlife, tree-planting, improvement of

01 H
 KKT committee member representatives with the Prime Minister of Thailand
Prayut Chan-o-cha (right) and Noriaki Abe, Chief Operating Officer, Regional
Operations (Asia & Oceania) (second from right) (Thailand)
02 A ssistive devices were donated to 758 people in need (India)
03 Participants in the Astra Honda Motor Best Student (AMHBS) 2016 program
share a laugh with former President of Indonesia Bacharuddin Jusuf Habibie
(left from photo) (Indonesia)
04 Engaging local communities in conservation activities for wildlife and plants
since 2012 (Thailand)

Honda SUSTAINABILITY REPORT 2017

81

G4-EC8,G4-SO1

Contents

1 Editorial Policy

6 Performance Report

■ Environment

2 Honda Philosophy
■ Safety

■ Quality

■ Human

Resources

3 Overview
■ Social

Activity

4 Message from the President and CEO
■ Supply

7 GRI Content Index

Chain

5 Sustainability Management
8 Assurance

Asia & Oceania

Vietnam: Afforestation project in Bac Kan
Province

05 Tree-planting day held in May 2016 (Vietnam)
06 Women learn about safe motorcycle driving (India)
07 Drivers and management from public transport institutions attend a seminar
(The Philippines)

05

Honda Vietnam Co., Ltd (HVN) started a “Forest Day” project in
2013 in collaboration with the Department of Agriculture and
Rural Development in Bac Kan Province in northeast Vietnam
with the aim of eliminating poverty through forest regeneration
and timber production. As the only sponsor of the project, HVN
has pledged VND 4.9 billion for the project over an eight-year
period from 2013. Some 520 ha of forest have been cultivated
during the first four years of the project. The timber is scheduled
to be harvested in 2020 following ongoing grooming and
protection of the trees by local residents. HVN receives technical
guidance on tree-planting and cultivation from experts from
the Japan International Cooperation Agency (JICA) and Vietnam
Forestry University. HVN associates visit the site once a year and
help to plant trees with local residents. The project is expected
to yield 73,500 m3 of wood and bring in a profit of around VND 50
billion through the sale of timber. Around 350 households in the
region participate in the project by planting and cultivating trees
and using the timber.
In May 2016, more than 200 participants from HVN and its
partner companies took part in a tree-planting event that also
include local residents and trees were planted over a 2 ha area.

06

social activity

Traffic Safety

07

India: Motorcycle rider training for women
Honda Motorcycle and Scooter India (HMSI) initiated the “Dream
Riding” motorcycle rider education program for women in
Delhi. This year marked its fourth year. The program is a unique
initiative aimed at helping women become independent by
learning safe riding and gaining the freedom of mobility. The
course is open to all women over the age of 18 and is free of
charge. Over 4,200 women took the course in 2016. More than
21,000 women have received training since the program was
initiated in 2013. There has been a strong response from women
in India seeking independence. The training was conducted by
28 certified female Honda instructors at Honda’s traffic training
parks.

The Philippines: Eco-friendly safe driving
campaign
Honda Cars Philippines Inc. (HCPI) implemented the “1’M
Blue Eco-Safe Driving Campaign” in collaboration with 12
organizational partners, including private organizations and
governmental institutions in the Philippines to generate one
million eco-safe drivers in the Philippines aimed at curbing
climate change, reducing traffic accidents, preventing pollution
and improving fuel efficiency. The campaign, which seeks to
educate people on eco-friendly safe driving, included training by
group and individual instructors, displays at outdoor concerts
and practical learning tips using social media and video sites.
The various activities of the program aimed to influence driver
behavior with consciousness on fuel efficiency and safety and
popularize suitable methods of car maintenance to curb CO2
emissions.
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Regional Activities

Honda racing wheelchairs donated to young
athletes in Dalian, China
Honda Motor (China) Investment Co., Ltd. (HMCI), together with Honda
Sun Co., Ltd., the Honda Technical Research Institute and Yachiyo
Industry Co., Ltd., donated their jointly developed racing wheelchairs
to three Paralympians in Dalian through the China Administration
of Sports for Persons with Disabilities (CASPD). The three athletes
were fitted and measured for the racing wheelchairs at the Oita
International Wheelchair Marathon in October 2016 and the new
models arrived in Dalian in March 2017. The athletes then plan to use
the Honda-made racing wheelchairs for races on the track as well as
marathons once they master them. One of the recipients took third
place in the T34/53/54 class in the Oita International Wheelchair
Marathon and is expected to achieve great success in the Honda racer.

Developing the Next Generation

Honda China Eco Mileage Challenge
The Honda China Eco Mileage Challenge is held with the aim
of increasing environmental awareness and providing insight
into the joy of manufacturing. The 10th challenge was staged in
Guangzhou on October 18, 2016 based on the key theme of seeing
how far a vehicle can travel using the least amount of energy.
Honda in China has held the event since 2007 in support of
technology challenges by young people to contribute to the
development of a mobile society while addressing China’s
environmental issues. Competing teams are formed by university
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students, high school students and Honda affiliates. Starting in 2011,
the competition has included an electric vehicle division, a world first,
in which teams contend to see which can travel the greatest distance
during a fixed amount of time using batteries as the only power
source. A total of 1,280 teams and 6,500 people have taken part in the
competition over the past 10 years. The constant challenging of new
technology by each team has led to a succession of records. Honda in
China will continue to support young people as they strive to improve
technology in the future based on environmental awareness with an
eye on promoting advancement in China at the same time.

Global Environment

Inner Mongolia afforestation project
An afforestation project in Xinge County of Ulanqab in the Inner
Mongolia Autonomous Region entered its ninth year in 2016.
The first phase of the project that ran from 2008 to 2012 involved
planting 700,000 trees on approximately 467 ha of land near the
Youyi Dam. The second phase of the project from 2013 to 2017, a
new five-year plan for planting trees, is currently underway on an
additional 467 ha along a national highway around 2-3 km from the
where the first phase was undertaken. The second phase of the plan
is 83% complete, with trees planted on approximately 387 ha of land
by 2016. A joint tree-planting event involving 16 affiliate companies
took place in July 2016. Around 200 associates and managerial staff
participated in the event and while planting seedlings with their
own hands learned about the importance of protecting the natural
environment. Participants also visited the area where trees were
planted in 2008 and confirmed that the 30-40 cm seedlings at the
time had grown to between 2-3 m, which gave all of those involved a
sense of pride and joy. The project is progressing well with the strong
support of specialists from the forestry department of Xinghe County,
the administrative branch of the State Forestry Administration of the
People's Republic of China and Beijing Forestry University.
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Traffic Safety

Passing on safety education to customers
and the community
Guangqi Honda Automobile Co., Ltd., which engages in the
manufacture and sale of motor vehicles in China, has been
training driving instructors inside the company since 2005 who
help spread safe driving practices. A Traffic Education Center
has been established on the plant premises and takes a lead
role in activities to increase safe driving among customers and
the general public. A certification system has been introduced for
dealerships and 352 dealerships have been certified to date. Some
610 dealership staff members provide advice on safe driving to
the more than 70,000 customers. A caravan travels around major
cities in China, including Beijing, Shanghai and Guangzhou, and
offers schools for Honda users that cover sudden braking, driving
experience on slippery surfaces and insight into the importance
of seatbelts. Eight sessions were held in 2016, mobilizing 180
Honda users. In addition, practical and experiential lessons
on safe driving are given to university students and booklets
on building awareness of safety are distributed to elementary
school students in conjunction with regional administration and
educational facilities as part of wider efforts.
Another automobile sales and manufacturing company,
Dongfeng Honda Automobile Co., Ltd., has set up a corner
area inside its plant explaining product safety technologies to
increase visitors’ understanding. Classes on traffic safety are
also conducted for local elementary schools.
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Racing wheelchairs were donated to three Paralympians from Dalian
Honda China Eco Mileage Challenge in 2016
Commemorative photo of joint tree-planting event held in 2016
Associates were elated to confirm the growth of trees planted in 2008
Comprehensive safety-related courses were implemented, covering such
issues as driving on slippery surfaces and the importance of wearing
seatbelts
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Social Activity Data

Expenditure related to social activities
Expenditure (million yen)
Traffic safety

2,086

Education

1,405

Community

2,346

Environment

899

Disaster relief

1,204

(Total)

7,940

Disaster relief

Traffic safety

Environment

Community

Education

social activity
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