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Message from 
the President and CEO

In pursuit of a sustainable society in 
which people can follow their dreams, 
we continue to create and o	er new 
value through innovation and challenge 
in ways unique to Honda.

President, CEO and 
Representative Director
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Contributing to the Realization of a Sustainable Society, by Creating new 
Value in Ways Unique to Honda

I would like to take this opportunity to express our gratitude for your cooperation and 
extensive support for Honda’s activities.

Honda seeks to realize a sustainable society through a multitude of corporate activities 
that are tied to our business operations. We have continued to challenge to this end, with 
“Environment,” “Safety,” “Quality” and “Society” as the key themes of our initiatives. In 
addition, to show Honda’s vision for a sustainable society of the future, we formulated 
the Honda Environmental and Safety Vision in 2011: “Realizing the joy and freedom of 
mobility and a sustainable society where people can enjoy life.”

To deliver attractive products and services that are uniquely Honda and bring joy to 
customers worldwide across all its business domains of motorcycles, automobiles 
and power products, Honda intends to promote a range of initiatives, aiming to be a 
“company that society wants to exist.”

Playing a Leading Role in Reducing CO2 Emissions to Resolve Climate Change

In each of its business domains of motorcycles, automobiles and power products, Honda 
has been making efforts in its entire supply chain to achieve the goal of cutting total CO2 
emissions in half for the Honda Group by 2050 compared with a base year of 2000.

In the area of our automobile operations, we will promote the adoption of electric-
powered technologies and increase the use of vehicles with low environmental impact, 
such as hybrid vehicles, plug-in hybrid vehicles, electric vehicles and fuel cell vehicles 
(FCVs). Our specific goal is to increase the ratio of vehicles adopting electric-powered 
technologies in our total automobile sales to two-thirds by 2030.

In March 2016, we made great progress in this area as we began selling the CLARITY 
FUEL CELL, an FCV that has undergone a full model change. Honda envisions a society 
in which FCVs serve at the core of its energy system, where mobility helps to supply 
energy. This means creating a highly efficient, sustainable, smart society, in which 
FCVs “generate” low-carbon green energy in an efficient way; “use” this energy while 
transporting it; and “get connected” to society through the energy it transports. (For 
details, please refer to the “Special Feature” section of this report on pages 08–11.)

In partnership with General Motors (GM), we are also developing a next-generation 
fuel cell system, which we plan to commercialize in 2020.

In our motorcycle business operations, we are currently working toward the mass 
production of the EV-Cub electric-powered motorcycle. The plan is to start sales in 
Japan in around two years and ultimately expand sales in the ASEAN region.

Our efforts in power product operations include the electrification of lawn mowers 
and other work equipment, and expanding our lineup of automatic work equipment 
beyond the existing, robotic lawn mower Miimo.

In December 2015 the Paris Agreement was adopted in the 21st Session of the 
Conference of Parties to the United Nations Framework Convention on Climate Change 
(COP21). One of the goals set within the agreement is to “hold the increase in the global 
average temperature to well below 2°C above pre-industrial levels.” As one of the 
world’s largest powertrain* manufacturers, producing more than 27 million units of 
motorcycles, automobiles and power products annually, Honda is thoroughly aware of 
our social responsibility to contribute to the realization of this goal. Based on this, in 
2014 we committed to the initiative “Adopt a science-based emissions reduction target.”

*Collective term used to refer to power sources and power transmission devices, including engines, clutches and 
transmissions
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Aiming to Realize a “Collision-Free Mobile Society,” While Taking                    
On New Challenges to Expand the Potential of Mobility

Honda has created a roadmap to promote safety technology and to put automated 
highway driving into practical use by around 2020. Based on this advanced automated 
driving system, we aim to achieve a collision-free mobile society. Moreover, advances 
in “collision-free”-enabling equipment and systems, as well as their increasingly 
sophisticated interaction with communication tools, will also serve to enhance the 
diversity of mobility value. To make vehicles more convenient and more safe, we are 
advancing collaborations both in and outside Japan.

During FY2016, we successfully started deliveries of the HondaJet. We intend to 
develop this business with a long term perspective, as the HondaJet represents one 
of the dreams of Honda that has been long held since our foundation. We have made 
another step forward with the start of lease sales of the Honda Walking Assist Device, 
an assistive device for gait training, to institutional customers in Japan. We believe that 
the product has great potential to further increase the joy of mobility.

Expanding the Potential in People’s Daily Lives to Create Better Lifestyles

As a mobility company, Honda remains loyal to our origins and takes on challenges as 
captured by our global brand slogan, “The Power of Dreams,” aiming to share joy and 
inspiration with people around the world. Our aspirations are to enhance the potential 
of individual customers and create better lifestyles by providing products and services 
that are unique to Honda, and to contribute to the realization of a sustainable society as 
Team Honda – the product of Honda and all its stakeholders coming together. We hope 
to become a company capable of creating new, diverse value that will allow us to fulfill 
these aspirations.

I would very much appreciate your continued support for our endeavors.
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