
Philanthropy
Beach Cleanup Project by volunteer associates of Honda Group 
launched in 2006 and implemented at more than 100 beaches.
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Basic approach

Since the company’s foundation, Honda has sought to 
contribute to society and customers by creating quality 
products and technologies while coexisting harmoniously 
with the communities that host its operations. In the 
1960s, while the company was still in a period of early 
growth, Honda began to launch philanthropic initiatives 
designed to strengthen ties with local communities. 

And now, we undertake various philanthropic 
initiatives in the six regions of Honda’s worldwide 
operations, aiming to share joy with people all around the 
world and to become a company society wants to exist. 
We also strive to support initiatives that reflect local 
circumstances in our corporate activities overseas. In order 
to be able to share joy, we at Honda will continue to pursue 
various philanthropic initiatives while communicating with 
customers and local residents.

Honda lays out basic principles and global directions that 
represent our basic approach toward social philanthropy. 
These clearly stated principles and directions demonstrate 
Honda’s determination to actively take part in activities in 
the areas of educational initiatives, environmental 
initiatives, and traffic safety initiatives, to help create a 
future society in which everyone can pursue their dreams 
based on community initiatives.

Honda pursues a variety of activities in six regions, 
taking advantage of our unique management resources in 
line with these principles and directions.

Honda Philanthropy

Honda is involved in community initiatives through 
communication with the local community

Our basic approach 

Honda is working on creation of a future society in 
which everyone can pursue their dreams in line 
with our basic principles and global directions that 
guide our philanthropic initiatives

Basic principles and directions of Honda philanthropy

Honda Philanthropy: Vision
Honda enriches the joy with people around the world through 
socially responsible activities in accordance with the Honda 
Philosophy of the Respect for the Individual and the Three Joys. 
Ultimately, it is our desire that society will want Honda to exist 
in every community.

Honda Philanthropy: Basic principles
• As a company with a global viewpoint, we are dedicated to 

contributing to the well-being of local communities around the 
world through our products and technologies.

• As a good corporate citizen, we will deepen our commitment 
to all local communities where we do business.

• We will contribute to the nurturing of a society where caring 
and energetic individuals actively participate in socially 
responsible activities.

Global directions
Striving to create a future society in which everyone can pursue 
their dreams, Honda shall:
• Support educating our youth for the future
• Work to preserve global environments
• Promote traffic safety through education and training

Environmental
initiatives

Community
initiatives

Traffic safety
initiatives

Educational
initiatives
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Japan

• “Nature Wagon”nature class

In the summer of 2014, Honda cooperated in the “Miyagi 
Pokerun”, an event to support reconstruction of the Tohoku 
Region. Miyagi Pokerun was an outdoor game in which 
participants traveled throughout Miyagi Prefecture by car, 
motorcycle, or public transportation and collected playing 
cards at 71 checkpoints to compete for scores of collected 
cards at the final goal point using a dedicated smartphone 
app. Checkpoints were normally located at reconstructed 
shopping arcades, roadside rest areas, and local fresh 
product markets so that participants could see the current 
status of reconstruction, interact with local people who 
lived and worked there, and experience Miyagi of today 
while having fun in the game.

As a special cooperative company, Honda developed 
and provided the dedicated app to the Pokerun in partnership 
with an ICT company located in the disaster-hit area. 
Incorporating cutting-edge telematics technology, this app 
used Honda’s Internavi route to propose participants’ routes 
to a checkpoint based on highly accurate traffic information 
adopted by Honda Internavi, as well as keeping travel records. 

The morning following the Great Eastern Japan 
Earthquake, Honda quickly released information on 
passable roads based on driving data collected from Honda 
Internavi subscribers and visualized roads to the affected 
areas. For Miyagi Pokerun, we supported the disaster-
stricken area to encourage new encounters of people there 
through the fun of mobility by taking part in offering 
opportunities to experience the roads of today in Miyagi. 

Nature Wagon is a travelling environmental learning 
program using wagon type Honda vehicles filled with 
natural materials from the sea and mountains. Mainly 
consisting of former Honda associates, volunteer staff visit 
elementary schools, after-school day care centers and 
community centers to offer lectures on the mechanisms of 
nature and the importance of environment protection. 
Nature Wagon gives children opportunities to learn and 
think about nature and the environment on their own 
through lectures and craft-making using wood pieces and 
stones, supporting efforts to nourish their autonomy.   

During FY2015, around 9,028 children participated in a 
total of 197 Nature Wagon sessions at five Honda facilities 
in Japan, with 2,257 former associates volunteering as staff.

•  TOMODACHI Honda Cultural Exchange Program

•  Miyagi Pokerun to support reconstruction of the 
Tohoku Region

American Honda Motor Co., Inc., Honda develops detailed 
exchange programs to invite students from the disaster-
affected region of Tohoku to give them an opportunity to 
experience the traditions and culture of the United States. 
Honda carries out activities to foster the young who will 
accept the challenge to build their dreams and strengthen 
hope for the future, with a global viewpoint and who will 
lead the reconstruction through this experience of the 
cultural exchange, making the world their stage.

Honda invited 20 high school students from Miyagi 
Prefecture to Los Angeles for about two weeks from 
December 26, 2014 to January 8, 2015, where they 
participated in America’s traditional Rose Parade event by 
playing music, a universal language. Students then took 
part in activities such as cultural exchanges with local high 
school and university students, home-stays and volunteer 
work before heading back to Japan with all kinds of 
discoveries made through this visit. 

Honda is supporting the TOMODACHI Initiative being 
introduced by the Embassy of the United States and the 
U.S.-Japan Council Japan, a Public Interest Corporation 
(Koeki Zaidan Hojin). Honda is operating the TOMODACHI 
Honda Cultural Exchange Program during the three-year 
period between 2015 and 2017. In cooperation with 

Participants stopping by at a checkpoint by motorcycle.

Students marching in the Rose Parade

Child having fun making crafts

Co-existence with Local Community 
(Community Initiatives) 

Educational Initiatives
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In the Children’s Idea Contest, elementary school students 
create works depicting products they wish existed, taking 
the future as their theme. The program was launched in 
2002 arising from the vision of enabling children to 
experience how fun it can be to pursue one’s dreams and 
how interesting it can be to make things. Approximately 
30,000 children have participated so far in the program, 
which marked its 12th year in 2014. 

On March 28 and 29, 2015, we held an international 
exchange event at Twin Ring Motegi in Tochigi Prefecture. 
Children who had participated in a similar contest in 
Thailand were invited to interact with children in Japan who 
had won grand and runner-
up prizes to talk about their 
dreams for the future, show 
their creations, introduce 
each other’s cultures, etc. 

• Children’s Idea Contest
Referred to as the “Green Dam,” forests store water over 
many years to help make affluent rivers as well as creating 
clean air. Additionally, they also bring all kinds of blessings 
to communities including stability of the ground to prevent 
natural disasters. In order to hand down this precious 
watershed to the future generations, Honda’s associates, 
their families and retirees continuously volunteer to carry 
out activities to preserve forests in areas nationwide 
around Honda facilities. 

During FY 2015, a total of 12 preservation projects 
took place in forests at 8 locations nationwide. 439 
volunteers in total took part in tree-planting, clearing of 
underbrush, removal of dead trees, thinning, pruning and 
other maintenance.  

Honda is involved in a variety of activities for the purpose 
of providing safety for everyone. Among them, to protect 
children from traffic accidents is one of our main themes. 
To fulfil this objective, Honda has developed a traffic safety 
education program named AYATORII, which stands for 
Anzen (safety), Yasashiku (easily), Tokiakashi (explain), and 
Rika-I (understand).

The program is tailored for each age group of children 
from pre-school and school ages so that they acquire basic 
traffic safety during the important course of their growth. 
Children can learn the basics in a practical manner in group 
education in kindergarten, preschool, and elementary school.

• Watershed preservation in Japan

• Traffic safety education program, AYATORII

The Honda Group volunteer associates and local residents 
work together to clean beaches throughout Japan using a 
simple, compact, lightweight and easy-to-operate towable 
Beach Cleaner* designed by Honda with a view to leave 
behind clean beaches that the next generation can walk on 
barefoot. Launched in May 2006, beach clean-up activities 
have been implemented at more than 100 beaches.

Waste on the beach includes a lot of non-
biodegradable materials such as vinyl and plastic. They can 
hurt people and cause a negative impact on the ecosystem 
when birds and fish eat them by accident. In our beach 
clean-up activities, a towable Beach Cleaner efficiently 
collects smaller glass debris and plastic pieces buried in 
the sand on a beach where volunteers have cleared off 
visible bigger waste by hand. Honda also holds educational 
classes for children on a beach to help them to understand 
about the importance of preserving the environment. 
During FY 2015, the clean-up activities were carried out on 
a total of 25 occasions in 21 prefectures across Japan with 
participation of 1,693 Honda 
Group associates. 

• Honda Beach Cleanup Project

Student presenting “Miracle    Mute”, 
which received the Judges’ Special Award.

Clearing underbrush in Ashio, Tochigi Prefecture

Children in the AYATORII class

* Towable Beach Cleaner is Honda’s 
unique and efficient waste 
collecting system towed with an 
ATV (all-terrain vehicle), a suitable 
vehicle to run on the beach.

Environmental Initiatives

Traffic Safety Initiatives

Waste collection using a Beach Cleaner
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North/Central America

Honda Manufacturing of Alabama, LLC (HMA) became the 
first zero-waste-to-landfill auto plant in North America 
when it began production in 2001. Now the plant is 
encouraging its associates to reduce the amount of 
household waste sent to landfills.

The Lincoln, Alabama plant holds Recycle Day annually 
in the fall. Honda associates and contractors collect 
household items—including tires, wood, batteries, paint 
and used oil—and then allow HMA’s Facilities Department 
to sort and dispose of them. In 2014, a total of approximately 
11,300 kg of items was collected, including 2,980 kg of 
metal, 2,230 kg of tires, 1,130 kg of electronics, etc. 
Yielding 7,030 kg more than the previous year, HMA’s 
annual Recycle Day is another example of Honda’s 
commitment to improving the environment. 

As many as 500 children aged from 6 to 12 years old have 
participated in the Junior Red Riders Program hosted by 
Honda of Canada 
Manufacturing. A 
recent session 
gathered 120 
children and their 
families.   

In the Junior 
Red Riders 
Program, Honda 
volunteer associates 

teach young riders the fundamentals of motorcycle riding. 
Clad in Fox racing suits, children learn in this 4-hour long 
program how to ride correctly on motorcycles chosen 
among CRF 50, CRF 110, or CRF 125 depending on their 
ages, builds, and skills. 

Tucked in the mountains of Colorado, Eagle Rock School 
and Professional Development Center is widely known in 
the United States as a full-scholarship boarding high school 
that offers a second chance to students who couldn’t adapt 
themselves to the regular high school education system.

Funded and founded by Honda, Eagle Rock School and 
Professional Development Center opened its doors in 1993 
with a mission to help students understand the importance 
of receiving an education. The school provides a unique 
learning environment focusing on responsibility, trust, and 
proactive attitude.

Eagle Rock School has established an institution called 
the Professional Development Center to develop new 
approaches in teaching and strategies for addressing 
educational issues. The center is visited by educators from 
around the world, and at the same time, it provides support 
to principals and teachers of high schools in the US as well 
as serving as an advisor to high schools in California, New 
Mexico, and Minnesota.

Educational Initiatives

•  United States: Educational support through Eagle 
Rock School and Professional Development Center

One scene from a graduation ceremony at Eagle Rock 
School Waste collected by Honda associates

Children in the program

Traffic Safety Initiatives

•  Canada: Junior Red Riders Program

Environmental Initiatives

•  United States: Waste collection on Recycle Day
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South America

Honda provides training at the Traffic Educational Center in 
three Brazilian cities: Indaiatuba, Manaus, and Recife. The 
center offers five courses; Basic, Advanced, Off Road, ATV 
and Instructor Training. Each course consists of theoretical 
studies and practical exercises, in a proportion of 30% and 
70% respectively.

In the centers, participants learn correct behavior as a 
rider, riding posture, riding skills, and knowledge on how to 
ride in actual traffic environments. The training is targeted 
at government agencies and motorcycle owners and riders 
with the aim of reducing the number of traffic accidents by 
improving motorcycle riding techniques.

Since the launch of the project in Indaiatuba in 1998, 
approximately 630,000 people were trained. In 2014, 
approximately 80,000 people took courses in 3 centers.

Programs offered by the Educational Center include 
lectures in regard to Harmony in Traffic with participation of 
53,913 people in 2014, Clubinho Honda activities in Mirim 
attended by 1,920 children in 2014, and the Mobile Riding 
Unit which went to 12 states to support training initiatives 
in 2014. Traffic education is also available online through our 
Harmony in Traffic Portal.

contributing to environmental preservation. In 2014, 2,929 
kg of paper was collected for recycling, representing 50 
trees. In addition to that, 1,196 kg of plastic lids were 
collected, cutting CO2 emissions by 2,153 kg.

Profits from recycling are used to run and maintain the 
“Garrahan House” that is established to support children 
receiving treatment at the hospital, as well as to purchase 
medical equipment, and to develop and train the medical staff.

From manufacturing to administrative, all of Honda’s 
divisions in Argentina have worked in partnership with 
Garrahan Children’s Hospital to roll out a recycle campaign, 

Educational Initiatives 

Traffic Safety Initiatives

Honda Social Project is an initiative to support the youth for 
the future and their job search activities by offering courses 
in automotive mechanics. Lasting about eight months, four 
months in the morning and four months full-day, this 
program consists of two modules, technical training and 
personal development. A total of 12 young people 
participated in this program in 2014.  

Designed for young people who face difficulty in 
finding stable jobs, this program has had a total of 149 
participants since its launch in 2007. This initiative has been 
well recognized by the local community and families for the 
fact that the participants completed the program with a 
clearer vision for life and ambitions to achieve objectives.

In addition to providing the training, Honda also has 
hired 85% of those trained. Many of them work at Honda 
dealers and some are even successful enough to hold a 
managerial position at motorcycle dealers. Former trainees 
who are not employed by Honda dealers continue their 
study in public and private colleges. One of them is living in 
Canada, participating in the Ciência sem Fronteiras 
(Science without Borders) Program sponsored by the 
Brazilian government.

The program also offers side activities such as 
“reading week” and “environmental week,” developing its 
activities besides technical training.

Community Initiatives

•  Brazil (Recife): Honda Social Project

•  Brazil: Traffic Educational Center

•  Argentina: Partnership program with Garrahan 
Children’s Hospital 

Young people receiving technical training 
on automotive mechanics

Children at the hospital and Honda volunteers
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Europe, Middle and Near East, and Africa

Honda of the UK Manufacturing Ltd. (HUM) has launched 
a new associate-led CSR program from February 2014 to 
support local charitable organizations and community groups.

This quarterly program involves twelve charitable 
organizations. Associates are encouraged to choose 
organizations to support and vote using tokens. 700 
pounds are donated to the organization that gets the most 
votes at the end of the voting period. Organizations voted 
second and third receive 500 and 250 pounds respectively.

The program is well accepted by many HUM 
associates with 85% of them participating in a vote, 
resulting in donation of the total amount of 4,500 pounds 
to 6 charitable organizations. 

In February 2015, Parkinson’s UK was selected by vote 
and its members of Swindon and District Branch were 
invited to the HUM plant. Upon receiving the donation, 
Parkinson’s UK commented that it would be used for 
activities important in controlling Parkinson’s disease 
symptoms. 

On October 24, 2014, Honda of the UK Manufacturing Ltd. 
(HUM) unveiled a new model of the more advanced and 
innovative mobility “ASIMO”. Hundreds of associates 
visited one of the seven demonstrations. 

As a part of its CSR activities HUM invited local 
students to the demonstrations, providing them with an 
opportunity to meet ASIMO. In addition to students from 
Wiltshire College and Stratford-upon-Avon College, 
children from St Mary’s Catholic Primary School in Swindon 
also participated in this event. 

Rachael Weaver, computing coordinator at the school, 
said: “The children have been so excited about meeting 
ASIMO. As part of our computing curriculum at St Mary’s, 
the whole school has been learning how to program a 
computer, so I am sure this unique opportunity will inspire 
us even more to become programmers of the future.” 

Through this event, HUM made a donation to one of 
our important partners in charitable activities, the Motor 
and Allied Trades Benevolent Fund (BEN) that helps 
automotive workers and their families in troubled times. 
ASIMO demonstrations also provided a chance for 
associates to find out more about BEN. Five hundred 
pounds from associates’ tickets sales proceeds were 
donated to this charitable organization.

Educational Initiatives Community Initiatives

•  United Kingdom: New ASIMO demonstration

Ballot box in the cafeteria

•  United Kingdom: Associate-led support for 
charitable organizations

ASIMO demonstration
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Asia and Oceania

With an aim to bring awareness of the global environment, 
Honda Vietnam Co., Ltd. started in 2010 the Honda Eco 
Mileage Challenge, a competition to see which team can 
drive the farthest on one liter of gasoline in self-built 
vehicles with Honda engines (110cc). 

A total of 129 teams from universities, automobile-
related manufacturers and dealers in Vietnam competed in 
the 5th Eco Mileage Challenge in 2014. The winning team 
was able to drive 1,164.848 kilometers per liter. 

In cooperation with the Thai government, Honda 
Automobile (Thailand) Co., Ltd. has organized a youth camp 
to help local high school students to learn disaster 
prevention and traffic safety since 2013.

A total of 100 students participated in the camp in 
August 2014, in which they had disaster prevention 
lectures followed by hands-on training on what to do in 
case of an earthquake or fire and how to give aid to injured 
people, under the direction of an expert. Some traffic safety 
sessions were also given by a Honda dealer employee. 

P.T. Astra Honda Motor set up free-of-charge rest facilities 
at 24 locations across Indonesia for road travelers on the 
way to/from their hometowns during a major Islamic 
holiday period.   

During the 7 days of operation, more than 14,000 
people used the facilities which also offered maintenance 
services for their cars and motorcycles in addition to use of 
resting space and bathrooms.

Environmental Initiatives Educational Initiatives

Community Initiatives

•  Vietnam: Eco Mileage Challenge •  Thailand: Youth camp for learning disaster 
prevention and traffic safety

•  Indonesia: Setting up free rest facilities for 
travelers returning home

Participant competing in his self-built vehicle

Hands-on training in the camp

Prayer chapel also available in the resting facility

In Thailand with its rapidly growing economy, traffic 
accidents are on the rise in connection with the steep 
increase in the number of vehicles. As fatalities from traffic 
accidents exceeded 14,000 in 2013, action must be taken 
without delay. 

A.P. Honda Co., Ltd. continues to carry out the Safety 
Thailand Program since its start in 1989 to spread 
knowledge and skills of safe driving. The main activities 
include safe driving education at a facility established by 
the company. By 2014, a total of 23 million people 
participated in this program. From 2011, A.P. Honda is 
undergoing construction of a new “Traffic Education 
Center” in partnership with a vocational school so that 
Honda will be able to provide safety education in all 
provinces in Thailand.

Traffic Safety Initiatives

•  Thailand: Safety Thailand Program

Honda Riding Center offering safe driving education
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China

Started in 2000, Honda launched a tree-planting scheme 
known as the “Forest of Joy” Project in the Horquin Desert 
of the Inner Mongolia Autonomous Region. In 2007, 14 
Honda joint ventures in China jointly financed a five-year 
project from 2008 to 2012 to plant 700,000 trees in an area 
of around 467 hectares near Youyi Dam in Xinghe County 
of Ulanqab, a prefecture-level city in Inner Mongolia. 
Representatives of associates from the 14 Honda joint 
ventures gathered in summer every year at the site to hold 
a tree-planting event. The completion event of Phase 1 was 
held in July 2012 with the participation of approximately 
200 associates from all companies.

Subsequently, a new five-year project got underway in 
2013 which involved afforestation of 467 hectares of land 
near the site of Phase 1. In 2014, through planting the 
seedlings with their own hands, about 150 associates of 
the 16 participating joint ventures joined the tree-planting 
event to learn about the importance of environmental 
conservation. During 2013-2014, about 310,000 trees were 
planted on an area of 200 hectares. The project has been 
advancing well according to the plan at a completion rate 
of 44%.

In October 2014, the 8th Honda China Eco Mileage 
Challenge Fuel Economy Contest was held at the 
Guangdong International Circuit. In the contest, 
participants compete to see who can travel the farthest 
with only a small amount of energy. 

A total of 150 teams took part in the contest in 2014. 
In the gasoline division, the Honda Group performed well, 
with Honda Automobile (China) Co., Ltd. (CHAC) coming in 
first with 3,779.638 km/l, setting a new Chinese record for 
the contest.

Among participating universities, the Tongji University 
team took the top spot with 1,807.653 km/l. Honda 
Motorcycle R&D China Co., Ltd. (HRCH) won the first place 
in the EV division.

While continuing to support young people as they take 
up technological challenges, Honda in China will help China 
address environmental issues and contribute to the 
development of a mobility society.

Environmental Initiatives Educational Initiatives

•  China (Inner Mongolia): Implementing a  
tree-planting project in Inner Mongolia

•  China (Guangzhou): Holding the Honda China Eco 
Mileage Challenge Fuel Economy Contest

About 150 associates joined the tree-planting event

Scene from the Honda China Eco Mileage Challenge 
Fuel Economy Contest in October 2014
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Philanthropy data

Expenditure (million yen)

Traffic safety 1,632

Education 1,292

Community   800

Environment   498

Disaster relief   264

Other   201

(Total) 4,687

Philanthropy-related expenditure 

Other 

Community

Environment

Disaster relief

Traffic safety

Education
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