
Environment
Wind power facility built in Brazil – Generating electricity that is basically equivalent 
to Honda’s current annual electricity requirement for automobile production in Brazil.
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Basic approach

Honda Environment Statement/Honda 
Environmental and Safety Vision

Reducing environmental impact at every stage in the life 
cycle of our products and contributing to the realization 
of a sustainable society where people can enjoy life

Honda has actively endeavored to solve environmental 
problems since the 1960s. We developed the low-pollution 
CVCC engine that successfully reduced the emission of 
carbon monoxide, hydrocarbons and nitrogen oxide (NOx), 
becoming the world’s first automaker to comply with the 
U.S. Clean Air Act in the 1970s – a regulation thought at the 
time to be the most stringent in the world.

In 1992, we released the Honda Environment 
Statement, which serves as a guideline for all environmental 
initiatives, to articulate the basic stance we had developed 

until then to reduce environmental impact at every stage in 
the life cycle of our products, instead of limiting the scope 
to stages of design/development and production.

In addition, for Honda to promote the above-
mentioned environmental initiatives further and continue 
to be a company that society wants to exist, we 
established the Honda Environmental and Safety Vision in 
2010. Toward the realization of the joy and freedom of 
mobility and a sustainable society where people can enjoy 
life that is declared in this vision, each of Honda’s global 
business sites is engaging in the reduction of all kinds of 
environmental impact from the aspects of both products 
and corporate activities, including greenhouse gas 
emissions, considered a cause of climate change, and the 
utilization of energy and resources.

As a responsible member of society whose task lies in the preservation of the global 
environment, the company will make every effort to contribute to human health and the 
preservation of the global environment in each phase of its corporate activity. Only in this 
way will we be able to count on a successful future not only for our company, but for the 
entire world.
We should pursue our daily business interests under the following principles:

1. We will make efforts to recycle materials and conserve resources and energy at every 
stage of our products’ life cycle from research, design, production and sales, to services 
and disposal.

2. We will make every effort to minimize and find appropriate methods to dispose of waste 
and contaminants that are produced through the use of our products, and in every stage 
of the life cycle of these products.

3. As both a member of the company and of society, each associate will focus on the 
importance of making efforts to preserve human health and the global environment, and 
will do his or her part to ensure that the company as a whole acts responsibly.

4. We will consider the influence that our corporate activities have on the local environment 
and society, and endeavor to improve the social standing of the company.

Established and announced in June 1992

Honda Environment Statement

Realizing the joy and freedom of mobility  
and a sustainable society where people can enjoy life

Honda Environmental and Safety Vision
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Global environmental management

Recognizing that environmental issues such as climate 
change and energy/resource issues, which require global 
responses, are material issues that impact Honda’s 
business operation, the Meeting of the World Environment 
& Safety Strategy Committee chaired by the company 
president and CEO and attended by the management have 
been meeting continuously twice a year since 1991. Mid/
long-term environmental policies and plans at the global 
level are formulated at the meeting on the basis of 
company-wide direction and mid/long-term business plans, 
and all officers are involved in the committee’s decisions.

Following the decisions made at the above meeting, 
the World’s 6 Region Environmental Committee also meets 
twice every year. It is attended by the representatives of 
environmental divisions of regional operations. After the 
information sharing there, these divisions formulate and 
implement concrete action plans.

Regarding the progress of Honda’s environmental 
initiatives and themes that are applicable worldwide, the 
Corporate Planning Division collects information from 
regional operations and reports it at the Meeting of the 
World Environment & Safety Strategy Committee. We are 
striving to enhance environmental management on a 
continuous basis through the reflection of the above 
information in the mid-term business plan and policy for 
the following term and the implementation of the PDCA 
cycle by each regional operation and environmental division.

As of March 2015, already existing Honda vehicle assembly 
and product assembly plants worldwide had acquired ISO 
14001, an international certification for environmental 
management systems. We are proceeding with acquisition 
for the Saitama Factory’s Yorii Plant that was completed in 
March 2013, and other newly built plants. At the same 
time, in compliance with EC761/2001, which is a regulation 
of the European Council of Ministers and European 
Commission, we have acquired the EU’s Eco-Management 
Audit Scheme (EMAS) for all of our business sites in the 
EU. Therefore, the coverage of the environment 
management system is 100%.

In accordance with the Honda Environment Statement, 
Honda introduces environmental management systems at all 
business sites and in each division, promotes continuous 
efforts to improve environmental performance, and strives 
to comply with voluntary environmental standards that are 
more stringent than national and local regulations.

In the last 4 years, Honda has not committed any 
serious noncompliance with environmental laws and 
regulations or paid any fines/sanctions.

Environmental management system

Promotion of continuous improvements of 
environmental initiatives at Honda business sites

Environmental management promotion 
structure and management cycle

Enhancement of environmental management on a 
continuous basis through the implementation of 
PDCA cycle via the Meeting of the World 
Environment & Safety Strategy Committee

Status of compliance with  
environmental regulations

Compliance with environmental regulations 
through the establishment of voluntary 
environmental standards that are more stringent 
than national and local regulations
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Endorsing CDP’s initiatives that call for leadership from the industry regarding climate changeTOPICS

Material issues in the environmental dimension

Although environmental issues pose risks that could 
seriously affect our business activities, they also present 
opportunities to create and expand new business – as long 
as we anticipate and appropriately respond to them. To 
grasp current and future risks/business opportunities, 
Honda collects information related to environmental issues 
from the perspectives of both materiality in business and 
materiality for stakeholders.

Information is collected using the functions of 6 
regional operations and business operations for each of 
motorcycles, automobiles and power products, and with 
additional information collected by functional operations 
(related to production, management, etc.), worldwide 
information is accumulated.

On the basis of two indices, “materiality in Honda’s 
business” and “materiality for stakeholders,” we have sorted 
various environmental issues into the “environmental 
materiality matrix” and identified material environmental 
issues. We also review environmental issues on a regular 
basis, and the most recent review was conducted in 2012.

stakeholders, we analyze the consistency between the 
issues and Honda’s corporate philosophy and the 
relationship between the issues and the Honda 
Environmental and Safety Vision. We then select 
environmental issues of high materiality.

In FY 2015, for the analysis of issues, we interviewed 
stakeholders in various regions, including customers, suppliers, 
investors, government officials, NGOs and scientists.

On the basis of the evaluation of issues, we create an 
environmental materiality matrix and identify the issues 
considered material by both Honda and stakeholders as 
material environmental issues. At the same time, we 
establish concrete targets and indices while determining 
the priority for responding to material issues.

We comprehensively evaluate the selected environmental 
issues based on evaluation criteria that include “causal 
proximity, urgency, impact and the timing of materialization,” 
“economic impact (financial impact on business),” 
“influence on Honda’s competitive strength,” “possibility 
for issues to become business opportunities and their 
contents,” “priority in relation to realizing the Honda 
Environmental and Safety Vision,” and “degree of social 
concern.” In particular, with regard to the “degree of social 
concern,” we evaluate the issues by also taking into 
account external ratings/indices, contents of discussions 
at the Climate Summits for “the 21st Conference of Parties 
to the United Nations Framework Convention on Climate 
Change (COP21),” WBCSD (World Business Council for 
Sustainable Development) and others.

Through discussions among divisions in the company (the 
executive officers and environmental divisions of regional 
operations and business operations) and dialogue with 

Collection/analysis/evaluation of 
environmental issues
Identification of material issues through 4 processes

•  Environmental materiality matrix creation 
processes

1. Collection of issues

2. Analysis of issues

3. Evaluation of issues

4. Priority setting

In recent years, a tendency to call for more active leadership 
from the industry regarding climate change is gaining 
momentum worldwide.

Against that background, CDP, which surveys and 
discloses corporate responses to climate change and their 
long-term impact, announced 6 initiatives in September 2014. 

Honda endorses 3 initiatives (establishment of GHG 
emissions reduction targets on scientific grounds to limit the 
global temperature rise to less than 2 degrees Celsius, 
responsible engagement with climate change policies, and 
disclosure of climate change information in a mainstream 
financial report), the most in the auto industry.
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Material issues in the environmental dimension

We will leverage our proprietary technologies and business 
activities to deal with climate change, energy issues, and 
effective utilization of resources, with an aim to realize a 
zero-impact society in the future.

Through the initiatives that link business strategy with 
environmental strategy, Honda is proceeding with 
responses to climate change. With the vision of a zero-
impact society, we will aim to cut total company CO2 

emissions in half by 2050. As an interim objective, we are 
currently working to achieve our 2020 Product CO2 

Emissions Reduction Targets to lower CO2 emissions 
intensity from the use of motorcycles, automobiles, and 
power products worldwide by 30% from the 2000 base-
year level. To achieve this objective, we will steadily lower 
CO2 emissions by improving existing technologies while 
expanding our use of renewable energy and developing 
new zero-emission technologies for the future.

In pursuing the reduction of CO2 emitted from our 
products, Honda is aware of reputational risk and penalty 
risk arising from fuel economy regulations for automobiles 

in various countries of the world. For example, in the 
United States, with regard to GHG regulations for model 
years 2017 to 2025, a new agreement was reached on 
tougher fuel economy regulations to reduce the average 
fleet emissions in 2016 from 250 grams/mile (35.5 mpg) to 
163 grams/mile (54.5 mpg), representing an annual 
reduction of approximately 4%. The EU has decided to 
require further reduction to 95 g/km or less by 2021. Japan 
has decided to toughen fuel economy standards to average 
fuel economy of 20.3 km/l by 2015 and to introduce 
tougher CAFE regulations in 2020. Automobiles account 
for approximately three quarters of Honda’s sales revenue 
and more than 80% of the units sold overall are 
automobiles, so we believe the potential impact on 
business is extremely great. Accordingly, as an effort to 
mitigate risks, Honda has built a management system 
called “SED” in which products are developed jointly by the 
Sales (S), Engineering (E) and Development (D) functions.

Operations such as Honda R&D Co., Ltd., Automobile 
Operations and the Certification & Regulation Compliance 
Division coordinate research on trends in fuel economy 
regulations around the world and publish the results as 
regulatory information. Meetings are regularly held to 
provide a forum for sharing the contents and interpretation 
of new regulations and for discussing the responses to 
them. In addition, we have built an organizational structure 
for developing technologies that always anticipate future 
fuel economy regulations, through engagement with 
policy makers.

In recent years, stakeholders have become 
increasingly conscious of fuel efficiency, CO2 emissions, 
and other environmental performance indices when they 
choose mobility products. Honda perceive such changes in 
consumer values and market needs as the matters to be 
focused on most, and we are actively expanding/offering 
our lineup of products powered by Earth Dreams 
Technology*. These initiatives are meeting customers’ 
needs, generating additional profit.

Material issues in the environmental dimension

Biodiversity

Forest

Noise

Desertification Waste disposal

Soil pollution

Air pollution
Water

Climate
change

Energy

Effective utilization 
of resources

High

High

M
ateriality for stakeholders

Materiality in Honda’s business

• Climate change issues

* A collective term to refer to a group of innovative technologies that greatly 
enhances both driving performance and fuel economy, building on 
advancements in environmental performance to pursue a joy of driving 
unique to Honda

Honda’s material issues

With climate change, energy issues and effective 
utilization of resources recognized as the material 
issues
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Stage of product use

Reduction

Reuse

Recycling

Development stage
Stages of procurement of 
resources/manufacturing/

sales
Stage of collection/disposal

of end-of-life products

Initiatives for
saving resources

Recycling of by-products

Design focusing
on Reduction

Design focusing
on Reuse/
Recycling

Compliance with
the recycling law for
end-of-life products

and voluntary initiatives

3R pre-assessm
ent system

Reuse of used parts

Recycling of end-of-life products

Reduction of substances of concern

Initiative for the elimination of risks related to resources and disposal

• Energy issues

• Effective utilization of resources

We believe that global warming, resource depletion and 
other issues are compelling society, which is heavily 
dependent on fossil fuels, to face the energy risk. Energy 
issues have an extremely great business impact on the 
auto industry, and our concern is that, unless we proceed 
with energy diversification, such as the diversification of 
fossil fuels and the utilization of renewable energy, it will 
become difficult to sustain our business.

We are addressing energy issues by diversifying 
energy sources used in our products and business 
activities, with the aim of completely eliminating energy 
risk from heavy dependence on fossil fuels, etc. We have 
set an interim target for 2020 to establish technologies that 
diversify home energy sources and reduce CO2 emissions 
from personal mobility and home living to zero. We are 
developing the Honda Smart Home System (HSHS) to help 
us realize this goal. To seize new business opportunities, 
we are advancing development of electric vehicles (EV) 
and fuel cell vehicles (FCV) and partnership with other 

companies for the preparation of hydrogen infrastructure 
including hydrogen stations. We are also promoting energy 
diversification by actively introducing large-scale solar and 
wind power generation at our facilities, as we work toward 
ultimately reducing our energy risk to zero.

The depletion and resulting difficulty of obtaining rare earth 
metals and other resources used in our products pose a 
huge risk to our business continuity in terms of the 
procurement of components and raw materials necessary 
for manufacturing.

Therefore, Honda considers the effective utilization of 
resources one of the material issues and is actively 
promoting 3R (Reduction/Reuse/Recycling) activities. 
Aiming at the elimination of risks related to resources and 
disposal that occur in various stages ranging from resource 
procurement to collection/disposal of end-of-life products, 
we are tackling this issue through cooperation/partnership 
with internal/external stakeholders.
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Efficiency improvement 
technologies for internal 
combustion engines

Environmental-innovation 
and energy-diversification 
technologiesInnovative Products

Renewable energy 
technologies

Revolutionary Products

Evolution of environmental technologies

High

Low

Evolution of energy technologies Fossil fuel use Diversified
energy use

Renewable
energy use

Energy management
technologies

Life-cycle
CO2 emissions

High Efficient Products

Initiatives related to products

Emissions from “use of products” account for approximately 
80% of CO2 emissions from Honda’s entire product life cycle.

Therefore, to ultimately realize zero product CO2 

emissions while expanding production/sales globally, 
Honda seeks to reduce CO2 emission intensity of 
motorcycles, automobiles and power products 30% from 
2000 levels by 2020, and we are engaging in 3 initiatives. 
Specifically, we have developed a scenario to guide us 
through steady reductions, ending with the complete 

elimination of CO2 emissions. To be phased in, are: 1) 
Reducing CO2 emissions through efficiency improvements 
of internal combustion engines, 2) Reducing CO2 

emissions by introducing environmentally innovative 
technologies and diversifying energy sources, and 3) 
Eliminating CO2 emissions through the use of renewable 
energy and total energy management.

In 2011, we established the Honda Environmental 
Performance Standards (HEPS), an independent product 
classification and certification system designed to shed 
light on how Honda products are contributing to 
achievement of the three initiatives outlined above. By 
making all Honda products compliant with one of the three 
standards, we will make steady progress toward realizing 
zero CO2 emissions.

Product-based scenario addressing climate change and energy issues

• High Efficient Products
Products that emit less CO2 emissions because of improved 
internal combustion engine efficiency. This category includes 
products that incorporate technologies for improving fuel 
combustion and transmission efficiency and reducing friction 
between engine parts. Compliance is determined based on how 
well a product reduces or helps reduce CO2 emissions during 
use compared to preceding models.

• Innovative Products
Products that emit less CO2 because they use an environmentally 
innovative technology or an alternative energy source. This 
category includes motorcycles that incorporate Honda’s 
patented Idling Stop System, automobiles that incorporate 

hybrid technologies or direct injection engine technologies, and 
power products with electronic fuel injection (FI). Alternative-
energy technologies include motorcycles and automobiles that 
can run on ethanol, and power products that can run on gaseous 
fuels. Compliance is determined based on how well a product 
reduces or helps reduce CO2 emissions during use compared to 
preceding models.

• Revolutionary Products
Products that reduce or eliminate CO2 emissions by harnessing 
renewable energies or facilitating total energy management. 
This category includes products that incorporate electromotive 
technologies or technologies for using renewable energy.

Responses to climate change and energy 
issues

Establishment of Honda’s own environmental 
performance standards to reduce CO2 emissions 
during product use
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Launch of Legend that features 3-motor hybrid systemTOPICS

•  Expansion of HEPS-compliant products to  
275 models

As a result of certification of products that were launched 
in FY 2015, 20 motorcycle models, seven automobile 
models, and three power product models – a total of 30 
models – were HEPS-certified. Cumulatively, this brings 
the number of HEPS-compliant products to 123 motorcycle 

models, 105 automobile models, and 47 power product 
models, or 275 models in total.

Scope of the above compilation includes Japan, China 
and various countries in North America, Europe, South 
America and Asia & Oceania, and it covers more than 90% 
of units sold by Honda worldwide for each of automobiles, 
motorcycles and power products.

Current status of achievement vs. 2020 Product CO2 Emissions Intensity Reduction Targets

Global number of HEPS-compliant models Number of HEPS-compliant 
models by region (FY 2015)
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In February 2015, Honda began the sales of Legend in Japan. It 
features a 3-motor hybrid system “SPORT HYBRID SH-AWD.”

The fifth-generation Legend features a total of three electric 
motors in the front/rear portions of the vehicle and a gasoline 
engine, and its hybrid system automatically selects the optimal 
drive system and the most energy-efficient driving mode to 
respond continuously to driver inputs and driving conditions. 
The twin rear motors provide drive and deceleration power to 
the rear wheels in any ratio, control the distribution of torque 
to the left and right drive wheels and deliver highly stable 

handling and refined driving comfort. At the same time, the 
Legend offers outstanding fuel performance, 16.8 km/l as 
measured in JC08 mode.

Legend
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* Number of models for FY 2011 was calculated based on standards set in FY 2012.

36
Honda SUSTAINABILITY REPORT 2015

Environment Safety Quality Human Resources Philanthropy Supply Chain

Message from the President and CEO Special FeatureReport Regarding Quality Issues Sustainability Management Performance Report



Initiatives related to products

Honda introduced the 3R pre-assessment system, which 
assesses the 3R elements of each model to be newly 
developed in the stage of product development, for 
motorcycles in 1992 and for automobiles in 2001. We are 
striving to improve the level of 3R elements.

We are making efforts for downsizing and weight reduction 
by considering alternative structures and materials for all 
components of each product, such as the body framework, 
engine and bolts. For example, for Legend we launched in 
February 2015, a technology developed by Honda that joins 
steel and aluminum (“3D Lock Seam”) was introduced to 
use aluminum for all of the door skins. Compared to the 
conventional model, weight per vehicle was reduced by 
approximately 11kg solely on the basis of the application of 
the above technology to doors.

With regard to motorcycles, the VFR800F and VFR800X 
launched in 2014 were equipped with a type of generator 

We are engaging in structural design that takes into 
account easier recycling and maintenance, use of easily 
recyclable materials and recycled resins, and display of 
contents of materials for resin/rubber components, etc. 
For automobiles, we use easily recyclable materials for a 
wide array of exterior/interior components, such as 
undercoat, inner weather strip and outer surface of 
instrument panels for Legend, and at the same time, we 
use recycled materials for air conditioner ducts. 
Furthermore, with due consideration to recycling, we 
display the contents of materials with regard to resins and 
rubbers as much as possible.

As a result of the activities mentioned above, with 
regard to the recyclable rate*1 for all new and redesigned 
vehicles sold in FY  2015, we are maintaining more than 
90% for automobiles and more than 95% for motorcycles, 
with the rate of recoverability for used components/
materials*2 of more than 95% for power products as well.

*1: Index based on “Definition of Recyclable Rate for New Vehicles and 
Guidelines on Calculation Method” issued by Japanese Automobile 
Manufacturers Association, Inc. (JAMA)

*2: Recyclable rate that includes the thermal energy recovered; In 
accordance with calculation methods of recyclable rate for cars in 
ISO22628 etc.

that does not use any rare earth metals (neodymium and 
dysprosium), which nonetheless performs as well as the 
conventional generator. Normally, a generator needs to be 
bigger when rare earth metals are not used, but we have 
downsized it instead by incorporating a new technology.

3R pre-assessment system

Design focusing on Reduction

Design focusing on Reuse/Recycling

With an aim to eliminate risks related to resources and 
disposal, Honda is promoting 3Rs by looking at the entire life 
cycle from the development of products to their disposal.

Effective utilization of resources
Promotion of 3Rs in the entire life cycle of products

• Initiatives in the development stage

Recyclable rates of key components

Recycling rate Key product/ components

Motorcycles More than 95%
NC750S
• Rear fender
• FI unit box

Automobiles More than 90% Legend
• Air conditioner duct

Power products
More than 95% 

(rate of 
recoverability)

EU55is
• Front cover
• Maintenance cover
• Air cleaner

3D Lock Seam introduced into Legend

Conventional

Steel

Spot welding 1-fold hemming 2-fold hemming

Steel Steel Aluminum

Newly developed: 3D Lock Seam

A technology that joins steel and aluminum was newly developed. Aluminum is 
now used for door skins that used to be made of steel, realizing weight reduction.
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Honda is proceeding with the reduction of 4 types of heavy 
metals (lead, mercury, hexavalent chromium and cadmium) 
that are considered to have negative impacts on the 
environment. With regard to automobiles, for new and 
redesigned vehicles sold in FY 2015, components that do 
not use mercury were chosen for combination meters, 
which is not included in the scope of application defined by 
JAMA. We are striving to eliminate the use of mercury on 
a voluntary basis.

The Act on Recycling, etc., of End-of-Life Vehicles 
(automobile recycling law) requires automakers to collect 
and properly treat 3 items: fluorocarbons that are used as 
a cooling medium in the air conditioners and destroy the 
ozone layer and cause global warming when being vented 
to atmosphere, airbags that are explosive and difficult to 
dismantle, and shredder dust (Automobile Shredder 
Residue [ASR]) that remain after the useful substances 
have been recovered from the end-of-life vehicles.

In FY 2015, the number of Honda cars collected was 
approximately 460,000 for fluorocarbons (+4% from the 
previous FY), approximately 410,000 for airbags (+10% 
likewise) and approximately 510,000 for ASR (+3% 
likewise). Recycling rates for gas generators and ASR were 
94% and 96.8% respectively, which satisfy the recycling 
rates specified by ordinance of the relevant ministry. The 
total cost required for recycling and related activities was 
4.89 billion yen, and the total amount of recycling deposit, 
etc., received was 5.63 billion yen.

Honda joined hands with other motorcycle manufacturers 
in Japan and participating motorcycle importers and 
started to implement the voluntary recycling of 
motorcycles in October 2014. With the cooperation of 
related dealers, various companies in the motorcycle 
industry started this scheme for providing a safety net for 
the treatment of end-of-life motorcycles, the world’s first 
of its kind. End-of-life motorcycles are collected at the 
dealers and the designated points of collection for free, 
and they are properly recycled at recycling facilities.

Of end-of-life motorcycles collected at the designated 
points of collection, there were 3,880 Honda products in 
FY 2015, which accounted for 59.5% of all units collected. 
The recycling rate of Honda products* came to 97.1% on a 
weight basis (+0.6% from the previous FY), which 
achieved the target for the recycling rate of 95% by the 
fiscal year ending in March 2016 ahead of schedule.

We collect and recycle end-of-life components generated 
from repair, replacement, etc., from the dealers nationwide. 
In FY 2015, we collected and recycled approximately 
200,000 end-of-life oil filters and approximately 180,000 
end-of-life bumpers. Collected bumpers are recycled and 
used for splash guards and other components of the Freed.

Honda will continue the recycling of end-of-life 
components, including the collection/recycling 
(remanufacturing) of end-of-life torque converters.

* Calculation based on the actual results of treatment at the recycling 
facilities

Reduction of chemical substances
Initiative for automobiles

Initiative for motorcycles

Recycling of end-of-life components
• Initiatives in the stage of product use

• Initiatives in the disposal stage

Flow of recycling for end-of-life bumpers

Collected end-of-life bumpers

Crushed bumpers

Recycled resin pelletsUsed for the splash guard of the Freed
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Initiatives related to corporate activities

Honda is concentrating on the elimination of risks related 
to resources and disposal as well, and we are making 
efforts to reduce the volume of water resources used and 
of waste. For example, to minimize water use, various 
business sites are implementing initiatives based on 
regional circumstances, such as the utilization of recycled 
water and water conservation. On a global basis, we are 
also introducing a closed-loop system for recycling 
wastewater when called for.

At the same time, regarding the reduction of waste, 
we are striving to ramp up 3R efforts that include resource-
use-reduction initiatives, such as the reduction of by-
products through an increase in throughput yields. In 
Japan, revenue from the sale of valuable materials resulting 
from recyclable waste increased from approximately 3.8 
billion yen for FY 2014 to approximately 3.9 billion yen for 
FY 2015, generating additional profit for us.

On the basis of recognition that our business activities can 
have an impact on biodiversity, Honda has long been putting 
a great deal of effort into activities that would lead to the 
conservation of biodiversity. We carried out tree-planting 
and water-recycling initiatives at our plants in the 1960s 
and launched the Community Forest program in 1976.

In 2011, we established the Honda Biodiversity 
Guidelines. As the basic statement, it stipulates as follows: 
“We recognize, under the Honda Environment Statement, 
that biodiversity conservation initiatives are an essential 
part of our commitment to the preservation of the global 
environment. We will continue to work toward harmony 
between this commitment and our activities.”

We believe that minimizing the environmental impact 
resulting from the products we manufacture and our 
business activities represents the greatest contribution we 
can make to biodiversity conservation. The guidelines 
specify the priorities, including the development of 
environmental technology, initiatives based on corporate 
activities and initiatives for living in harmony with local 
communities, and we are actively promoting them.

*1: Intensity that is a weighted average calculated on the basis of CO2 
intensity and the units produced for each of motorcycles, automobiles 
and power products

*2: Comparison with Saitama Factory’s Sayama assembly plant

With an aim to ultimately achieve zero CO2 emissions and 
zero energy risk, Honda is focusing on the reduction of 
energy consumption and CO2 emissions while expanding 
production/sales globally. Mid-term plans for operations-
related environmental initiatives specify the reduction of 
CO2 emissions intensity per unit of production*1 by 10% 
by FY 2017 (baseline: FY 2009) as the target. In the future, 
we will aim at sustaining the reduction until the rate of 
reduction of energy consumption exceeds the rate of 
increase of energy use for the manufacturing of products.

Toward the realization of the above-mentioned target, 
when building or renovating our plants we aggressively 
introduce energy-saving technologies and know-how 
applied to our newest plants, such as the Saitama Factory’s 
Yorii assembly plant that achieved a 30% reduction in per-
unit energy use compared to other Honda plants*2. To 
support energy-saving initiatives of various business sites 
that are operating globally, we have built a mechanism for 
promoting the information sharing among business sites 
and regions, and at the same time, we are enhancing the 
technical support from Japan.

Furthermore, Honda is actively introducing renewable 
energy. In FY 2015, we built a 27-MW wind power facility 
in South America and installed a 30-MW solar power 
generation system across China. In Japan, through the 
introduction of energy-efficient equipment and other 
means, we successfully reduced the cost by approximately 
200 million yen for the fiscal year ending in March 2015 
(reduction of approximately 100 million yen for the fiscal 
year ending in March 2014).

Responses to climate change and energy 
issues

Global implementation of a variety of energy 
conservation measures

Effective utilization of resources

Concentrating on the reduction of the volume of 
water resources used and waste

Biodiversity conservation

Promoting initiatives on a continuous basis in 
accordance with the Honda Biodiversity Guidelines
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Since Honda began its production activities in Brazil in 1976, 
we have been striving to minimize the environmental 
footprint of our production activities. To become the first 
automaker in Brazil to start a wind power generation 
business, Honda Energy do Brasil Ltda., Honda’s power 
generation business subsidiary, was established in March 
2013. The said company built its power generation facility 
equipped with nine wind turbine units in Rio Grande do Sul, 
the southernmost state in Brazil, and the facility began 
operation in November 2014.

Electricity to be annually generated by this wind power 
generation facility is approximately 95,000 MWh, basically 
equivalent to Honda’s current annual electricity requirement 
for automobile production in Brazil (approximately 140,000 
units). Honda is expecting to reduce CO2 emissions by more 
than 2,200 tons annually. Through the utilization of 
renewable energy, Honda will continue to be proactive in 
conserving energy and reducing CO2 emissions in 
production activities.

American Honda Motor Co., Inc., Honda’s sales subsidiary in 
the United States, initiated the Green Dealer Program in 2012. 
This program certifies dealers that achieved the reduction of 
environmental footprint through the installation of solar 
photovoltaic systems, 
introduction of LED 
lighting, waste reduction, 
car washing with recycled 
water, etc., as Green 
Dealers. As of April 2014, 
of 293 dealers participating 
in the program, 67 dealers 
had been certified.

67 certified dealers consist of 41 “silver dealers” that 
reduced energy use by 10% or more, 17 “gold dealers” that 
reduced it by 30% or more and 9 “platinum dealers” that 
reduced it by 50% or more. The total volume of CO2 emissions 
reduced by these dealers amounts to approximately 7,500 
tons annually.

Honda Energy do Brasil Ltda., equipped with 9 wind power turbine units

Greening of the rooftop of Rossi Honda 
of Vineland, New Jersey in U.S.

67 certified 
dealers

Silver dealer

41 

Gold dealer

17

Platinum 
dealer

9

EV charging stand

Rain capture 
systemSolar photovoltaic 

system

LED lighting with
auto controls

Promoting the Green Dealer Program with an aim to reduce environmental footprint of dealersTOPICS

Generating electricity necessary for annual local automobile production with wind powerTOPICS
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Mid-term plans for environmental initiatives

Mid-term plans for product-related environmental initiatives (FY2015–FY2017) *Note: FY20xx indicates the fiscal year ending in March of that year

Direction of initiatives toward 2020 Mid-term plans for environmental initiatives (FY2015-2017) regarding the new products

Climate 
change and 
energy

Achieve global targets for 
reducing global CO2 
emissions intensity, with an 
eye to early stabilization of 
total CO2 emissions and 
future reduction from the 
standpoint of product life 
cycle

Achieve best-in-industry fuel efficiency and accelerate popularization and expansion

Motorcycles :  •  Expand use of programmed fuel-injection system (PGM-FI) and low-friction engines, especially in commuter vehicles

Automobiles : •  Continue deployment of Earth Dreams Technology started in the previous 3-year mid-term
  •  Phase in the global application of 2.0-liter, 1.5-liter, and 1.0-liter downsized/turbocharged direct-injection engines 

that realized class-leading power output and environmental performance

Power products : •  Expand application of small engines and make engines compatible with diverse types of fuels

Establish and deploy next-generation electromotive technologies

Motorcycles : •  Market electric motorcycles that meet local needs in developed (Japan: leased) and emerging countries (China)

Automobiles : •  Expand lineup of models equipped with i-MMD, i-DCD hybrid systems
  •  Introduce in Acura models the Sport Hybrid SH-AWD, a three-motor hybrid system with seven-speed DCT with 

built-in motor for the front wheels and independent motors for the left and right rear wheels
  •  Release a production FCV model in Japan in 2015, and the U.S. and Europe thereafter, to advance the 

popularization of FCVs

Power products : •  Advance an electric robotic lawnmower for household use (Miimo) and expand lineup of electric products

Market new products to 
eliminate CO2 emissions from 
mobility and daily living

•  Using demonstration test houses in Japan, verify the operation and practicality of technologies developed to realize zero-carbon 
mobility and living by 2020, in collaboration with entities in other business sectors (Japan)

•  Work with local governments in Japan to carry out demonstration testing of the MC-  micro EV with the aim of developing next-
generation vehicles that minimize environmental impact while spreading the joy and freedom of mobility, and to offer each 
community development solutions that are suitable for each location (Japan)

Effective 
utilization of 
resources

Ramp up 3R efforts

•3R pre-assessment system   • Design that takes 3R elements into account   • Reduction of chemical substances   • Recycling of 
end-of-life components   • Steadfast compliance with laws/regulations for the recycling of end-of-life products in various countries
Japan: Maintain an automobile shredder residue (ASR) recycling rate of more than 70%, and improve the motorcycle recycling rate 
to more than 95% by 2015

Substances 
of concern

Reduce exhaust emissions Make steady progress in reducing exhaust emissions to comply with tighter emission regulations in various countries

Enhance the management of 
chemical substances used in 
products

•  Continue to promote management of chemical substances used in products and employ alternatives to substances of very high concern
•  Continue to operate global management systems for chemical substances used in products to comply with applicable regulations 

on chemical substances in various countries

FY2015 results

Direction of initiatives toward 2020 Results of FY2015 initiatives

Climate 
change and 
energy

Achieve global targets for 
reducing global CO2 
emissions intensity, with an 
eye to early stabilization of 
total CO2 emissions and 
future reduction from the 
standpoint of product life 
cycle

Achieve best-in-industry fuel efficiency and accelerate popularization and expansion

Motorcycles :  Expanded the application of eSP, a next-generation global engine that delivers high environmental performance 
and is equipped with PGM-FI and low-friction technologies, especially to commuter vehicles

  •  Introduced fuel-efficient commuter models, BeAT eSP, BeAT POP and Vario 125 eSP, into the Asian market
  •  Introduced Tact/Tact Basic, 50cc liquid-cooled OHC single-cylinder models that are equipped with eSP, in Japan
   Realized 80 km/l*1, the highest fuel efficiency in 50cc scooter class*2, curbing the fuel consumption further with 

the introduction of idling stop system*3   
Automobiles : •  Globally deployed gasoline vehicles and diesel engine vehicles equipped with Earth Dreams Technology, which 

had started in the previous 3-year mid-term (MOBILIO in India, Acura TLX in US, CR-V in China, etc.) 
Power products : Launched new models equipped with small engines in Japanese market
 •  Electric-powered snow thrower (Yukios e!)
 •  High-efficiency pumps (WL20X/30X)
 •  1-kW generator (EP1000)
 •  Inverter equipped with FI (fuel injection) (EU55is)

Establish and deploy next-generation electromotive technologies

Motorcycles : Continued sales of Kushi, an electric bicycle for the Chinese market

Automobiles : •  Introduced Grace and Jade, models equipped with i-DCD system, into the Japanese market
  •  Introduced in Acura models the Sport Hybrid SH-AWD, a three-motor hybrid system with seven-speed DCT, 

with built-in motor for the front wheels and independent motors for the left and right rear wheels
  •  Unveiled, for the first time in the world, the Honda FCV CONCEPT, a concept car for an all-new fuel-cell vehicle 

(new FCV based on this concept model is scheduled to go on sale in Japan by the end of March, 2016)
Power products :  Introduced Miimo, an electric robotic lawnmower for household use that improved the finish of lawnmowing 

and usability for customers, into the European market  

Market new products to 
eliminate CO2 emissions from 
mobility and daily living

•  Began verification of the advanced lifestyle with information technologies, personal mobility and energy management technologies 
designed to realize comprehensive control over supply and demand of energy for houses, mobility products and community (Japan: 
Built a new demonstration test house in Saitama City jointly with Sekisui House, Ltd. and Toshiba Corporation; US: Built a new 
demonstration test house jointly with UC Davis) 

•  Explored how to utilize the MC-  micro EV and its needs, on the basis of understanding of development solutions for each community and 
mobility-related issues (Conducted demonstration tests in partnership with Kumamoto Prefecture, Saitama City and Miyakojima City)

Effective 
utilization of 
resources

Ramp up 3R efforts

•  Continued to utilize the 3R pre-assessment system
•  Continued to proceed with the design that takes 3R elements into account, reduction of chemical substances and recycling of 

end-of-life components
•  Steadily complied with laws/regulations for the recycling of end-of-life products in various countries
  Japan: Automobile shredder residue (ASR) recycling rate of 96.8% and motorcycle recycling rate of 97.1% in 2015

Substances 
of concern

Reduce exhaust emissions Made progress in reducing exhaust emissions to comply with tighter emission regulations in various countries

Enhance the management of 
chemical substances used in 
products

•  Continued to manage chemical substances used in products and employ alternatives to substances of very high concern
•  Continued to operate global management systems for chemical substances used in products to comply with applicable regulations 

on chemical substances in various countries and reduce risks

*1: The figure recorded during a test ride at 30km/h on level ground/the figure reported to the Ministry of Land, Infrastructure, Transport and Tourism (MLIT)
*2: Survey by Honda; As of January 2015
*3: Applied to Tact only; Not installed to Tact Basic
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Mid-term plans for operations-related environmental initiatives (FY2015–FY2017)

Direction of initiatives toward 2020 Mid-term plans for environmental initiatives (FY2015–FY2017) regarding the corporate activities

Climate 
change and 
energy

Strengthen initiatives that span 
entire product life cycles

Corporate activities (global): Reduce CO2 emissions per unit of production*1 by 10% by FY2017 (baseline: FY2009)

Purchasing area: •  Promote measurement and reduction of supply chain GHG emissions in each region based on the Green 
Purchasing Guidelines

Production area: •  Disseminate advanced environmental technologies developed at the Yorii assembly plant in Japan, which 
began operations in 2013, to other production sites worldwide

 •  Set benchmarks for energy use and achieve the benchmark level for energy efficiency
Production area: Introduce and expand the scope of renewable energy systems
 •  South America: Wind power generation system   • China: Megawatt-scale solar photovoltaic system
 •  Japan: Megawatt-scale solar photovoltaic system at new test course in Sakura, Tochigi Prefecture
Transportation area: •  Increase transportation efficiency in each region by implementing modal shifts, improving truck fuel efficiency, etc.
 •  ISpread packaging specifications without exterior containers worldwide
Sales and service, administration, product development areas: •  Promote energy conservation by encouraging eco-etiquette and 

using facilities more efficiently

Recycling of 
resources/
water 
resources

Ramp up 3R efforts
Production area: •  Enhance initiatives to reduce resource use, including the reduction of by-products by increasing throughput yields
 • Collaborate with suppliers to increase use of metal scraps
 • Maintain zero landfill waste performance (Japan and Europe)

Minimize water use Production area: •  Reduce water use according to conditions in each region, for example by using recycled water and conserving 
water in production processes

Substances 
of concern

Reduce VOC*2 emissions from 
production processes

Production area: •  Advance VOC emissions reduction technologies for coating processes and expand application to overseas 
production sites and motorcycle coating processes

 •  Spread “Honda Smart Ecological Paint” introduced at the Yorii assembly plant in Japan to other new production 
sites worldwide

Biodiversity

Engage in conservation initiatives 
rooted in local communities, in 
accordance with the Honda 
Biodiversity Guidelines

Corporate initiatives: • Address the issues of hazardous substances and water use that lead to the destruction of ecosystems
 • Raise the awareness of parties involved, including the supply chain

Collaboration with local communities: •  Promote HondaWoods*3 activities

Environmental 
management

Improve global/regional 
structures for promotion of 
environmental management and 
enhance environmental 
information disclosure

Strengthen autonomy and self-reliance of structure for promotion of environmental management in each region, and strengthen 
global collaboration

Advance sustainability reporting that compiles information in each dimension of environment, society, and legal compliance

FY2015 results

Direction of initiatives toward 2020 Results of FY2015 initiatives Challenges

Climate 
change and 
energy

Strengthen initiatives that span 
entire product life cycles

Corporate activities (global):  Reduced CO2 emissions per unit of production 
by 9% in FY2015 (baseline: FY2009)

•  Deterioration of structure as a result of 
decrease in units produced globally

Purchasing area:  Defined how to monitor GHG emissions in various regions 
of the world

Production area: •  Disseminated advanced environmental technologies 
developed at the Yorii Plant in Japan, which began operations 
in 2013, to other production sites on a global basis

 •  Established benchmarks for energy use and achieved the 
benchmark level for energy efficiency

•  Wider dissemination to new plants
•  Identification of more inefficiencies through 

visualization

Production area: Introduced renewable energy systems
 •  South America: 27-MW wind power generation system
 •  China: 30-MW solar photovoltaic system

•  Promotion of introduction of renewable energy
•  Confirmation of measures and investment 

cost
Transportation area:  Increased transportation efficiency in each region by 

implementing modal shifts, improving truck fuel 
efficiency, etc.

•  Study and implementation of measures that 
are appropriate for the mode of transportation 
in each region

Sales and service, administration, product development areas:
 •  Implemented eco-etiquette measures
 •  Used facilities more efficiently

•  Continuation of energy conservation activities

Recycling of 
resources/
water 
resources

Ramp up 3R efforts

Production area: •  Collaborated with suppliers to increase use of metal scraps
 •  Maintained zero landfill waste performance (Japan and 

Europe)

•  Enhancement of initiatives to reduce resource 
use, including the reduction of by-products by 
increasing throughput yields

Recycling of end-of-life products:  Steadily complied with laws/regulations for 
the recycling of end-of-life vehicles in 
various countries

•  Compliance with new regulations

Minimize water use

Production area:  Reduce water use according to conditions in each region, 
for example by using recycled water and conserving water 
in production processes

 •  India: Rainwater harvesting system

•  Identification of regions/areas with anticipated 
risk of water shortage

Substances 
of concern

Reduce VOC*2 emissions from 
production processes

Production area:  Spread “Honda Smart Ecological Paint” introduced at the 
new Yorii Plant in Japan to other new production sites 
worldwide

•  Advancement of VOC emissions reduction 
technologies for coating processes and 
expansion of application to overseas production 
sites and motorcycle coating processes

•  Expansion of application to regions that have 
no regulations yet

Biodiversity

Engage in conservation initiatives 
rooted in local communities, in 
accordance with the Honda 
Biodiversity Guidelines

Corporate initiatives: •  Addressed the issues of hazardous substances and 
water use that lead to the destruction of ecosystems

 •  Raised the awareness of parties involved, including 
the supply chain

Collaboration with local communities:
•  Survey of the actual condition of biodiversity 

and ecosystems by each business site in Japan
•  Formulation of policy/operational procedures 

by business site, accumulation of know-how

Environmental 
management

Improve global/regional 
structures for promotion of 
environmental management and 
enhance environmental 
information disclosure

•  Strengthened autonomy and self-reliance of structure for promotion of 
environmental management in each region, and strengthened global collaboration

•  Held a regional working level meeting

•  Improvement of information sharing with 
regions

•  Published the global version of Honda Environmental Annual Report
•  Published regional environmental reports

•  Improvement of information disclosure 
through the evolution into Sustainability Report

*1:  CO2 emissions per unit of production: Intensity was calculated by weighting the average reduction percentages for motorcycles, automobiles, and power products with the CO2 

emissions associated with their respective life cycles.
*2: VOC (Volatile Organic Compounds): Chemical substances that derive from organic solvents mostly contained in paints and thinners and which generate photochemical oxidants. 
*3: HondaWoods: A new initiative that started in 2014 for the forests on Honda’s business sites in Japan, for the purpose of making these forests coexist and co-prosper with local 

communities and become sustainable and resilient to changes 
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Environmental performance data

As a responsible company operating in the mobility 
industry, Honda believes in the importance of calculating 
and disclosing greenhouse gas (GHG) emissions in order 
to drive progress in initiatives to reduce global emissions.

As the first milestone in this endeavor, in August 2012, 
Honda became the world’s first mobility company to 
disclose estimates of all GHG emissions from its entire 
value chain in conformity with the Greenhouse Gas 
Protocol (GHG Protocol)*, currently the world’s most 
widely used GHG emissions accounting standard. We 
released estimates of emissions for FY 2012, not only from 
our own business activities (Scopes 1 and 2), but also from 
all upstream and downstream activities (Scope 3), 
extending from the procurement of raw materials to the 
transportation and customer use of Honda products, and 
ending with the treatment of end-of-life products.

Honda continues to calculate and report its emissions, 
and is making improvements to get a more accurate 
reading of emissions from our entire value chain. We are 
doing this in Scope 3 (other indirect emissions), for 
example, by widening the boundaries of data collection for 
categories that account for the largest proportion of 
estimated emissions, and by improving the accuracy of 
calculation methods.

The calculations for FY 2015 show that GHG emissions 
from Honda business activities were 5.24 million t-CO2e, 
and total emissions from the value chain, including other 
indirect emissions, were 279.007 million t-CO2e. We will 
continue to monitor and manage data and utilize them in 
the actual implementation of emissions reduction measures.

Scope 3, category 11 emissions (emissions from use of 
products sold to our customers), account for more than 
80% of GHG emissions from Honda’s entire value chain. 
This means finding ways to reduce emissions related to 
customer use of Honda products is of primary importance 
in reducing emissions from our value chain. To this end, we 
have established the target of reducing global average 
product CO2 emissions intensity by 30% from 2000 levels 
by 2020, and are working to improve the fuel efficiency of 
our products.

For the foreseeable future, however, our production 
volume is likely to outpace expected improvements in fuel 
efficiency of our products, so even if we achieve this target, 
we still project an increase in Scope 3, category 11 emissions.

Nevertheless, we need to find ways to reverse this 
ascending curve at some point. What Honda is shooting for 
is to reduce total emissions from our products, even as 
production expands.

Honda’s ultimate aim is to reach the point of having zero 
GHG emissions from its products and business activities. 
We have adopted a vision of the future that sees us 
shrinking environmental impact down to zero, and we will 
aim to cut Honda’s total GHG emissions in half by 2050.

* Greenhouse Gas Protocol (GHG Protocol): Formulated primarily by the 
World Business Council for Sustainable Development (WBCSD) and the 
World Resources Institute (WRI)

Honda GHG emissions in FY 2015 Reducing GHG emissions from use of sold 
products

Reducing total GHG emissions

Honda’s total GHG emissions: Conceptual projection

2011

Total GHG emissions
From growth to decline

Continue reduction 
efforts to reach zero

2012 2013 2014 20xx
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We have been developing our own methods to reduce the 
environmental impacts of our business activities and 
across product life cycles, from production through disposal.

In March 2002, we built the Honda Life-Cycle 
Assessment (LCA) Data System, a system for quantitatively 
measuring CO2 emissions from all business activities, and 
since then have been making focused efforts to meet 
reduction targets set for each business area – production, 
purchasing, sales and service, administration, transportation, 
and so forth.

We are also calculating and assessing CO2 emissions 
across product life cycles – from raw material procurement 
to product disposal for the entire vehicle – and making use 
of this information in our efforts to reduce CO2 emissions 
for each model. This approach is also important when 
considering applications for the next-generation 
technologies that will become more diverse further in the 
future, so we will utilize the above information further, to 
develop low-carbon solutions at the development stage, 
for instance.

Promoting lifecycle assessment (LCA)

Total GHG emissions, FY ending March 2012 to FY ending 
March 2015

Breakdown of total FY ending March 2015 GHG 
emissions

• Scope 1: Direct GHG emissions from business activities, as defined by the GHG Protocol (examples: combustion of fuel oil at a manufacturing plant, emissions 
from work vehicles and company cars). The Scope 1 figures presented in this report include all GHGs emitted directly by Honda Motor Co., Ltd. and its 
consolidated subsidiaries and affiliated companies worldwide.

• Scope 2: Indirect GHG emissions from a company’s use of energy, as defined by the GHG Protocol (examples: electrical energy used by a manufacturing plant 
or office). The Scope 2 figures presented in this report include all GHGs emitted directly by Honda Motor Co., Ltd. and its consolidated subsidiaries and affiliated 
companies worldwide.

• Scope 3: Other indirect GHG emissions not included in Scope 1 and Scope 2, as defined by the GHG Protocol. Scope 3 is systematically broken down into 15 
categories (examples: category 11 includes emissions arising from the use of sold products; category 12 includes emissions arising from the end-of-life 
treatment of sold products).

• The category 11 figures presented in this report represent the cumulative amount of greenhouse gases that will have been emitted by products sold by Honda 
in the applicable fiscal year (automobiles, motorcycles, power products) as a result of their use by customers from the time they received those products until 
they dispose of them in the future. The “Scope 3, other categories” figures presented in this report are the sum of emissions from categories 1, 2, 3, 4, 5, 6, 
7, 9, 10, 12, and 15. As per the GHG Protocol, Honda excludes categories 8, 13, and 14 from its calculations, as these categories are either not part of Honda 
business activities or emissions from these categories are accounted for in other categories.

2012 2013

225,060,000
t-CO2e

275,910,000
t-CO2e

Scope 3,
Category 11

Scope 3, 
other categories

Scope 1

20152014

Scope 2

281,160,000
t-CO2e

279,007,000
t-CO2e

(FY ending March)

Scope 3, 
other categories
18.0%

Scope 1  0.5% Scope 2  1.4%

Scope 3,
Category 11
80.1%

FY ending March 2012 FY ending March 2013 FY ending March 2014 FY ending March 2015

GHG emissions from the entire Honda value chain (Scopes 1, 2, and 3) 225,060,000 t-CO2e 275,910,000 t-CO2e 281,160,000 t-CO2e 279,007,000 t-CO2e

Breakdown Direct emissions from business activities (Scope 1) 1,240,000 t-CO2e 1,410,000 t-CO2e 1,410,000 t-CO2e 1,376,000 t-CO2e

Indirect emissions from energy use (Scope 2) 2,960,000 t-CO2e 3,540,000 t-CO2e 3,800,000 t-CO2e 3,864,000 t-CO2e

Emissions from Honda business activities (total of Scopes 1 and 2) 4,200,000 t-CO2e 4,950,000 t-CO2e 5,210,000 t-CO2e 5,240,000 t-CO2e

Emissions from customer use of sold 
products

(Scope 3, category 11) 195,880,000 t-CO2e 225,950,000 t-CO2e 228,140,000 t-CO2e 223,542,000 t-CO2e

Other emissions (Scope 3, other categories) 24,980,000 t-CO2e 45,010,000 t-CO2e 47,810,000 t-CO2e 50,230,000 t-CO2e

Other indirect emissions (total of Scope 3) 220,860,000 t-CO2e 270,960,000 t-CO2e 275,950,000 t-CO2e 273,767,000 t-CO2e

Honda’s total GHG emissions
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Environmental performance data

Indirect energy consumption
Energy consumption
Direct energy consumption

Companies covered: Nearly all consolidated subsidiaries and affiliated companies of the Honda Group
• Purchased electricity has been converted to joules using the international standard 3.6 GJ/MWh.
• Calculations are based mainly on energy consumed by stationary sources.
• A terajoule (TJ) is a unit of energy, “tera” meaning 1012.
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Water use/wastewater volume

Companies covered: Nearly all consolidated subsidiaries and affiliated companies of the Honda Group

Water use
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Companies covered: Nearly all consolidated subsidiaries and affiliated companies of the Honda Group
• Greenhouse gas emissions were calculated referring mainly to the WRI and WBCSD’s 2004 “The Greenhouse Gas Protocol (Revised Edition).”
• Calculations are based mainly on emissions from stationary sources.
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Waste generated, landfilled
Waste landfilledTotal waste generated

Companies covered: Nearly all consolidated subsidiaries and affiliated companies of the Honda Group
• Landfilled amounts for waste outside Japan also include other waste treatment methods.
• Figures for Japan indicate amounts actually brought to landfills.

(FY ending
 March)
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• Emissions of ozone-depleting substances (ODS): In compliance 
with laws/regulations of various countries that were established on 
the basis of the Montreal Protocol, each of Honda’s business sites 
has done away with the use of ozone-depleting substances (ODS).

• Import/export of hazardous waste: Honda does not import or 
export waste deemed hazardous under the terms of the Basel 
Convention Annex I, II, III, and VII.

• Water sources affected by withdrawal of water: Honda selects 
areas where we can be in harmony with surrounding water resources 
as possible sites for our plants, and we build plants in compliance 
with the environmental assessment laws/regulations of various 
countries. Accordingly, there are no water sources that are 
significantly affected by the withdrawal of water.

• Recycling/reuse of water: Honda is working on the recycling and 
reuse of water in the manufacturing process. The volume of water 
recycled/reused annually amounts to approximately 8 million m3, 
which accounts for approximately 20% of all water use. In particular, 
we have introduced and are operating a closed-loop system for 
recycling wastewater, which is capable of reusing water almost 
100%, at Honda Engineering Co., Ltd. (Japan), the second plant of 
Honda Automobile (Thailand) Co., Ltd. (Thailand) and the second plant 
of Guangqi Honda Automobile Co., Ltd. (China).

• Water sources significantly affected by the discharges of water: 
We are treating the wastewater and discharging the treated water in 
compliance with the laws/regulations of various countries.

• Impacts of business activities on biodiversity: Honda recognizes 
emissions of greenhouse gases (GHGs) and various other pollutants 
as two of the greatest impacts of business activities threatening 
biodiversity. Therefore, we established the Honda Biodiversity 
Guidelines and set priorities, in order to minimize these impacts 
systematically. Each of Honda’s key business sites in Japan also 
conducts a survey on the actual conditions of biodiversity and is 
promoting various activities that are appropriate for the applicable 
species, such as thinning, pruning and eradication of non-native 
species. Moreover, we cooperate with “Monitoring Sites 1000” (a 
project for promoting the monitoring of survey sites of important 
ecosystems) implemented by the Japanese government, which is a 
member of the International Union for Conservation of Nature and 
Natural Resources (IUCN) that creates the Red List annually. For the 
above project, we continue to carry out fixed point observation and 
reporting on ecosystems. In addition, Honda has no operational sites 
in, or adjacent to, protected areas.

• Environmental assessment of suppliers: There are no significant 
negative environmental impacts in our supply chain.
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