
independent characteristics. In this way, we are able to 
achieve and spread The Three Joys together with our 
customers and other stakeholders. In the course of providing 
our products and services, we pursue the “Three Reality 
Principle” focused on genba, genbutsu, and genjitsu—
”going to the actual place,” “knowing the actual situation,” 
and “being realistic.” This approach helps create new 
knowledge and expertise as we address the wide range of 
challenges we face. We aim to go back in spirit to our 
starting point as a mobility company, from where we will 
move forward toward the future with fresh, new initiatives.

As a company working toward realization of a sustainable 
society, Honda has determined the following as its 
important themes for new initiatives: Environment, Safety, 
Quality, and Society. Honda has carried out initiatives for 
the environment and safety by establishing the Honda 
Environmental and Safety Vision, which aims to “realize 
the joy and freedom of mobility and a sustainable society 
where people can enjoy life.” In environmental initiatives, 
Honda has implemented activities toward the goal of 
cutting total CO2 emissions in half for the Honda Group by 
2050, compared to a base year of 2000.

Against this backdrop, we plan to launch our new fuel 
cell vehicle FCV, the ultimate eco-friendly car, in the 

I would like to take this opportunity to express our gratitude for 
your cooperation and extensive support for Honda’s activities.

First of all, The recalls of Fit Hybrid and Vezel Hybrid in 
Japan during the last year inconvenienced some of our 
customers and other stakeholders. In response, and to 
recover the trust of those affected, we are taking steps to 
improve product quality across all our operations, including 
a review of our development process.

Regarding concerns raised over airbag inflators, we 
are continuing to take all appropriate measures to remedy 
affected vehicles so that people can continue to use our 
products with complete confidence.

Honda’s core values are expressed in Our Fundamental 
Beliefs, comprising “Respect for the Individual” and “The 
Three Joys” (the Joy of Buying, the Joy of Selling, and the 
Joy of Creating), and Honda aims to share joys and 
satisfaction with customers across the globe to become a 
“company that society wants to exist.” Our Fundamental 
Beliefs are shared as the basic values by all companies and 
associates in the Honda Group, serving as a key yardstick 
for all corporate activities. We consider it crucial to give 
mutual respect to the independent, individual characteristics 
of each person; to develop equal partnerships; and to build 
a sense of mutual trust by acknowledging each other’s 

Reaffirming our principles as a mobility company 
and taking new steps forward toward the future

Environmental and Safety initiatives toward the 
goal of realizing a sustainable society

Realizing the joy and freedom of 
mobility and a sustainable society.
Creating new value through innovation 
and challenge, in ways becoming  
of Honda.
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Japanese market in fiscal 2015 ending March 31 2016. 
Additional time will still be needed before we arrive at a full-
scale hydrogen-based society, but looking ahead to the 
next generation, we aim to achieve further advances in 
environmental technologies in step with the progress in 
establishment of the necessary social and public 
infrastructure, and move forward toward our goal of 
reducing our environmental footprint to zero.

Recent years, in response to expectations placed on 
the industry regarding global climate change issues, Honda 
has endorsed three initiatives in line with the platform 
established by CDP (an international, not-for-profit 
organization providing a global system for companies and 
cities to measure, disclose, manage and share environmental 
information) ahead of the UN Climate Change Conference 
in Paris (COP21) in December 2015. These three initiatives 
aim for the following: “to establish reduction targets for 
GHG emissions with sufficient scientific basis for curbing 
the rise in temperatures to 2 °C or less,” “to collaborate in 
a responsible manner with policies directed at climate 
change,” and “to disclose climate change information as 
part of our main financial statements.”

In the area of vehicle safety, Honda announced the 
new “Honda SENSING/AcuraWatch” in 2014. These two 
distinct suites of sensing and driver-assistive technologies 
are designed for “the goal of realizing a collision-free 
mobile society” We consider this set of safety technologies 
to compose an overall system that we should pass on to 
the next generation and beyond. We will promote their 
widespread use by installing the system on more and more 
models, thereby contributing to making a safer mobile 
society a reality. We aim to continue achieving further 
progress in our advanced driver assistance systems, and 
through public-private partnership initiatives in Japan and 
abroad, we will also work toward bringing about autonomous 
driving on actual expressways in the near future.

Honda is a company that has successfully created new 
value through an overlap of our customers’ dreams with our 
own dreams as a manufacturer and creator. As demonstrated 
by our corporate slogan, “The Power of Dreams,” we are 
committed to working as one “Team Honda”, propelled as a 
single unit by the power of the dreams held by each and 
every person. I am confident that this approach will no 
doubt make us a company that society wants to exist. 

In the fiscal year ending March 31, 2016, in addition to 
offering more innovative new technologies and products, 
we will compete again in Formula One racing, the world’s 
preeminent automotive racing series, and will start 
deliveries of the HondaJet. Underpinning these initiatives 
lies Honda’s corporate culture, which we will actively pass 
on to successors, that places importance on setting high-
level goals and taking on new challenges with boldness 
and resolution. Together with our associates around the 
world, we will continue to move forward on initiatives 
focused on safety and the global environment, as we 
constantly endeavor to earn the trust of Honda’s broad 
range of stakeholders and meet their expectations, by 
offering products that give the customer the joys of 
maneuvering their mobility, of being on the move, and of 
experiencing an exhilarating feel along the way. I believe 
this is the direction that we at Honda should take as our 
path to the future. 

As a mobility company, we will continue creating 
products with superb innovation, taking on new challenges 
and offering new value, in ways becoming of Honda, so 
that we can steadily move forward toward realization of a 
sustainable society in which everyone can pursue their 
dreams. Through this approach, we aim to truly become a 
“company that society wants to exist.”

I would very much appreciate your continued support 
for our endeavors.

establishing organizational structures under which local 
management can make their own decisions for their 
operations. We are convinced that proceeding with these 
initiatives will enable us to spread the spirit of “The Three 
Joys” that make up Our Fundamental Beliefs across the 
world, and lead to the growth of individual talent and 
ultimately the whole group of companies. 

For Honda to continue its growth as a global company, it is 
important to establish an effective global operational 
structure that facilitates the enhancement of our 
operational ability in each region, and then consolidate 
these resources and put them to use to meet actual needs.

The goal of delivering the products that anticipate 
customer needs in each region in a timely manner requires 
that development, procurement, production, and sales be 
conducted in the local area. To speed up the initiatives 
toward these activities, we are promoting the delegation 
of authority and responsibilities to local operations and 

Establishing self-reliant operations in each region 
and promoting collaboration with all of global 
operations

Taking on new challenges toward our dreams

Takahiro Hachigo

President, CEO and Representative Director
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