
Honda has pursued a variety of group-wide
philanthropic activities in order to pass down a
rich natural environment and a safe
transportation-oriented society to the next
generation. The basic principles and global
directions that guide Honda's philanthropic
initiatives serve as the foundation for these
efforts. Based on community initiatives, Honda
will continue to take advantage of its unique
management resources to step up group-wide
efforts in the areas of education, the
environment and traffic safety and help create
a future society in which everyone can pursue

their dreams.

Honda philanthropy: Vision

Honda enriches the joy with people around the
world through socially responsible activities in
accordance with the Honda Philosophy of
respect for the individual and the Three Joys.
Ultimately, it is our desire that society will want
Honda to exist in every community.

Honda philanthropy: Basic principles

Areas of philanthropic initiatives

Honda Philanthropy

Since the company's foundation, Honda has sought to contribute to society by creating quality
products and technologies while coexisting harmoniously with the communities that host its
operations. In the 1960s, while the company was still in a period of early growth, Honda began to
launch philanthropic initiatives designed to strengthen ties with local communities.
We actively encourage the autonomy of its local operations,especially. We also strive to undertake
initiatives that reflect local circumstances in our corporate activities overseas. We seek to share
joy while communicating with customers and local residents in a total of six regions, including
Japan.
We at Honda will continue to act as a company society wants to exist by pursuing various
philanthropic initiatives.

Our fundamental approach

As a company with a global viewpoint, we
are dedicated to contributing to the well-
being of local communities around the
world through our products and
technologies.

As a good corporate citizen, we will deepen
our commitment to all local communities
where we do business.

We will contribute to the nurturing of a
society where caring and energetic
individuals actively participate in socially
responsible activities.

Global directions

Striving to create a future society in which
everyone can pursue their dreams, Honda shall:

Support educating our youth for the future

Work to preserve global environments

Promote traffic safety through education
and training
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【TOPICS 1】From Community Forests to Honda Woods
Forests start to undergo an evolution that will please everyone

In keeping with the view of founder Soichiro Honda that no
concrete walls should be built to separate local communities
from the grounds of Honda facilities, Honda launched its
Community Forests initiative in 1976. The program involved
planting trees indigenous to the region at each facility in
Japan, with the objective of cultivating forests to serve in

place of walls.

But the Community Forests had their problems. For
example, growth exceeded initial expectations with trees
projecting into facilities or outside the premises, obstructing
passage, and large quantities of leaves accumulating in the

vicinity.

A decision was consequently made to switch from our
original policy of managing the forests like groves of sacred
shrines, in other words leaving them as untouched as
possible, to a policy based on satoyama practices involving
hands-on cultivation to create sustainable forests that are

full of vitality.

And so in 2014, a new phase is underway as we instigate a
“Satoyoma Approach” to forest cultivation, adopting
traditional Japanese satoyama ideas, and look to create

forests that are unique to Honda.

Our aim is to create sustainable forests that are resilient to
change and which will prosper alongside the local
community. We have named these forests that will bring
happiness to people and the community, “Honda Woods.”
Ideally people will come together to cultivate Honda Woods

and enjoy them as a place of recreation and relaxation.

Honda plans to implement projects such as this, addressing
both the environment and the next generation to enable
sharing of joys with the local community, in six regions
worldwide, including Japan.

Artist's conception of Honda Woods

【TOPICS 2】U.S. Government and U.S.-Japan Council
Collaborate on U.S.-Japan Cultural Exchange Program

Launch of TOMODACHI Honda Cultural Exchange Program -
Experiential Cultural Exchange Between U.S. and Japanese
Students Kicks Off in 2015 - 

As part of its social activities, Honda is supporting the
TOMODACHI Initiative being led by the United States
government and the U.S.-Japan Council, a Public Interest
Corporation (Koeki Zaidan Hojin). As one of the initiative's
Strategic Partners, Honda is operating the TOMODACHI
Honda Cultural Exchange Program during the three-year
period between 2015 and 2017 to promote exchanges
between the next generation of Japanese and American

leaders.

As a test run ahead of the official start of the program in
2015, American Honda Motor Co., Inc. (Headquarters:
Torrance, California), which is the Presenting Sponsor of the
2014 Rose Parade, made it possible for former TOMODACHI
program students in Southern California to participate in the
2014 parade. Students joined with American Honda Motor in
the parade and carried the banner, where they conveyed a
message of gratitude for the kind reconstruction assistance
given to Japan by the American people after the Great East

Japan Earthquake. 

Honda's program in 2015 will invite music and other
students to Los Angeles from the disaster-affected region
of Tohoku. It will allow them to experience the traditions
and culture of the United States in order to foster the
young leaders of the next generation and develop cultural
exchange between the two countries. 

* Detailed application guidelines for participation in the first
year of the program in 2015 will be announced when
available. 

Through this program, Honda will be guided by the
corporate slogan “The Power of Dreams” as it forges
friendships and mutual understanding between the people
of the United States and Japan, and continues to carry out
next generation development activities to inspire the young
to build their dreams and strengthen hope for the future.

TOMODACHI Honda Cultural

Exchange Program
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Honda pursues environmental conservation activities worldwide
in order to pass down the Honda pursues environmental
conservation activities worldwide to the next generation. One
such effort is our beach clean-up activities, which draw on
Honda's technologies and manpower. Honda Group associates
and local communities work together to clean beaches using a
simple, compact, lightweight, and easy-to-operate towable
Beach Cleaner designed by Honda with a view to leave behind
clean beaches that the next generation can walk on barefoot.
Launched in May 2006, beach clean-up activities have been
implemented on a total 300 occasions at more than 100
beaches across Japan.
During FY2014, the clean-up activities were carried out
together with more than 6,000 people from local communities.
Honda also holds environmental education classes for children
that are appropriate for the needs of communities. Volunteers
from Honda use picture cards to convey to children that the sea
is littered by large quantities of household waste, that a lot of
the waste flows out to the sea from rivers, and that the waste
has a negative impact on marine life. In this way, we help the
next generation to learn about the importance of preserving the
environment.
Honda Group associates are also assisting efforts by local
authorities and residents in Tohoku to return the region's
beaches to their former state of prior to the earthquake and
tsunami of March 2011.
Going forward, Honda will continue to pursue beach clean-up
activities as part of its corporate citizenship program in
partnership with group company associates and local residents.

The Honda Beach Clean-up Activities

Before the Clean-up After the Clean-up Environmental education program

for children

Water, a resource we tend to use without much thought, is
carried by rivers from the mountains to the sea. Forests near
river headwaters create not only clean water and rich ocean
environments, but also clean air. Additionally, they help prevent
natural disasters by providing stability to the ground.
In efforts stemming from the Community Forests initiative, which
began in the 1970s, Honda is hoping to expand the scope of
afforestation across Japan by working to maintain forests near
watersheds in eight locations nationwide that provide precious
water resources to areas around Honda facilities. Ongoing
activities include not only tree-planting, but also clearing of
underbrush, thinning, improvement cutting and other
maintenance. During FY2014, about 380 volunteers participated
in a total of 13 projects at 6 worksites.

Watershed forest conservation

activities at Mt. Akagi, Gunma

Prefecture, on November 16 hosted

by Saitama Factory. Volunteering

current and former associates came

together to plant young broadleaf

trees.

Since its founding, Honda has sought to coexist with the local community by blending in with the
regions in which it conducts business. This philosophy is embodied in our basic principles, and it
drives us to pursue a variety of activities that are carefully matched to the characteristics of each
local community in partnership with domestic worksites, dealerships, group companies, and
facilities worldwide.

Examples of Honda Beach Clean-up activities in FY2014

Beach Clean-up at Kamoike Beach in Imabari, Ehime Prefecture, on June 19, 2013

Honda Beach Clean-up activities

Watershed preservations in Japan
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Dream Hands refers to Honda's original program communicate
the joys of making something to the children. Honda volunteer
associates support each child in challenging to make creative
crafts made by putting together corrugated fiberboards with
glue, no scissors required! During FY2014, some 9,300 children
participated at 230 such events at 8 worksites.

Host's report Mｒ.Shimozawa children's center
employee

A program based on a simple activity but packed with the
joys of monozukuri (craftsmanship)
“At a glance, this corrugated fiberboard craft activity involving
cutting out patterns and gluing them together appears very
simple, but that very activity is packed with the joys and
difficulties of monozukuri (the Japanese term for craftsmanship
and making things by hand). Through the task of making a 'mini
ASIMO,' the children gained valuable experience about making
things, including how fun it is to focus on something and the joy
felt when it is complete.”

The children's center in

Shirokanedai, Minato Ward, Tokyo

on February 22, 2014

Each program opens with a lecture using picture cards and
other methods to communicate the importance of environmental
conservation.

Forest Dreams

Workshop

Equipped with saws and

hammers, children have a

go at making whatever

they please using thinnings,

nuts, cones and other

natural materials from

nearby forests. Through

this workshop making use

of forest materials, children

learn the importance of

environmental conservation

and forests.

Stone painting

A fun exercise in which

children paint stones of

various shapes and colors

taken from a local river,

imagining what they look

like. Touching the stones,

the children learn about the

power and importance of

rivers.

Natural salt making

Deep ocean water is boiled

down to make natural salt

which is rich in minerals. By

learning how to make salt,

children gain knowledge

about the importance of the

sea and water.

Dyeing with plants

Making use of natural

materials like camellia from

satoyama woodlands and

normally discarded onion

skin, children have a go at

shibori tie-dyeing. This

teaches them the link

between our lives and

nature.

Nature Wagon is a traveling environmental learning program that takes Step Wagon and other
Honda cars filled with forest thinnings, nuts and cones, river stones and other materials from
nature to children along with Honda's strong desire to increase the number of children who value
nature.
Taking the materials in their hands, the children get to see, feel and taste nature. Using all five
senses, they gain knowledge about nature, while also having a go at making something.
During FY2014, around 9,600 children participated in a total 215 Nature Wagon sessions at five
Honda facilities, with 2,100 former associates volunteering as staff.

Nature lecture

Four Workshops

Parent's comment on viewing Forest Dreams Workshop

“My child doesn't usually get to try real crafts using a saw at home and so was delighted. I also
think it was a great experience to receive instruction from people who used to carry out
manufacturing at Honda. And in this region, nuclear families are on the rise, so there are not many
opportunities for children to come in contact with elderly people. I think the children will have
benefited from interacting with people of that generation.”

Dream Hands【Corrugated fiberboard craft activity】

Nature Wagon
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In the Children's Idea Contest, elementary school students
create works depicting products they wish existed, taking the
future as their theme. The program was launched in 2002 based
on a desire to have children experience how fun it can be to
pursue one's dreams and how interesting it can be to make
things. More than 29,000 children have participated so far in the
program, which marks its 11th year in 2013.
In late March 2014, we held an international exchange event at
Twin Ring Motegi. Children who had participated in a similar
contest in Thailand were invited to interact with children in
Japan who had won grand and runner-up prizes.

Lower-grade children present the

“Ugokun” Ugokufuku, which was a

runner-up in the 11th Final Judging

Session

At the start of work on the second Friday of each month, all
employees of Honda Cars dealers belonging to the Saga
Honda-kai (an organization of Honda Cars dealers in the
prefecture) carry out clean-up activities in the community
around dealer premises. This initiative has been implemented
regularly ever since it was originally conceived five years ago.
Generally speaking, activities with full employee participation
are difficult to continue, but considerations, such as uniform
renewals, are made to prevent a decline in motivation. There
has been a great response to these clean-up activities from
people in the community, giving employees awareness of how
closely their activities affect the local community.

Monthly clean-up activities around

dealer neighborhoods by the Saga

Honda-kai

Honda Cars Tokyo Chuo uses Honda's bicycle simulator for
traffic safety education. While traffic safety sessions were
already carried out for corporations, the dealer implements this
activity at community events, for example, believing it
necessary to provide a broader range of people the
opportunity to learn about bicycle safety. In addition to
simulator-oriented education, instruction is given on legislation
relating to bicycles. Participants have commented on how
useful the program was, noting they were surprised how much
they didn't know. By teaching correct rules for riding bicycles,
the dealer hopes to contribute through these sessions to the
creation of a safe, collision-free mobile society.

Traffic safety education using the

bicycle simulator

For more information about Honda’s traffic safety education and promotion activities, see website.

 

 

 

 

 

Honda dealers and other group companies are involved in a variety of community initiatives as
corporate citizens.

Monthly clean-ups around dealer neighborhoods by all Honda Cars employees in
Saga Prefecture

Bicycle simulation traffic safety education

Children’s Idea Contest

Traffic safety education and promotion activities

Community initiatives (local communities)
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American Honda Motor has been supporting a sea turtle
conservation program at the Gladys Porter Zoo. The program, a
joint effort by the U.S Fish and Wildlife Service and the Mexican
government, seeks to monitor and conserve the habitat of the
Kemp's Ridley sea turtle, an endangered species. Project
members use ATVs to patrol more than 100 miles of shoreline on
South Padre Island in Texas and in the Mexican state of
Tamaulipas. Since 1978, more than 70,000 turtles have laid their
eggs in the area. More than 4.5 million eggs have hatched, and
those hatchlings set out for the Gulf of Mexico. Honda has
provided ATVs and otherwise cooperated with the program since
1978, and plans to continue supporting it in the future.

Volunteers use ATVs to conserve

the sea turtle population.

Held in Marion, Ohio, the National Robotics Challenge is an
educational program dedicated to cultivating the ability to think
and use technology to solve problems as well as leadership skills
through the process of creating a robot and giving a
presentation about it.
Teams from across the Midwest, particularly Ohio, participate in
the program, which has been held every year since 1986. In
2014, more than 1,400 elementary, middle school, high school,
and college students participated in the event. Honda of
America Manufacturing is a supporter of the program, and more
than 30 associates served as judges on the day of the event.
The company also held an exhibit on the theme of using robotics
for mobility and manufacturing. Going forward, Honda of America
Manufacturing plans to continue to support the National
Robotics Challenge as a way to contribute to the development
of the robotics field.

The National Robotics Challenge in

Marion, Ohio

American Honda Motor loans all-terrain vehicles (ATVs) to
several individual local councils of the Boy Scouts of America to
support the ATV Safety Institute (ASI) courses on how to
operate the vehicles safely. The course is designed to give
participants an understanding of how to operate an ATV safely
while taking environmental concerns into account and to let
them experience the joy of driving an ATV. The company has
been offering products for use in the special Boy Scouts ASI
course since 2009, and more than 5,000 scouts have been
trained. Going forward, the company plans to continue to
support the Boy Scouts of America.

Volunteers teach participants from

the Boy Scouts of America how to

operate an ATV safely.

The third Monday of January each year in the U.S. is designated
as Martin Luther King, Jr. Day, a day of celebration close to his
birthday on which a range of community service activities is
held. Since 2012, Honda Manufacturing of Alabama has
partnered with the Hands on Birmingham organization to
conduct community service activities around this day.
With this being the third year of these activities, the team
helped develop a community garden for the residents of
Roebuck Springs neighborhood. On the day, over thirty
associates and their families cleared debris and trash from a
derelict vacant lot, installed planting areas, refurbished old
tables, and rejuvenated the whole area into a garden. The
newly created garden area will be planted out with flowers and
other greenery to provide the neighborhood residents with a
place for recreation and interaction.

Community service activities held

on Martin Luther King, Jr. Day in

January 2014

USA: Offering a course on how to drive ATVs safely for the Boy Scouts

USA (Alabama): Conducting community service activities on Martin Luther

King, Jr. Day

USA: Sea turtle conservation program

USA (Ohio): Supporting the National Robotics Challenge
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Honda Motor de Argentina S.A. has begun providing support to
schools in isolated areas that suffer greatly from flood and other
natural disasters. From 2013, we have been donating learning
materials and equipment to isolated schools in La Plata, the
capital of Buenos Aires Province, that have been affected by
flood. We will continue to provide this support to enable children
to have an education and a dignified childhood so they can
grow toward a better future.

Support Activities of Honda Motor de

Argentina

Honda South America has held a music-related project in
Paraisópolis, the second-largest favela (shanty town) in São
Paulo, since March 2011. The project aims to teach young
people how to play wind and string instruments as well as choral
singing techniques while increasing their joy and motivation
through exposure to classical music. In 2013, 90 students
participated in activities held once a week in the neighborhood.

Young people from the Paraisópolis

neighborhood of São Paulo play in a

junior orchestra.

Honda South America is implementing a Honda Social Project at
the traffic safety education center in the city of Recife. We
launched this initiative in 2007 for the purpose of enabling
young people to get a job and enjoy a healthy social lifestyle.
By offering courses in automotive mechanics, we are providing
opportunities for young people aged 17-19 to learn a profession
that has a high employment rate, income and participation in
society. Fourteen people attended classes during 2013.

Honda Social Project at the traffic

safety education center

Honda South America offers a traffic safety education program
for elementary school students. The activity begins with
associates volunteering to explain traffic rules and manners
using models. Then, participants actually experience how to
conduct themselves in an area that recreates city streets. In
2013, we handed out 11,500 sets of learning materials (including
a pamphlet and traffic safety game), while 2,500 children
participated in the program. Going forward, the company will
continue to work to promote traffic safety education for
children. Students learn about traffic safety in

a miniature city that recreates

actual city streets.

Brazil: Pursuing a traffic safety initiative targeting elementary school

students

Argentina: United in case of catastrophes

Brazil: Holding a junior orchestra in Paraisópolis

Brazil: Honda Social Project
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In March every year, HME-ES and HFS celebrate Honda Values
day, an event where they carry out CSR activities mainly for
disadvantaged children.
In 2014, they held the event at a home for children aged from 3
to 12 years.
On the day, fifty-five HME-ES and HFS associates volunteered
to coach the children in different activities and games, to
prepare nutritionally balanced food, and to read books, in
addition to doing some repairs at the facility.
These activities are grounded in the Honda vision of “striving to
be a company society wants to exist.” The aim is not just to
give joy to children in homes, but to provide every associate
with valuable opportunities for contributing to their local
communities through their own actions.

Associates at HME-ES and HFS

In June 2013, the VFR Poland Motorcyclists Association
organized an event on Children's Day to lift the spirits of sick
children. This charitable activity to support the health of
children began in 2009 with the hope of helping children forget
the burden of being in hospital, if even for a short while.
On the day, more than one hundred motorcyclists and local
people gathered to give the seriously ill children presents of
balloons and sweets. Honda also presented a number of fun
experiences for the children, including practicing on riding
trainers (a motorcycle traffic safety device), watching stunt
shows, and riding on character-themed motorcycles.

Children enjoy rides on motorcycles

at the event in June 2013

Spain: Repairing a shelter for poor children

Poland: Hosting a children’s health event on Children’s Day
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Honda Vietnam Company (HVN) organized "Tree Planting Day,"
to preserve the green of Vietnam, in Bac Kan Town in April
2014.
After the success of the Afforestation and Reforestation Clean
Development Mechanism (AR-CDM) tree-planting project in Hoa
Binh Province during 2003-2011, HVN began "Tree Planting Day"
in Bac Kan Province from 2013. As the only sponsor of the
project, HVN is providing support in the amount of VND 4.9
billion over eight years from 2013 to 2020.
The total duration of the project is eight years, with the first
four years from 2013 to 2016 being used to plant trees on 490
ha of land across the two communes of Nong Thuong and Xuat
Hoa in Bac Kan Town. The next four years will be spent caring
for, thinning and otherwise protecting those trees, while tree
harvest will start from 2020. It is estimated that the project will
yield 73,500m3 of wood, and sell trees as lumbers which would
return a profit of about VND 50 billion. "Tree Planting Day 2014"
attracted more than two hundred HVN associates and Honda-
related partners in Bac Kan, together with a large number of
local people, and started with an area of 2 ha. In the second
year, the estimated total area for planting will be 161 ha.
Going forward, HVN will remain active within Vietnam as it
continues “striving to be a company society wants to exist.”

Tree Planting 2014

In 29 Nov - 1 Dec 2013, the Honda Eco Mileage Challenge, an
event that is organized by AP Honda, was held at the Thailand
Circuit in the Thai province of Nakhon Pathom. Participants in
the event, which aims to improve and promote the technology
used in the new PGM FI engine (which uses electronically
controlled fuel injection) and to prevent global warming through
energy conservation, compete to see which team can drive the
farthest on one liter of gasoline. A total of 481 teams competed
in the event, which was the 16th of its kind. The winning team
was able to drive 1,641 kilometers per liter. AP Honda will
continue to hold the event in the future.

Teams compete in the Eco Mileage

Challenge in Thailand in 29 Nov - 1

Dec 2013

In 2013, Honda Automobile (Thailand) Co., Ltd., organized the
"Honda Super Idea Contest" social activity to encourage
elementary school students in Thailand to exercise their
creativity and the power of dream. This ninth contest sought to
promote activity in two areas.
The first was creating a hand book for elementary school
teachers and holding a professional workshop. Teachers
exchanged opinions in a lively to be aimed to study “Teaching
techniques to boost the development of creativity and creative
thinking in children.” at this workshop.
The second was a contest itself, carried out under the theme
”Stimulating the Power of kids, Conquering the Power of Dreams.
Forty ideas were selected from over 50,000 entries, with the
owners of the ideas attending the "My Dreams Come True
Workshop" and award ceremony held in November.
From that, twenty children with outstanding works joined the
final round in January 2014 to make their presentations on stage
in front of an audience. Winners were awarded with Princess
Sirindhorn plaques and a study trip to Japan. Held in March
2014, the study trip provided winners with an opportunity to
exchange creative ideas and establish friendships with winners
of the Children's Idea Contest in Japan.

HATC Holds Kids Workshop under

the Honda Super Idea Contest 2013

Vietnam：Honda Vietnam Company organizes
“Tree Planting Day”

Thailand: Eco Mileage Challenge

Thailand：Honda Super Idea Contest
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Honda Cars India Ltd. (HCIL) has been conducting Health Camps
since 2004 as part of its corporate social responsibility (CSR)
activities. These camps provide assistance such as medical
examinations, hygiene and nutrition advice and pharmaceutical
prescriptions free of charge to people in towns situated near
HCIL's Greater Noida and Tapukara plants. These camps, which
welcome approximately 200 to 300 visitors each month in each
area, have helped many people who, for various reasons, have
limited opportunities for medical care.
HCIL industrial physicians gave easy-to-understand guidance to
elementary school students regarding the importance of
brushing their teeth and washing their hands at the July Health
Camp (Tapukara) in addition to the regular assistance provided
at the camps. Along with other initiatives such as tree-planting
activities and operational support for the regional Industrial
Technical Institute (ITI), HCIL will continue to actively engage
in CSR activities in order to exist in harmony with local
communities.

Honda Cars India Ltd. (HCIL)

Conducts Health Camp Activities

India：Health Camp Activities
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Honda has been engaged in a tree-planting scheme known as
the Joyful Forest Project in Hebei Province and the Horqin
Desert in the Inner Mongolia Autonomous Region since 2000.
During Phase 1 of the tree-planting project, which took place
during the five-year period from 2008 to 2012, volunteers
planted 700,000 seedlings in an area of around 467 hectares
near Youyi Dam in Xinghe County of Ulanqab, a prefecture-level
city in Inner Mongolia. In July 2012, a tree-planting event was
held to mark the completion of Phase 1 of the project, with
associates of 14 Honda joint ventures in China and members of
the media among the 200-odd participants.
A new five-year joint tree-planting project got underway in
2013. The new project will involve afforestation of 467 hectares
of land along National Highway 110, also in Xinghe County. The
number of participating joint ventures is up from 14 to 16 and
funds to cover planting over the five years have increased to a
total of RMB 20 million. In 2013, the first year of Phase 2,
around 170,000 young trees were planted on 120 hectares with
a survival rate of 96.1%.

Site of the Phase

1 tree-planting

project (photo

taken in 2013)

Site of the Phase

2 tree-planting

project (photo

taken in 2013)

Associates dig dirt to build an

embankment and carefully plant

seedlings one at a time.

In October 2013, the Honda China Eco Mileage Challenge Fuel
Economy Contest was held at the Guangdong International
Circuit. In the contest, participants compete to see who can
travel the farthest with only a small amount of energy. From
2011, a new EV division was created for teams to see who
could travel the greatest distance using a battery as the only
power source, and a Honda-related team, Wuyang-Honda
(WHM) won.
A record 150 teams took part in the contest in 2013. In the
gasoline division, the Honda Group performed well, with
Dongfeng Honda Automobile Co., Ltd.
(WDHAC) coming first with 1,931.275 km/L, followed by Honda
Automobile (China) Co., Ltd. (CHAC) and Dongfeng Honda
Engine Co., Ltd. (DHEC) in second and third places respectively.
The overall winner of the contest, with a new Chinese record of
2,689.621 km/L, was the Tongji University team.
While continuing to support young people as they take up
technological challenges, Honda in China will help China address
environmental issues and contribute to the development of a
mobility society.

Chief Operating Officer Seiji

Kuraishi waves the start flag

The Tongji University team receiving

their prize as the overall winners

China (Inner Mongolia): Holding a tree-planting project in Inner Mongolia

China (Guangzhou): Holding the Honda China Eco Mileage Challenge Fuel

Economy Contest
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