
Local Communities

Since the company’s foundation, Honda has sought to contribute to 
society by creating quality products and technologies while coexisting 
harmoniously with the communities that host its operations. In the 
1960s, while the company was still in a period of early growth, Honda 
began to launch philanthropic initiatives designed to strengthen 
ties with local communities. In the 1970s, striving to strengthen its 
contributions to society and build a brighter future, Honda established 
foundations in Japan to foster broad-ranging research, education, and 
cultural exchange. Throughout the 6 regions of Honda’s worldwide 
operations, Honda is working to help people realize their dreams.

Honda philanthropy: Vision

Honda enriches the joy with people around the world through socially 
responsible activities in accordance with the Honda Philosophy of 
respect for the individual and the Three Joys. Ultimately, it is our 
desire that society will want Honda to exist in every community.

Honda philanthropy: Basic principles

•  As a company with a global viewpoint, we are dedicated to 
contributing to the well-being of local communities around the 
world through our products and technologies.

•  As a good corporate citizen, we will deepen our commitment to all 
local communities where we do business.

•  We will contribute to the nurturing of a society where caring and 
energetic individuals actively participate in socially responsible activities.

Global directions

Striving to create a future society in which everyone can pursue their 
dreams, Honda shall:
• Support educating our youth for the future
• Work to preserve global environments
• Promote traffi c safety through education and training

Areas of activity

Education initiatives

Honda is involved in activities conceived to communicate to children 
the pleasure and wonder of having dreams and striving to make them 
come true.

Environment initiatives

Honda is actively pursuing activities from a global perspective with 
the theme of coexistence between local communities and nature.

Traffi c safety initiatives

Honda is working to realize a rich, mobility-oriented society by 
offering traffi c safety education and promoting safe driving in ways 
that meet local communities’ needs. 

Community initiatives

Honda is pursuing a variety of activities that suit local characteristics 
at domestic facilities, dealerships, Group companies, and other 
facilities worldwide.

Activity structures

Honda actively encourages the autonomy of its local operations. 
We also strive to undertake initiatives that refl ect local circumstances 
in our corporate activities overseas. We seek to share joy while 
communicating with customers and local residents in a total of 6 
regions, including Japan.

This contest, which encourages elementary school students throughout Japan to draw a picture of 
their future dreams, was launched in 2002 in an effort to help children experience the pleasure of 
striving to make their dreams come true as well as the appeal of manufacturing. Honda’s ASIMO, 
the humanoid robot, visits the schools of the winners to conduct a special class. We began holding 
similar contests in Thailand in 2005 and in Vietnam in 2008. During 2010, more than 1,300 children 
submitted entries.

Nature Wagon is a traveling environmental learning program that brings a van fi lled with natural 
objects and materials from the ocean and mountains to elementary schools, community centers, and 
similar factories. Retired Honda associates volunteer to conduct lectures on natural mechanisms and 
the importance of conserving the environment, lead children in making crafts with wood and stones, 
and help them gain new awareness of—and think in new ways about—nature and the environment. 
During FY2011, a total of 11,800 children participated in 265 Nature Wagon sessions conducted by 
5 Honda factories. 

The watchword is “Together for Tomorrow”
This symbol captures the Honda Philanthropy approach of 
striving to create communities that can realize dreams by 
working together.

Japan: Children’s Idea Contest Education 

Japan: Nature Wagon Education 

Our fundamental approach

Grand prize winner presenting his project

Volunteers help children extend their own autonomy
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Working with local residents, current and retired Honda Group associates participate in Honda’s beach 
clean-up activities where they clean sand beaches throughout Japan using a simple, compact, and 
lightweight towable beach cleaner designed for easy operation. The device was developed by Honda 
based on the desire of associates to preserve barefoot beaches for future generations. 
During FY2011, some 2,800 people participated in 31 beach-cleaning events. 

The water we use is carried by rivers from the mountains to the sea. Forests near river headwaters 
store water over long periods of time and help sustain the fl ow of rivers. Honda is involved with forest 
conservation activities led by current and retired associate volunteers at all of its facilities in order 
to help preserve these precious Watersheds for future generations. During FY2011, more than 600 
volunteers participated in a total of 12 projects in 7 locations. 

Honda of America Mfg* supports “It’s Your Planet—Love It!,” a program of the Girl Scouts in 
Ohio that helps to develop an understanding of the importance of protecting the Earth’s resources, 
particularly energy, the atmosphere, and natural resources by analyzing the amount of energy used. 
By helping them learn that they play a role in protecting natural resources through these activities, 
the program prompts new interest in environment-related technologies.

*Mfg: Manufacturing (the same hereinafter)

Honda de Mexico uses an on-site wastewater treatment system to improve the quality of wastewater 
discharged from industrial processes. As a result of a local government-led effort to analyze discharges 
of industrial wastewater in 2010, Honda de Mexico’s water quality improvement initiatives received 
high praise and groups including the state’s Water Measures Committee recognized the plant for the 
quality of its treated water.

Dream Hands is an introductory handicraft program that children can experience while having fun 
creating Honda-designed crafts cardboard. Current and retired Honda associates volunteers provide 
support as participating children experience the joy of creating things. During FY2011, about 11,500 
children participated in a total of 180 Dream Hands sessions conducted by 8 Honda facilities. 

Japan: Dream Hands Education

USA (Ohio): Supporting the Girl Scouts Education

Japan: Honda Beach Clean-up activities Environment

Japan: Watershed preservations in Japan Environment

Mexico: Improving water quality and other environmental conservation activities Environment

Honda associates clean a beach together with local residents.

Associate volunteers participate in a project to 
watershed preservations activity.

Girl Scouts involved in the “It’s Your Planet—Love It!” 
environmental program

Water whose quality has been improved is reused 
to water on-site gardens and greenbelt areas.

Children assemble a large number of parts one at a time with 
their own hands, not stopping until the project is fi nished.
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Moto Honda da Amazonia holds the Honda Social Project every year since 2007 to contribute to the 
resolution of issues with Brazil’s education system. Honda trains young people from age 17 to 19. 
The program goes beyond offering training to become a mechanic by also qualifying trainees to work 
as mechanics and offi ce workers at Honda dealerships. Since the project was launched, 80 young 
people have participated.

Honda South America launched Clubinho Honda, a traffi c safety education website for lower 
elementary students and their parents and teachers. Parents and teachers can download Duas Ruas e 
Quatros Aventuras (“A Street, a Sidewalk, and Four Adventures”), a cartoon for children, from the site. 
Parents can also participate along with their children as a superhero teaches them about traffi c safety 
in a fun and engaging manner. During FY2011, not only did 27,200 visitors access the site, but more 
than 16,600 children participated in activities that allowed them to actually learn about traffi c safety. 
Additionally, 160,000 comic books and safety textbooks were distributed at dealerships, schools, and 
local government facilities.

Honda Motor de Argentina supports the Las Lomas Oral School for the Deaf, which is run by a 
philanthropic organization. The company cooperates in an annual charity dinner to provide funding for 
the school. 
 To support the growth and education of hearing-impaired children, the school teaches its students 
how to read and write through a variety of workshops so that they will be able to live as autonomous 
members of society in the future.

Honda of America Mfg became a major benefi ciary with the construction of a pediatric rehabilitation 
center known as Easy Street. Since automobiles provide a critical form of mobility for children who 
are patients and their families, Honda provided one of its Civic models to the facility, which plans to 
have patients practice skills such as getting into and out of the vehicle and installing wheelchairs and 
other assistive devices. In providing the car, associates at Honda R&D Americas’ Ohio Center removed 
the engine and other components from the vehicle to make it lighter, and transported it inside the 
building during its construction. We will improve mobility and quality of life through this activity. 

Honda de Mexico held a series of safety driving workshops in 2010 in 13 major cities, attracting 
some 1,150 motorcycle riders. Participants practiced their skills on the road during practical training 
sessions, attended classroom sessions at dealers, and learned how to properly use safety gear and 
how to safely operate their motorcycles from motorcycle sales department staff.

Mexico: Holding safe driving workshops for motorcycle riders 

Brazil: Traffi c safety initiatives targeting elementary school children 

U.S.A. (Ohio): Donating a Civic to a pediatric rehabilitation facility 

Argentina: Cooperating in a charity dinner 

Traffi c safety

Traffi c safety

Community

Community

Brazil: Helping young people fi nd jobs Education

Young people studying to be mechanics

Learning about traffi c safety through a cartoon

Charity dinner for a school for the deaf

Moving a Civic with various rehabilitation-related 
modifi cations into the new hospital building

Participants attend a workshop held in Puerto Vallarta 
in the Mexican state of Jalisco in July 2010.
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Working with UNICEF and the Nelson Mandela Children’s Fund, Honda South Africa conducts biannual 
fundraising campaigns to coincide with its sponsorship of the Enduro Africa off-road motorcycle race. 
Held twice a year, Honda began its fundraising program in 2008. Funds donated by motorcycle fans 
worldwide and other individuals involved in the industry are used to provide assistance to orphans 
and other disadvantaged children in the Republic of South Africa and the Kingdom of Lesotho in 
southern Africa.

In 2008, Honda Italy Industriale began working with Voloentieri, an NPO created in 2007 to provide 
assistance to disabled individuals who have diffi culty participating in society. The group and Honda 
share the same value of respecting the individual. Honda Italy Industriale asks participants to perform 
work such as disassembling motorcycles and reclassifying parts, which are also environmentally 
friendly. The workers’ enthusiasm helps improve the motivation of other associates. 

Honda Automobile (Thailand) held its second Green Camp in May, 2010 in an effort to awaken a 
love of nature and environmental awareness on the part of participating children so that a balanced 
relationship between people and nature can be maintained in the future. The program was held 
as part of the Honda Green Way Program, which seeks to protect mangroves forests. One hundred 
children were selected from a pool of applicants from throughout Thailand to explore an invaluable 
mangrove forest under the slogan, “Protecting the Earth to Save Our World.” Participants gained an 
understanding of how all animals play important roles in ecosystems in order to maintain balance 
while learning about the need for wildlife and humankind to coexist.

The Sa School, a middle school in the area in the Wiang Sa district of the Thai province of Nan, 
embarked on a series of environmental initiatives to encourage awareness and importance of 
protecting the environment..In 2007, the school was appraised for its participation in Honda’s School 
Environment Project with the theme of “Fighting waste to secure a better future for society” and 
was awarded the King’s Cup. Then in 2011, the Honda Group in Thailand founded the Environmental 
Education Center at Sa School to commemorate the 84th birthday of His Majesty the King of Thailand. 
The Center works to encourage environmental awareness on the part of Sa School students through 
fi ve “Eco Friendly Activities.” Residents who are interested in these activities are free to participate in 
the Center’s programs for a half-day or day.

The Honda Group in the United Kingdom is involved in a broad array of activities for children who 
will make way for the future. Honda UK Manufacturing has created programs for all age groups in the 
industrial city of Swindon, including Swindon Academy for ages 0 to 19; School of Dreams for ages 
9 to 14; Windsor Festival Education Programme for ages 14 to 17; and the World Skills London 
program for ages 17 to 22. Honda will continue to contribute to the UK’s next generation by offering 
broad educational support for young people from infancy through young adulthood.

Italy: Working with the NPO Voloentieri Community

United Kingdom: Helping foster the next generation through broad support for education Education

South Africa: Fundraising and sponsorship of a motorcycle race Education

Thailand: Studying how to coexist with nature at Green Camp Education

Thailand: Founding the Environmental Learning Center  Education

Race prize winners and children

Workers disassemble a motorcycle

Children planted seedlings in a mangrove forest 
on the Chao Phraya River

Students observe and foster the development of plant life 
that is unique to Thailand.

A poster for the School of Dreams
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Honda actively provides aid in the wake of natural and other disasters 
in Japan and overseas, including by sending people and supplies.
Japan: Great East Japan Earthquake - Honda has donated ¥300 
million in aid to assist in the recovery from the Great East Japan 
Earthquake, which struck off the Sanriku coast in Japan’s Tohoku region 
on March 11, 2011. We also provided a total of 1,000 generators, 
1 outboard motor, 65 motorcycles, and 8 automobiles. 
New Zealand: Earthquake aid - Honda donated a total of about 
¥10 million through the Mayoral Relief Fund (which serves as a 
clearinghouse for aid to New Zealand) and the Japanese Red Cross 
Society to aid in recovering from the earthquake that struck the city 
of Christchurch on the country’s South Island on February 22, 2011.
Pakistan: Flood relief - Honda donated about ¥50 million to the 
Embassy of Pakistan in Japan, state governments, and the federal 

In September 2010, the 4th Honda China Eco Mileage Challenge Fuel Economy Contest was held at 
the Shanghai International Circuit. Participants compete to see whose team can travel farthest on one 
liter of gasoline. The international event attracted a total of 131 teams—the most in the history of the 
contest—including middle school, high school, and college students, members of the media; and the 
winning team from a similar event in Thailand. The overall winning team achieved fuel economy of 
2,147 km/L The teams exceeded fuel economy fi gures from the fi rst contest by a factor of about four, 
illustrating the rapid evolution of Chinese technology. Honda will continue to foster a challenging spirit 
among Chinese youth and increase their awareness of environmental issues through this competition.

government in response to the massive fl ooding that struck the 
country in July 2010.
Poland: Flood relief - Serious fl ooding occurred in the Vistula 
River watershed in the southern part of Poland following a week of 
continuous heavy rain starting on May 10, 2010. Working with local 
power products distributors, Honda Poland donated 8 boats, including 
outboard motors and trailers, and 30 generators (EU20i) to fi re 
companies in June.
Qinhai Province, China: Earthquake aid - The Honda Group 
donated a total of about ¥43.14 million through Chinese relief 
organizations and the Japanese Red Cross Society to aid in recovery 
efforts in the wake of the earthquake that struck Yushu Tibetan 
Autonomous Prefecture in western China’s Qinhai Province on 
April 14, 2010.

ASIMO has been traveling throughout China to hold “meet-and-greet” events with Chinese children. 
In August 2010, ASIMO visited the Japanese School in Beijing to interact with the children. The 
children were excited to see ASIMO up close for the fi rst time and watched the robot’s every move 
with intense curiosity. After learning about how ASIMO walks, the children danced with the robot, 
played games such as seeing who could balance longest on one leg. Honda plans to continue this 
program as a way to encourage interest in technology for Japanese children living in China.

In April 2004, Honda New Zealand began raising tree-planting funds through new vehicle sales with 
the Honda Tree Fund. The company, which donates funds equivalent to 13 indigenous seedlings for 
each new automobile sold, had reached a total of more than 420,000 seedlings by FY2011. Customers 
can not only reduce greenhouse gas emissions from the vehicle, but also contribute to the resolution 
of regional environmental issues by conserving biodiversity and restoring water quality. The company 
was able to deepen customers’ understanding of indigenous tree species through tree-planting events 
and looks forward to increasing participation in the future. 

P.T. Honda Prospect Motor is helping local government greenify the nation’s capital through the 
My Green Jakarta project. During FY2011, company volunteers planted more than 1,600 trees in 
neighborhoods in the Tebet area of south Jakarta to create a leafy park named Tebet Honda Park. The 
park’s establishment was partially funded by sales proceeds from Honda automobiles at the previous 
year’s Indonesia International Motor Show. Since its launch in 2005, My Green Jakarta has been held 
fi ve times and a total of about 8,950 trees have been planted along rivers, downtown, in suburbs, 
along railway lines, and in other locations.

Indonesia: My Green Jakarta, an urban afforestation project Environment

New Zealand: Raising tree-planting funds through new vehicle sales with the Honda Tree Fund Environment

China (Shanghai): Holding the Eco Mileage Challenge Fuel Economy Contest Environment

Disaster relief aid

China (Beijing): Holding social events for children Education

At the start of the Eco Mileage Challenge Fuel Economy Contest

Children playing with ASIMO at the Japanese School of Beijing

Customers planting indigenous New Zealand seedlings

A My Green Jakarta commemorative event
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