
Living together with the people of Asia

As of 2010, Asia and Oceania accounted for some 70% of Honda’s 
worldwide motorcycle sales by volume, and automobile production 
volume in the region reached an all-time high during the 2009 
calendar year.
    Based on its policy of “manufacturing products close to the 
customer,” Honda moved to establish its motorcycle production 
facility in Thailand in 1965, and since that time, the company has 
responded to robust demand by playing a role of central importance 
in the region. In areas where the development of railroads and other 
modes of public transportation is ongoing and transportation 
infrastructure has not yet been built out, motorcycles play 
an essential role in daily work and life by providing mobility. 
    Vehicles bearing the Honda brand currently enjoy more than 

50% market share by sales volume in the region consisting of ASEAN 
nations and Southwest Asia. In this sense, Honda motorcycles have 
played a key role in transportation and mobility (for both people 
and cargo) by supporting Asian growth. 
    Fueled by economic expansion in the region, the automobile 
market has grown dramatically along with the motorcycle market 
over the last 10 years. Honda’s City model, which is manufactured in 
Thailand and sold primarily in Asia, has gained acceptance worldwide 
for its advanced, third-generation design as well as its improved fuel 
economy and environmental performance. In 2010, cumulative City 
production passed 137,400 units in 45 countries around the world. 
HATC*1 in Thailand, where the City is manufactured, has also made 
a series of steady contributions to factory localization and overseas 
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Developing a business rooted in Asia and 
promoting traffi c safety

Honda takes a six-region approach to developing its business 
worldwide (including Japan, North America, South America, 
Europe, Asia and Oceania, and China) based on its policy of 
“manufacturing products close to the customer.” Among these 
regions, the importance of Asia and Oceania in Honda’s global 
strategy is increasing, a trend underlined by the fact that the 
region accounts for some 70% of Honda’s worldwide motorcycle 
sales by volume. Further, automobile production volume in 
the region reached an all-time high during FY2010. Honda is 
responding to the region’s remarkable growth by developing 
and supplying better products as well as pursuing environmental 
activities and working to promote safe driving. 
    This section introduces Honda’s operations in Thailand, 
where the company has an especially long history, including its 
philosophy, initiatives, and efforts to promote safe driving, 
along with thoughts from stakeholders in the country.

To be an integral part of Asia

Prominent among the six regions worldwide where Honda is developing its business is growth in both the company’s motorcycle 
and automobile businesses in Asia, home to many rapidly developing countries such as India and Indonesia, which are frequently 
described as the major driving force in the global economy. In Asia, a core region in our global strategy, we’re pursuing initiatives 
to provide new value in mobility, enhance traffi c safety, and help resolve environmental and social issues while coexisting with the 
people of the region’s many countries.

Fumihiko Ike
Managing Director and Chief 
Operating Offi cer for Regional 
Operations (Asia and Oceania)

Third-generation City
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human resources development, for example by providing technical 
assistance to enable City production in nearby countries. 
    We have also been actively involved in environmental management 
throughout Asia, including by pursuing certifi cation under the 
ISO 14001 standard. Over the course of some 50 years of history in 
the region, we believe we have grown along with our customers by 
responding steadily to local needs while putting down deep roots 
in the area, for example by providing mobility solutions to meet 
local demand and creating employment opportunities by building 
new factories.

*1 HATC: Honda Automobile (Thailand) Co., Ltd.; an automobile manufacturer 
and sales company in Thailand.

Environmental and safety initiatives 
as social responsibility

In addition to helping improve convenience through expanding 
sales of motorcycles and automobiles, Honda is working throughout 
Asia to contribute to the resolution of issues such as regional air 
pollution and growing numbers of traffi c accidents, not only through 
its products and technologies, but also by pursuing environmental 
and safety educational activities in local communities as part of its 
commitment to fulfi lling its social responsibility. 
    In terms of specifi c environmental initiatives, we completed an 
effort to bring electronically controlled fuel injection (PGM-FI)*2 to all 
motorcycle models in Thailand in April 2010 in anticipation of future 
environmental regulation in Asia. Because improvements in 
environmental impacts like CO2 emissions from products are not as 
apparent as those in more tangible aspects of vehicle performance 
such as fuel economy, we’re working hard to communicate 
the benefi ts and signifi cance of performance improvements and 

environmental considerations to customers. 
    As in Japan, traffi c safety initiatives include 
the operation of Honda Safety Driving Centers 
in each Asian country. At these facilities, we 
provide education in safe driving techniques 
to customers and foster the development 
of driving safety instructors in order to 
promote traffi c safety skills and philosophies 
for motorcycles and automobiles. Currently, 
we’re focusing our resources on traffi c safety 
education for children of the next generation 
based on our belief that giving children an 
opportunity to gain a proper understanding 
of traffi c safety will provide the foundation 
for traffi c safety to take root in each country 
in the future. Additionally, we’re involved in 
philanthropic activities such as participating 
with local employees in tree-planting activities 

and establishing funds to support young people who cannot afford 
a higher education. 
    Going forward, we will continue to work in partnership with 
national governments and local communities to devote resources 
to philanthropic activities such as the promotion of traffi c safety 
and efforts to raise environmental awareness.

*2 Electronically controlled fuel injection (PGM-FI): A system that detects 
operating conditions in the engine with various sensors, calculates the optimal 
quantity of fuel to inject, and supplies it directly to the engine’s cylinders.

Doing everything to make dreams come true

Based on our philosophy of contributing to the world and its people, 
we’re committed to inspiring joy on the part of customers worldwide 
by providing them with the best possible products and contributing 
to the development of society. The “dreams” described by founder 
Soichiro Honda and mentioned in our slogan “The Power of Dreams” 
form the point of departure for everything we do. By this we don’t 
mean the dreams of engineers, who are by defi nition a limited group 
of people, but rather the dreams and aspirations that emerge from 
the lifestyles of people around the world—it is these dreams that we 
strive to transform into reality. 
    We will do our best as a manufacturer of mobility solutions to 
make dreams reality for customers who want motorcycles to help 
support themselves in developing nations so that they can lead 
a more fulfi lling life as well as customers who want to drive 
automobiles with exceptional quality and driving and 
environmental performance. 
    Honda is committed to pursuing activities worldwide to help make 
the dreams of people around the world come true.

PCX, a strategic global model 
manufactured in Thailand 
with PGM-FI

A class at a Safety Driving 
Center (in Thailand)
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Transportation in Asia and the establishment of Safety Driving Centers

Honda's initiatives for Asia's transport conditions

In fostering widespread use of motorcycles and automobiles, the development of traffi c infrastructure provides increased 
opportunities for traffi c accidents. As part of an effort to reduce the number of traffi c accidents in Asia, Honda is working to raise 
traffi c safety awareness and promote safe driving practices by establishing Safety Driving Centers in countries throughout the region.

Motorcycles have entered into widespread use in Asia as 
a life-supporting mode of transportation. In recent years, the rapidly 
increasing popularity of automobiles has led to the development of 
a complex mixed transportation system in which motorcycles and 
automobiles share the road. Fatalities in traffi c accidents are also 
surging, pointing to an urgent need for initiatives to spread 
awareness of traffi c safety. 
    Honda began working to promote traffi c safety in Japan in 1970, 
when it launched the Driving Safety Promotion Center.  
Today, we have established Traffi c Education Centers in eight 
locations throughout Japan (one each in Tochigi, Saitama, Chiba, 
Shizuoka, Mie, and Fukuoka, and two in Kumamoto). 
These facilities offer programs including courses in how to safely 
operate motorcycles and automobiles as well as driving safety 
trainings for companies and groups. 
    We’ve also opened Safety Driving Centers in other Asian countries. 
Like their sister facilities in Japan, they offer courses in how to safely 
operate motorcycles and automobiles, driving safety workshops for 
companies and groups, and other programs. In some countries and 
regions, these facilities have obtained governmental approval to 

grant drivers licenses, and they serve as driving schools. We’re also 
involved in awareness-raising programs designed to promote safe 
driving in local communities with the cooperation of local dealers, 
schools, and government agencies.

Comparison of worldwide traffic accident fatalities

Asia

North America

South America

Europe

Africa Oceania

This diagram groups the number of annual traffic accident fatalities in each country during either 2006 
or 2007 by region. Figures include victims who died within 1, 7, and after 31 days as well as victims who 
died instantly or within 1 year. Prepared with reference to statistics presented in “14-5 Traffic Accidents” 
in World Statistics 2010 (edited by the Ministry of Internal Affairs and Communications Statistical 
Research and Training Institute and published by the Ministry of Internal Affairs and Communications 
Statistics Bureau).

　 T O P I C

Thailand: Honda Safety Driving Center opens
On April 2, 2009, the largest Honda Safety Driving Center in the ASEAN region opened in Thailand. 
Honda has been actively involved in promoting traffi c safety and safe driving in Thailand since 
1989, including by opening a Honda Safety Riding Center for motorcycles in the suburbs of 
Bangkok in 1994. Today, a total of 10.9 million people, or one in six Thai residents, have received 
traffi c safety education from Honda in Thailand.

India: Honda offers a short-term motorcycle driving safety course for women
Honda Motorcycle & Scooter India (HMSI) is offering a short-term course in motorcycle operation 
for women. HMSI staff join female instructors to offer lessons in an extremely approachable 
format that has proven very popular with local women. Honda is working not only to promote 
motorcycle driving safety, but also to encourage the autonomy of local women through its 
“Power to Women” campaign.

Singapore:  Honda opens an automobile driving school that include 
                  a full-scale multi-story driving circuit
On March 3, 2010, the Singapore Safety Driving Center reopened as the fi rst automobile driving 
school in Southeast Asia to offer a full-scale multi-story driving circuit. The facility began offering a 
new course on trucks in June, making it the fi rst driving school in Singapore to offer instruction for 
the full range of vehicles from motorcycles to trucks in an integrated manner. The Center expects to 
serve more than 11,000 students in 2010, and Honda is working to broaden its activities through 
the facility in an effort to achieve a society founded on safe transportation in Singapore.
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Activities in Thailand to reduce the number of traffic accidents

Honda began offering traffic safety instruction in Thailand in 1989. Since then, the company has worked for some 20 years to promote safe 
driving, including by establishing ASEAN’s largest Safety Driving Center in 2009. We talked to local officials about the current status of their 
efforts to actively promote safe driving and asked students who have actually studied driving safety about their experiences.

“Promoting safe driving is Honda’s responsibility.  
Safety Driving Centers fulfill that responsibility.”

In 2009, there were about 11,000 traffic accident fatalities in 
Thailand, and about 70% of those involved motorcycle accidents. 
There are many unlicensed motorcycle drivers in the provinces, and 
there is a constant series of accidents caused by young people driving 
too fast.
    Since Honda’s share of the Thai motorcycle market is about 70%, 
I believe we have a responsibility not only to deliver safe products, 
but also to promote traffic safety in an effort to reduce the incidence 
of accidents. Central in these efforts are the Bangkok Safety Driving 
Center in eastern Bangkok and the Samrong Safety Driving Center in 
Samut Prakan Province.
    The Samrong Safety Driving Center helps students obtain their 
drivers license and helps train dealer employees and government 
agency workers to provide guidance in safe driving practices to 
motorcycle riders. The Bangkok Safety Driving Center offers driving 
safety training for drivers of motorcycles and automobiles. 
    Recently, we’ve also been working to help educate the children 
who will be responsible for traffic safety in the future. We worked 
with dealers and schools to hold Safety for Kids, a traffic safety 
course for children aged 6 through 11, a total of 11 times in Thailand 
last year. We plan to actively continue these activities in the future. 
    We’re also working with police and government agencies including 
the Department of Land Transport, the Ministry of Public Health, the 
Ministry of Education, and the Office of the National Security Council 
to offer motorcycle driving safety courses nationwide. A.P. Honda is 
supporting an increasingly broad array of facilities nationwide where 
people can learn safe driving, including 9 operated independently 
by dealers and 12 operated by public institutions. I believe the 
importance of Safety Driving Centers in Thailand will continue to 
grow as we broaden support of local activities such as these and 
traffic safety initiatives targeting society in general.

“I love helping transform student awareness and  
watching them grow.”

 

I’ve been involved in promoting traffic safety for about 13 years 
as an instructor at Honda Safety Driving Centers. Currently, I spend 
most of my time instructing motorcycle riders at the Bangkok Safety 
Driving Center. 

    In our popular Basic Motorcycle Course, students first study the 
dangers of falls and accidents and then learn proper riding technique 
and safe driving practices on their bikes. For example, although you 
need to carefully balance front and rear brake application in order 
to stop a motorcycle safely, many drivers in Thailand avoid using 
the front brakes. When we teach students how to stop safely using 
front as well as rear brakes and let them experience the superior 
safety of that technique on their own bikes, some students undergo a 
significant change in their awareness of safety. 
    Despite the overwhelming popularity of motorcycles as an essential 
means of transportation in Thai society, the number of driving safety 
instructors is limited. For this reason, we ask students to tell their 
friends and families what they’ve learned about safe driving. I think 
that by doing so we can spread awareness of driving safety to a large 
base of people. 
    Recognizing our track record of success and the quality of our 
work, government agencies, schools, and private-sector companies 
often ask us to offer training courses. We’re also working hard to 
foster the development of instructors with advanced skills and 
knowledge, and some of our younger instructors have fared well at 
the Safety Japan Instructors’ Competition, which is held annually in 
Japan. Including these younger instructors, we are working on a daily 
basis with instructors from government agencies and driving safety 
students to improve awareness of safe driving practices in Thailand.

“I was able to earn my drivers license and  
learn about safe driving.”

Counting this time, I’ve participated in two training courses. Before 
coming to the Safety Driving Center, I had never studied safe driving, 
so the class work and practical training were a completely new 
experience for me. I still remember vividly how to check the bike 
before driving it, how to ride, the proper posture, everything. Taking 
the class changed my awareness of safety and provided 
an opportunity for me to both earn my drivers license and 
purchase a motorcycle. 
    My family was initially opposed to me getting a motorcycle, but 
I was able to overcome their opposition by studying hard at the 
Safety Driving Center and learning how to ride safely. Now friends 
who are interested in motorcycles come to me for advice, 
and I recommend the same training to them.
    For this course, my second, I was interested in building on my skills 
and studying how to ride even more safely. Skills and safety are both 
important, and this is the only place you can learn how to ride safely. 
I live in a rural area, where I feel safety awareness is low. It is my 
hope that Honda redouble its driving safety activities and that even 
more places like the Safety Driving Center open for students.

Alaksh Phornprapha
A.P. Honda Director and Safety Driving Center Manager

Mr. Vipoo Vijakkhana
Driving safety course student

Tawatchai Tangjitcharoenkul
Assistant Manager and Instructor
A.P. Honda Bangkok Safety Driving Center
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Honda and the people of Thailand

Dealers play an important role in connecting Honda to its 
customers. To better gauge opinion in Thailand, where Honda 
has worked to build relationships of trust with customers since 
starting to manufacture motorcycles here in 1967, we asked 
owners and service staff at Honda motorcycle and automobile 
dealerships how they feel about Honda and their jobs, and we 
asked customers who actually own Honda vehicles how they 
feel about the company and its products.

From the dealership owner’s perspective

The main jobs of a dealer are motorcycle sales 
and service. Not long ago, many customers 
turned to nearby service shops for repairs, even 
though they might come to us to purchase 
a new motorcycle. They did so because 
dealer service had a reputation as being 
expensive. Thanks to an effort on our part to 
more carefully explain part prices and our 
rate structure, we’re seeing more customers 
coming to us for service. We’ve also seen 
more customers purchasing products such 
as the PCX, which is more expensive than 
other motorcycles, because we take the time 
to explain the product’s functionality and the 
value behind its price. 
    Carefully explaining our products and 
after-sales service to customers on a 
one-on-one basis inspires customer loyalty, 
and some of our customers are on their 
fi fth or sixth purchase. It always makes me 

happy when a family member of one of these 
customers comes to the dealership to purchase 
a motorcycle for a child. When a customer 
introduces a family member, you know you’ve 
earned their trust. 
    We not only provide high-quality products 
to customers, but also strive to educate them 
in safe driving practices, for example through 
our PDSA* and Riding Trainer programs. 
Customer safety is very important to us. When 
I see money from customers who purchased 
motorcycles being used to fund community 
service through driving safety and other events 
put on by Honda, I feel proud to be working for 
such a company.

*PDSA: Pre-Delivery Safety Advice, a proprietary 
Honda initiative in which staff use booklets and 
other resources to explain safe driving practices to 
customers when delivering motorcycles.

An owner of a motorcycle dealership

An owner of an automobile dealership

“My joy is satisfying customers and 
meeting their expectations.”

“We’re working to provide a level of 
service that inspires trust on the part 
of customers.”

Mr. Karin Darasidh
Owner
World Speed Co., Ltd.

Mr. Kiat Tangtrongsakdi
Owner
Honda Praram 3 Group

I make known to all of my employees the fact 
that satisfying our customers through a variety 
of services is our most important task. 
This is because customer satisfaction, more 
than anything else, leads to trust.
    For this reason, everyone at our company 
works together to ensure a high level 
of awareness of consideration, sincerity, 
and perfection in all the services we offer, 
including in the facilities and atmosphere 
of the dealership itself, in the level of polite 
service we provide when communicating with 
customers on the phone, in the procedures 
we use to interview customers who have 
encountered problems or issues, in the 
procedures by which we provide service to 
customers, and in how we deliver customers’ 
purchases. We’re also pursuing CRM* activities 
in which employees play a central role in an 
effort to further improve customer satisfaction. 

For example, we solicit customers’ honest 
views and opinions of our products and 
services by inviting them to outside events 
such as cooking classes along with employees 
to provide opportunities for deepened 
interaction.
    Honda meets a range of customer needs 
with vehicles including environmentally 
friendly cars, compacts, family cars, and 
SUVs. The company also offers innovative, 
next-generation technologies such as ASIMO 
and fuel cell systems. I think it’s wonderful 
that Honda, which offers originality in the form 
of a brand that is familiar to the Thai people, 
has received ISO 14001 certifi cation to better 
pursue environmental conservation in Thailand 
through its management and that the company 
actively pursues CSR activities such as safe 
driving initiatives.
*CRM: Customer relationship management
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From the service staff perspective

From the customer’s perspective

Our dealership repairs about 50 vehicles every 
day. We have some customers who travel 
around 40 kilometers to have us service their 
Honda motorcycles. 
    My job ranges from regular oil inspections 
to major repair work such as engine overhauls. 
In general we strive to complete repairs 
within two days. As the employee with fi nal 
responsibility for repairs, I conduct a fi nal 
inspection of all the work we do before the 
vehicle is returned to the customer. I do this 
not only as a way to take responsibility for 
the repairs we have performed, but also so 
that I can properly explain what we’ve done 

to the customer to ensure they understand 
and are satisfi ed with our service. I believe 
that providing the best possible repair work 
and explanations to customers builds trust. 
Furthermore, effecting proper repairs and 
returning each motorcycle to its owner in 
excellent working order helps reduce the 
number of traffi c accidents and contributes to 
safe driving.
    Whenever a customer comes to me for 
advice, I treat them like I would to a member 
of my own family. In the future, I look forward 
to living up to customer expectations in the 
service we provide.

I believe that everything we do from the time 
a customer makes a reservation until their 
vehicle is returned to them impacts customer 
satisfaction. We not only strive to complete 
repairs on time, but also to treat and check 
each vehicle carefully, as if it were our own. 
I’m confi dent that this approach leads to 
satisfi ed customers. 
    Honda has high technical standards. 

As a mechanic, I’ve had many opportunities 
for ongoing training, and in addition to the 
technical aspects of repair work, I’ve studied 
the importance of providing trustworthy service 
in good faith. A high level of technical skill 
and trustworthy service: mastering these two 
imperatives contributes to my self-confi dence 
as a mechanic.

Motorcycle service staff

Automotive service staff

“When a customer comes to me for 
advice, I treat them like I would to a 
member of my own family.”

“I take pride in providing trustworthy 
service, from the time a customer makes 
a reservation until their vehicle is 
returned to them.”

Mr. Yuttanate Kamyung
Chief Mechanic
World Speed Co., Ltd.

Mr. Chatchai 
Satasangwatsoraku
Mechanic
Honda Praram 3 Group

My fi rst chance to ride a Honda was as a 
student, when my parents bought me a 
motorcycle so that I could commute to school, 
which was far away from our house. I’ve been 
riding a Honda motorcycle for almost 20 years 
since. I’ve owned a total of 10 bikes, and all of 
them have been Hondas.
    My family owns two Hondas right now, and 
since I work for the post offi ce, these bikes are 
essential for work as well as daily life. Although 
I ride a long distance every day as part of 
my job, regular inspections are all I need to 
keep my bike in excellent working order. I 
love Honda’s design and ease of use, and I’m 
particularly satisfi ed with the fuel effi ciency. 
Most of my friends also own Hondas. When my 
friends occasionally ask me what they should 

buy, I recommend Honda bikes because I’ve 
been riding them for a long time myself, and 
I can explain their performance, durability, 
and other advantages. My current bike was 
my fi rst automatic, and I was able to ride 
with confi dence and peace of mind from 
the beginning because the dealer gave me a 
thorough explanation of the product and how 
to ride it when I bought it. For me, my Honda 
dealer is a familiar and trustworthy place. 
    In the future, I’d love for Honda to offer a 
basic, inexpensive sports bike. Since I’d be able 
to use such a motorcycle for both work and 
play, I’d be quite happy if Honda would start 
selling a sports model that I could afford on my 
own salary.

I ended up buying a City thanks to the 
favorable impression I had of the staff’s 
considerate customer service when I went with 
a friend to a Honda showroom. The staff were 
also great at following up with me when they 
delivered the new car. 
    I like the City for its unique design and 
sporty sedan looks. I also like the spacious 
trunk and the fact that it’s so well equipped 
you don’t need to add a bunch of options to be 

satisfi ed. In particular, the storage trays under 
the rear seats, cup holders, and other features 
have clearly been designed with passengers 
in mind, and they make this a very convenient 
vehicle indeed.
    In the future, I’d love to see Honda market a 
reasonably priced sports car. I’d also like to see 
a line of environmentally friendly, natural 
gas-powered cars. 

Honda motorcycle owner

“Honda is essential in my life and work.”

Mr. Vinai Carathihapp

Honda automobile owner

“Considerate and thoughtful customer 
service led me to make the purchase.”

Ms. Chompoo Piasayngam
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