
Honda thin-fi lm solar panels now cover the enormous roof known as “Ginsan” at Hanshin Koshien Stadium. The system was installed in March 
2010 as part of a series of renovations at the facility. The appearance of this new symbol at the historic stadium highlights the facility’s
environmental friendliness, and the renovated stadium has already become a new landmark in the Kansai region. Honda’s environmentally 
friendly solar panels are helping to build a foundation for sustainable local communities.

An environmentally friendly stadium

Ms. Mori  In our renovations of the aging stadium facilities, we 
pursued the three concepts of improving comfort, improving safety, 
and maintaining the site’s history and traditions, all under an 
overarching theme of creating an environmentally friendly stadium.

Mr. Okada  In renovating the Ginsan (the large roof covering the 
stands, a hallmark of Hanshin Koshien Stadium), we not only added 
facilities to reuse rainwater and installed solar panels, but also 
installed an energy-saving climate control system and worked to 
restore the ivy for which the stadium is famous.
Ms. Mori  Restoring the ivy, which is more than 80 years old,
is precisely what we mean by maintaining the stadium’s history and 
traditions, and it has also served to make the facility more 
environmentally friendly by “greenifying” its walls. We plan for the 
structure to have reverted to its former look after about 10 years.
Mr. Okada  Until now, the facility had been using well water for 
cleaning purposes and to water the grass on the fi eld. Now we’ve 
reduced our use of well water by capturing runoff from the stadium’s 
Ginsan roof in an enormous tank for later reuse.
    We also looked at how we could reuse energy by taking advantage 
of the large Ginsan roof to install solar panels. We became aware that 
Honda manufactures solar panels while we were considering various 
manufacturers’ products and decided to consider a Honda Soltec 
system based on the strength and reliability of the Honda brand as 
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Based on an awareness of its responsibility to reduce 
environmental impacts in all areas of corporate activity as well 
as from the use of its products, Honda is actively involved in 
environmental conservation. As a critical fi rst step in ensuring 
initiatives can be carried out effectively, it is necessary to 
formulate specifi c measures and establish objectives in 
individual action areas based on a consideration of the 
environmental impacts of corporate activities and product use.
    To this end, we have adopted the Life Cycle Assessment (LCA) 
approach for evaluating environmental impacts throughout the 
product life cycle, allowing us to develop specifi c initiatives to 
address issues in each of several domains based on an analysis 
of current environmental impacts (see p.27).
    This special feature profi les two FY2010 initiatives—involving 
sales and popularization of thin-fi lm solar panels and 
environmentally friendly production facilities—developed to 
address the need to reduce environmental impacts in the LCA 
domains of product development, purchasing, production, 
transportation, sales and service, product recycling, and 
administration.

Popularizing solar panels

Honda launched its solar power business in 2002. Our proprietary non-silicon solar panels feature low CO2 emissions during 
production, making them a natural fi t for the LCA approach that forms the basis of our environmental activities. We believe that the 
popularization of environmentally friendly Honda thin-fi lm solar panels worldwide will help realize a sustainable future. 

Hanshin Koshien Baseball Stadium installs solar panels manufactured by Honda Soltec Co., Ltd.

A more open, environmentally friendly stadium

Case study: Hanshin Koshien Stadium

Mr. Yasuhiko Okada
Building Design and Construction
HANSHIN ELECTRIC
RAILWAY Co., Ltd. 
(at the time of interview)

Ms. Sayoko Mori
Hanshin Koshien Stadium 
HANSHIN ELECTRIC
RAILWAY Co., Ltd.

Hiroshi Aoyama
Sales & Marketing Division 
Honda Soltec Co., Ltd.
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well as our strong impression that the company’s environmental 
initiatives were particularly advanced compared to other companies. 
Ultimately, we chose a Honda Soltec system since a next-generation, 
low-environmental-impact product known as CIGS solar panels 
perfectly fi t Hanshin Koshien Stadium’s vision of becoming an 
environmentally friendly stadium.
Mr. Aoyama  Honda’s thin-fi lm solar panels are distinguished by 
the fact that they require only about half of the manufacturing 
energy of conventional crystalline silicon solar panels. Thanks to this 
advantage, Hanshin Koshien Stadium was interested in the product 
and ultimately ended up installing 1,600 panels at their facility.

Solar panels at the Stadium

Mr. Okada  We knew that installing a large number of solar panel 
modules would place a large load on the Ginsan, raising the
possibility that expensive structural changes would be needed to 
strengthen support columns. To avoid increasing the cost of the 
project, we gave Honda Soltec some fairly diffi cult requirements in 
terms of the system’s mounting frames and installation.
Mr. Aoyama  Since there was no way to reduce the weight of the 
solar panels themselves, we tried a number of different approaches 
to streamline the system’s mounting frames and other mounting 
hardware. On the other hand, we also had to ensure the system was 
strong enough to withstand the wind strength obtained from wind 
tunnel experiments conducted at the stadium. We also sought to give 
the solar panels a non-intrusive appearance by installing the
mounting frames and wiring so that they would not be visible when 
the stadium was photographed from the air and by arranging the 
panels in a symmetrical layout.
Mr. Okada  Due to a desire to ensure optimal visibility for guests, 
the new Ginsan interior support columns are fairly small in diameter. 
The strength of these columns limited the area in which solar panels 
could be installed, which made Honda Soltec’s task a diffi cult one. 
Furthermore, dramatic differences in power consumption between the 
baseball season and the off-season forced the manufacturer to get 

creative when calculating the optimal number 
of panels to install in the system. 
    Additionally, we asked Honda Soltec to 
take an unusual approach to the project by 
manufacturing a large number of panels and 
then installing them on the Ginsan all at 
once in order to avoid interfering with Phase 
III exterior construction work. Although only 
about one month has passed since the system 
was installed, we’ve already seen it generate 
about 150 kilowatts on an instantaneous basis 
even though it’s winter, so we expect to reach 
our goal of offsetting one year’s worth of 
night game lighting for the Hanshin Tigers.

    This level of performance should allow the solar panels to cover 
about 5.3 percent of the stadium’s overall power consumption.
Mr. Aoyama  It took two years from the time we were fi rst contacted 
by Hanshin Koshien Stadium until the project was completed.
Our client, the Hanshin Tigers fans, have expressed satisfaction that 
Honda Soltec products are being used at the stadium, and their 
enthusiastic reaction is the ultimate reward for our hard work in 
tackling the challenges of this unique project.
Mr. Okada  Everyone now recognizes the need to address
global environmental issues on behalf of future generations.
Although various aspects such as the project’s cost-effectiveness 
presented challenges, I’m confi dent that the installation of solar 
panels at Hanshin Koshien Stadium will have the effect of raising
the public’s awareness.
Mr. Aoyama  I’m both proud and grateful that by installing solar 
panels from Honda Soltec at Hanshin Koshien Stadium, we can help 
communicate the importance of environmental issues to children of 
the next generation.

Becoming an open stadium to help create a sustainable 
regional society

Ms. Mori  I think that taking advantage of this solar power project 
to share environmental awareness with Hanshin Tigers fans is a type 
of social contribution to which Hanshin Koshien Stadium is uniquely 
suited. We’ve installed monitors that display the amount of power 
being generated in second-story infi eld seating aisles, and the team 
mascot explains how the system helps reduce CO2 emissions in 
an easy-to-understand manner. Our hope is that a visit to Hanshin 
Koshien Stadium will serve to inspire spectators to think about
installing solar panels on their own house.
Mr. Okada  I think the fact that the renovation project went beyond 
mere repairs to incorporate solar panels and other environmental 
initiatives is also meaningful from the standpoint of corporate CSR.

The renovated Ginsan plays 
a new role thanks to rain 
collection capabilities and a solar 
panel installation.

Two monitors have been 
installed in second-story infi eld 
seating aisles (on the fi rst-and 
third-base sides). The system has 
already reduced CO2 emissions 
by 13,975 kilograms since its 
installation, equivalent to a 
forest about 1.1 times the size
of the stadium.
(As of May 9 , 2010)
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Promoting installations of solar panels throughout Honda Group

Honda is encouraging factories and dealerships nationwide to install solar panels. Many production facilities in Japan and overseas,
including Kumamoto Factory next to Honda Soltec Co., Ltd., which manufactures and sells solar panels, have installed the panels.
Several dealerships have taken the initiative to install solar panels, leading Honda Group companies’ environmental activities. In February 2010, 
Dongfeng Honda Automobile Co., Ltd., (Dongfeng Honda), an automobile production and sales joint venture in China, installed thin-film solar 
panels on its office building. The company also plans to install the panels on its No. 2 Factory, which is currently under construction.

Honda DREAM Matsusaka opened in September 2009. Based on my 
belief that joining together with local residents to actively think about 
how environmental issues can be addressed is both a trend of our 
times and the appropriate role of a dealership with deep local roots,  
I wanted to install a solar power system from the beginning.  
    And since Honda motorcycles are an environmentally friendly mode 
of transportation, I think we can meet those expectations by
combining them with solar power. In terms of the challenge of 
creating new value and innovation, I’m grateful that Honda DREAM 
Matsusaka was able to become the first motorcycle and scooter 
dealership to install a solar power system.

“The numerical feedback from installing a solar power 
system has given rise to new awareness and behavior.”

Having numerical data detailing the operation of our solar power 
system displayed in the dealership has given rise to some changes.
    First, employee awareness has undergone a change. Being able to 
see how much electricity is being used has created opportunities to 
realize where waste is occurring, prompting workers to be much more 
careful about turning off switches when lights and other equipment 

are not being used. They have also come to see the standby power 
used by electronic devices in a new light. Next, we’ve gained a 
powerful new ability to communicate information to our customers, 
some of whom express an interest in the system’s monitor panel.
    We always explain that the monitor panel is part of Honda’s solar 
power system and describe how it works. If we can raise awareness 
in the local community by making those customers more aware of 
environmental issues, then I think we have succeeded in spreading 
Honda’s unique message through our solar power system. I can see 
that the system is exerting a positive influence on people’s awareness 
and behavior. We wanted to provide a pioneering example of how a 
sustainable society could be brought about for the local community 
and the children who are growing up here, and I think we’ve been 
able to do that in a fruitful way by installing this solar power system.

“Because we’re a new dealership, new initiatives appealed to us. 
We wanted to be the first motorcycle and scooter dealer to 
install Honda’s solar power system.”

Japan dealership initiatives: Honda DREAM Matsusaka

Shigeki Inaba
President
Honda DREAM Matsusaka

A total of 140 solar panel 
modules manufactured by
Honda Soltec Co., Ltd., have 
been installed on the roof of 
Honda DREAM Matsusaka, 
providing 16 kilowatts of 
generating capacity. The system 
is expected to generate about
17 megawatt-hours per year.

The dealership has set up a  
“Solar Power System Monitoring Area” 
where the current power generation is 
expressed as a number of fluorescent 
light bulbs, daily power generation 
as a number of LCD televisions, and 
the corresponding reduction in CO2 
emissions for the previous month as a 
number of camphor trees. The creative 
approach gives customers visiting the 
dealership a novel way to experience  
the benefits of the solar panels.

On February 3, 2010, new solar panels at Dongfeng Honda
Automobile CO., Ltd., an automobile production and sales joint 
venture in China, began operating. The system, which is installed on 
the roof of the company’s office building, consists of 864 solar panels 
with a combined capacity of 100 kilowatts and is expected to cut
annual CO2 emissions by 100 tons. Electricity generated by the 
system is used to power lighting, air conditioners, computers, copiers, 
water coolers, and other equipment in the building. The installation 
of the solar panels has had repercussions reaching from the 
governments of Hubei Province and the city of Wuhan to suppliers, 
dealerships, and even employees.
    Reflecting our belief that the adoption of renewable energy in 

the form of solar power should be encouraged, we have installed 
a display promoting solar power in our auditorium as one way 
to communicate our active efforts to reduce CO2 emissions to all 
suppliers and customers who visit the facility. We’re also installing 
the panels at our second automobile production plant, which is 
scheduled to begin operations in 2012, as part of a plan to use the 
panels to power some of the work processes that will be performed 
at the plant. This is the first time this approach has been adopted at 
a production plant, 
making it something 
of an experiment, 
and it marks the 
start of a new 
initiative combining 
Honda’s production 
and environmental 
technologies.

New initiatives at production facilities

Initiatives at global production facilities: Dongfeng Honda

Luo Ning
Manufacturing Control Division  
Planning Development Dept. 
Dongfeng Honda Automobile 
Co., Ltd.

Rooftop solar panels at Dongfeng Honda

A billboard featuring Dongfeng Honda’s slogan
“Blue Sky for our Children”
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Leaders in recycling-oriented environmental conservation

At Honda, we consider environmental conservation activities to be a top priority of our corporate activities, and we’re pursuing a 
Green Factory plan in the production domain to reduce the environmental impact of our operations while making effi cient use of 
limited resources. To this end, construction of the Ogawa Plant at Saitama Factory in Japan, which began operation in the fall of 
2009, was based on a policy of becoming a company that inspires pride in the local community by making its factories leaders in 
recycling-oriented environmental conservation. In a fi rst at the company, Honda implemented a building 
designed for environmentally responsible demolition by setting forth three guiding principles for the 
project, giving top priority to environmentally friendliness, and incorporating the Life Cycle Assessment 
(LCA) approach. Going forward, the Ogawa Plant will strive to conserve energy, limit waste product 
generation, pursue environmentally friendly production activities, conserve the environment, and coexist 
with its local community. By bringing this approach to bear on Honda’s worldwide operations, the company 
will seek to help bring about a sustainable society.

Three concepts to drive the world

Jun Watari, Engine Plant Manager 
at Saitama Factory

In 2006, Honda announced the Yorii-Ogawa Project, an effort to 
build a new, state-of-the-art automobile plant in the area around 
the towns of Yorii and Ogawa in Saitama Prefecture, in order to 
rebuild its production system. The new plant would be responsible 
for manufacturing components ranging from engines to vehicle 
bodies. Construction began on the Ogawa Plant the following year 
as a next-generation, environmentally friendly engine manufacturing 
facility, and the new factory began producing diesel engines for the 
European market in the fall of 2009.
    The Ogawa Plant has committed itself to three principles by which 
it plans to drive growth of the Honda Group worldwide. 
    The fi rst principle is reducing energy consumption. The plant is 
striving to aggressively slash energy consumption per engine
manufactured. The second principle is striving to achieve an
overwhelming competitive advantage through highly effi cient
production lines. Honda has already begun implementing fl exible 
production practices, but the company also plans to achieve an 

overwhelming competitive advantage by increasing the number of 
models produced on the same line as part of a multi-model mixed 
production approach that can be closely linked to markets.
The third principle, which involves initiatives to improve
the workplace environment in order to create a factory that’s 
friendly for all employees, has led to dramatic improvements in air 
temperature, noise levels, and oil mist (a form of dust mixed with oil) 
inside the plant.
    Making environmental friendliness a top priority during the
construction process led naturally to an approach that took into 
account the building’s life cycle by seeking to reduce waste products 
not only during construction and use, but also at the time of the 
structure’s eventual demolition. 
    The construction project also sought to leave the existing
mountain ecosystem intact in order to ensure harmony with the 
surrounding environment. Furthermore, designers worked to build 
a factory whose commitment to environmental conservation would 
make the local community proud, for example by creating a green 
belt around the facility planted with tree species found naturally in 
the surrounding area. 
    Having undertaken unprecedented initiatives at the Ogawa Plant, 
Honda recognizes its responsibility in the future to actively apply the 
results of that project, including the expertise gained through it, to 
existing plants in Japan and overseas. We’re committed to making 
steady progress in achieving this vision of the ideal production plant. 

The Ogawa Plant’s bright, open, glass-enclosed entrance incorporates a fl oor fi nished with 
recycled trees from the site.

Building an environmentally friendly plant that coexists with the local community

Implementing resource and energy savings
through new initiatives

The Ogawa Plant is pursuing resource and environmental effi ciencies 
in production in order to dramatically reduce energy consumption per 
engine manufactured. 
    For example, part of the engine production process involves 
melting aluminum and pouring it into a casting machine mold under 
high pressure. Under the conventional approach to this part of the 
manufacturing process, a single, large power source is utilized to 
drive all casting operations. By using smaller power supplies for 
individual operations, the plant has been able to target energy use for 

specifi c processes, increasing energy effi ciency and slashing power 
consumption by about 50 percent compared to conventional casting 
machines. 
    In areas other than production, the plant is making active use of 

Air vents provide effective
climate control in specifi c
work areas
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the power of nature, for example by introducing natural sunlight 
from outside the plant. In order to reduce power used for lighting, the 
plant has installed skylights in the roof and windows on the upper 
portions of walls, providing useful light while limiting solar radiation 
heat. The facility is also working to reduce the amount of energy 
used by its climate control systems. The adoption of displacement 
air-conditioning systems to more effectively condition air in discrete 
work areas, for example the casting area where molten aluminum 
is used to cast engine blocks and the machining area where engine 
parts are ground and holes drilled at a high level of precision, has 
yielded significant reductions in climate control energy consumption. 

Visualizing plant operations with 
an environmental management system

    While it has been impossible in the past to quantify the benefits 
of energy conservation efforts in certain departments, the Ogawa 
Plant developed a central control system capable of managing energy 
consumption for all processes. This system allows energy
consumption to be visualized on a department-by-department basis. 
    By analyzing this data from a variety of perspectives and utilizing 
the PDCA cycle (Plan, Do, Check, Action), the plant is striving to 
reduce energy use on an ongoing basis. Additionally, management of 
the type and volume of waste products generated by each
department is driving visualization of waste product information. 
    The plant has implemented a waste product management system 
that allows waste to be weighed by type and department thanks to 
the practice of sorting in normal operations. When waste products 
that have been sorted into recovery bins in accordance with sorting 
procedures are weighed, the name of the waste product and
responsible department as well as weight information is sent to the 

waste product information management server. The plant analyzes 
how waste products are being generated over time based on this 
detailed data and puts the information to use in optimizing waste 
product processing and limiting waste product generation. 

Building a plant that will inspire pride 
in the local community

The Ogawa Plant is striving to become a leader in recycling-oriented 
environmental conservation so it can help leave a beautiful
environment (symbolized by blue skies) to the local community and 
its children. Since there is a marsh that is home to Japanese fireflies 
to the north of the plant, designers took the surrounding environment 
into account and worked to ensure that the existing mountain 
ecosystem would remain intact once the construction project was 
completed. A total of about 2,000 trees that were felled to make 
space for the plant were recycled in the form of flooring materials 
and wood chips for use in plant beds to protect against dust and 
weeds while retaining moisture. In April 2009, the plant invited about 
50 students from the town of Ogawa’s six elementary schools and 
four middle schools to help plant seedlings representing species 
found naturally in the surrounding mountain ecosystem on the plant’s 
site, highlighting the facility’s involvement of children of the next 
generation in initiatives to coexist with the environment. 
    The plant has also greenified its roof using thin-film solar panels 
and rainwater on an experimental basis. Electricity from the solar 
panels is used to pump rainwater captured from the roof up from 
underground storage tanks to automatically water grass on the roof, 
forming a naturally circulating system. Visitors can tour the setup, 
and the plant plans to make use of the system in the future to help 
children learn about the environment.

Special Feature 2010  Prevent global warming

Monitoring using a system that 
manages energy consumption

Rooftop greenification
and solar panels

The existence of about 2,900 animal species, including 
the Japanese firefly, and 1,350 plant species has been 
confirmed in the town of Ogawa. We are privileged to 
live in an exceptional natural environment with a high 
level of biodiversity. Our entire town has put significant 
effort into addressing environmental issues, for example 
by adopting an Environmental Conservation Ordinance 
in December 2004. 
    I had heard that Honda is a company that cares about 
the environment and values local communities, and I 
saw that to be the case when I visited a Honda plant in 
Greensburg, Indiana, the year before last. In fact, our 
community welcomed Honda when they chose the town 
of Ogawa as the site for their new plant, with many 
residents expressing confidence that there was no need 
to worry about environmental issues with Honda.

    We were concerned about possible noise issues during 
the construction of the plant, but Kajima worked with 
Honda to ensure good communication through a
monthly construction newsletter, and in the end, there 
was not a single complaint. 
    Since the plant was designed with the community 
and environment in mind, we’re considering using it to 
help educate local children in the future. Going forward, 
we’re committed to making our town one in which an 
exceptional natural environment and a super-modern 
plant can coexist. 

Interview with the mayor of the town

Mr. Kihei Kasahara
Mayor
Ogawa-machi, 
Saitama Prefecture

A town in which modern factories can coexist with nature

Construction Newsletter published by the Kajima Corporation
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Initiatives to improve recycling rates

Focusing on increasing the recycling rate for  
interior and exterior materials

Buildings designed to be demolished in an environmentally friendly 
manner, an approach that seeks to minimize the environmental 
impact of the structure, including at its demolition, are becoming 
more common, particularly in residential construction. 
    Prior to the start of construction, we held a series of workshops 
on recycling and reducing waste products with Nihon Sekkei to 
explore how the concept of a building designed to be demolished 
in an environmentally friendly manner could be applied to a more 
permanent structure that would be used over many years. Our 
approach was a good match for Honda, which is working to create 
environmentally friendly factories, so the project got the green light.
    Our goal for the construction project was to approach a recycling 
rate of 100 percent for building materials from the plant itself 
during demolition. 
    Building materials can be broadly classified as either structural 
components that serve as the building’s skeleton or other interior 
and exterior materials. The concrete and steel construction materials 
that form most of the structure are already recycled at a high rate 
throughout the construction industry, so our attention in this project 
fell on non-structural interior and exterior materials. Whereas a 
recycling rate of 50 to 60 percent is considered typical for such 
materials, our goal for the new building was to approach 
100 percent recycling. 
    We worked to improve the recycling rate for interior and exterior 
materials from two standpoints. First, we understood that it’s
important to choose recyclable building materials. After examining 
whether materials were recyclable from a construction point of 
view, we worked with Honda and Nihon Sekkei to choose building 
materials. Next, we had to choose installation methods that would 
allow building materials to be sorted for recycling at the time of 
demolition. For example, sound-absorbing panels made of rock wool 
are often used in ceilings because they can absorb sound in the room. 
These panels are generally attached with an adhesive, but use of the 
adhesive makes it difficult to sort and recycle them. For this project, 
we opted to install the panels with metallic screws so that all 
ceiling materials could be recycled at the time of demolition. 

The screws (metal) and panels can be separated out when the 
structure is demolished.
    In this way, we were able to follow an approach that allows most 
of the interior and exterior materials to be recycled.

Pursuing a 100 percent recycling rate

In addition to efforts such as these designed to improve the recycling 
rate for building materials, we sought to reduce waste products 
generated during construction. Across-the-board cooperation at the 
construction site was essential in order to achieve this goal. Faced 
with the need to effect a change in the awareness of a workforce 
that exceeded 500 employees at its peak and cultivate a culture 
of responsibility at the site, we worked to ensure thoroughgoing 
observance of rules by implementing creative educational programs 
and holding short courses on how to sort waste products at the site 
during morning meetings. Additionally, the Foreman Association, 
which plays a supervisory role for workers, began making rounds to 
inspect how waste products were being sorted at the site. These and 
other efforts to raise awareness had a significant impact.
    Although we were able to achieve a recycling rate for waste 
building materials of more than 98 percent on a weight basis during 
renovations and demolition operations for this plant, we believe 
that architects, designers, contractors, and the construction industry 
as a whole need to grapple with associated issues, including the 
development of recyclable building materials and the establishment 
of recycling routes extending from material collection to processing 
and distribution in order to achieve a 100 percent recycling rate in 
the future. Going forward, we’re committed to bearing these issues in 
mind as we take on new construction projects.

Interview with a project participant

Recycling buildings through initiatives
undertaken during the construction phase

Mr. Takaaki Nobori (left) Production 
Planning Department, Tokyo 
Architectural Construction Branch
Kajima Corporation

Mr. Akira Numajiri (right)  
Construction Department, Building 
Construction Management Division
Kajima Corporation

Panel illustrating how trees from 
the site were reused to manufacture 
flooring materials
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Topic　

2009 Minister of Land, Infrastructure and Transportation 
Award for those that have contributed to the promotion
of recycling (reduce, reuse, recycle)

Together with Nihon Sekkei, Inc., and the Kajima Corporation, the Ogawa 
Plant received the Minister of Land, Infrastructure and Transportation 
Award for those that have contributed to the promotion of recycling from 
the Reduce, Reuse, Recycle Promotion Council in October 2009. The award 
recognized efforts to reduce environmental impacts at every stage in the 
plant’s life cycle, including design, construction, use, and demolition.  
In particular, the three parties were honored for providing an excellent 
example of how the waste products generated during demolition, which 
impose the greatest environmental impact during the structure’s life cycle, 
could be dramatically reduced and recycling rate increased.

Nobuhiko Shiozaki of Honda, 
Senior Project Leader for the 
Yorii-Ogawa Project, accepts the 
award on behalf of the three 
winners.
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