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Honda philanthropic initiatives

Our fundamental approach

Since the company’s foundation, Honda has sought to contribute to 

society by creating quality products and technologies, and has sought 

to coexist harmoniously with the communities that host its opera-

tions. In the 1960s, while the company was still in a period of early 

growth, Honda began to launch philanthropic initiatives designed to 

strengthen ties with local communities. In the 1970s, Honda estab-

lished foundations in Japan to foster broad-ranging research, educa-

tion and cultural exchange and make the future brighter for society. 

Since then, Honda has proceeded to establish foundations and funds 

internationally. 

In 1998, on the occasion of the 50th anniversary of the company’s 

inception, with a vision of sharing joy with people around the world 

and being a company society wants to exist in every community, Hon-

da acted to address worldwide expectations from a comprehensive 

and global perspective, creating the Honda Motor Philanthropy Office 

and establishing the basic principles that guide its philanthropy. Since 

then, in addition to previous efforts, Honda has begun many initiatives, 

contributing to the joy of people and to the well-being of societies 

around the world.

In 2006, with a view to taking its philanthropic initiatives to an even 

higher level, Honda defined the global directions of these initiatives 

and created a new symbol to capture their spirit. In fulfillment of the 

three main points of these global directions, Honda mobilizes people, 

advanced products and technologies, and a philosophy of respect for 

the individual to pursue initiatives that help people around the world 

enjoy life to the fullest and realize their true potential.

WEB For more information on Honda philanthropy, please visit:
http://world.honda.com/community/
To access Honda’s Philanthropy Reports, please visit:
http://world.honda.com/ 
community/report/report2008.html
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Honda philanthropy–vision
Honda enriches the joy of people around the world through socially responsible activities in 

accordance with the Honda Philosophy of Respect for the Individual and the Three Joys.  
Ultimately, it is our desire that society will want Honda to exist in every community.

Honda philanthropy–basic principles
•  As a company with a global viewpoint, we are dedicated to contributing to the well-

being of local communities around the world through our products and technologies.
•  As a good corporate citizen, we will deepen our commitment to all local 

communities where we do business.
•  We will contribute to the nurturing of a society where caring and energetic 

individuals actively participate in socially responsible activities.

Global directions
Striving to create a future society in which everyone 
can pursue their dreams, Honda shall:
•  Support educating our youth for the future
•  Work to preserve global environments
•  Promote traffic safety through education and training

This symbol captures the spirit of the Honda Group’s worldwide philanthropic activities, which are designed to help create a 
future full of dreams.

http://world.honda.com/community/
http://world.honda.com/community/report/report2008.html
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Contest outline

Participation
Educational initiatives

A company brought up on dreams, Honda wants to foster the 

dreams and creativity of the children who will create the future. Hon-

da’s educational initiatives help young people of a wide range of ag-

es—from toddlers to college students—experience the joy of making 

things, the power of dreams and the satisfaction that comes from tak-

ing on big challenges.

Through a broad spectrum of initiatives, Honda will continue to help 

children bring out their potential, providing them opportunities to learn 

new things firsthand while challenging themselves to do their best.

The Children’s Idea Contest:
Encouraging children to discover the joy of 
dreaming and the delight of creating

An event that conveys the joy of dreaming and the delight of cre-

ating, the Children’s Idea Contest asks entrants to draw a picture of 

something they imagine would be really cool and send it to Honda. In 

2007, for the sixth such contest, 5,147 entries were received from el-

ementary school children all over Japan. A panel of judges selected the 

top entries, which were created by 32 groups of students. The children 

were then invited to make models of their ideas and present them for 

final review. The grand prizewinners and the runners-up win a very 

special prize: a visit to their schools from ASIMO, the humanoid robot. 

The top entries that do not make it to the final review are displayed on 

Honda’s philanthropy Web page, and the children who created them 

receive the Idea Prize. The Children’s Idea Contest is also a cultural 

exchange: prizewinners from the Honda ASIMO Super Idea Contest in 

Thailand were invited to attend the final review and share in the joy 

of making things.

Philanthropic highlights
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FY Participants

2006 4,011 (4,500 contestants)

2007 3,414 (3,700 contestants)

2008 5,147 (5,750 contestants)

Grand prizewinner in the lower grades division

The Honda ASIMO Super Idea Contest in Thailand

Participants in the Idea Contest final review
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NYPUM (National Youth Project Using Minibikes)

Established in the United States in 1969, the National Youth Proj-

ects Using Minibikes, or NYPUM for short, offers a wide variety of pro-

grams that deliver on the commitment to America’s youth expressed 

in its mission statement: “NYPUM provides at-risk youth of America 

an opportunity to develop self-esteem, strong values and a sense of 

responsibility using the minibike as a motivational tool.” Supporting 

NYPUM since its inception, as of March 31, 2008, Honda had donated 

$40 million in minibikes and program funding to the project. Among 

the more than 40 different programs NYPUM offers in communities 

across America, of particular interest are the NYPUM Rodeos, special 

events which bring kids from different NYPUM programs together to 

make new friends, practice sportsmanship, celebrate ethnic and cul-

tural diversity and just have fun. Going forward, Honda will continue 

to support NYPUM and a bright future for American youth.

Honda Dreams Fund

In partnership with the United Nations Development Programme 

(UNDP) Malaysia, in January 2007, Honda Malaysia announced the 

inception of the Honda Dreams Fund, which annually provides full 

scholarships to 20 Malaysians 17-24 years of age who lack funds for 

higher education. Through the Fund, Honda seeks to foster human 

capital development in Malaysia by helping promising young persons 

achieve their dreams.

Based on entry forms, applicants were selected for the three-day 

“Dare to Dream” workshop at which fun and educational activities 

like “Flying Carpet” and “Traffic Jam” allowed the candidates to dem-

onstrate teamwork skills and logical and creative thinking. The final 

candidates were determined by evaluation by UNDP Malaysia, Honda 

Malaysia, and a panel of NGOs that included the Human Rights Com-

mission (SUHAKAM) and the All Women’s Action Society.

The Honda Dreams Fund was officially launched at a ceremony held 

on April 25. In its inaugural year, the Fund received a large number of 

applications, from which 60 candidates were selected to participate 

in the workshop. From these, the 20 scholarship recipients were se-

lected.

Honda Dreams Fund “Dare to Dream” workshop

NYPUM activities



Beach clean-up held in October 2007 at Fukude Asaba Beach

Before After

645 90-liter bags of garbage collected in two days

Using the Beach Cleaner
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Environmental initiatives

Honda is proactive in environmental conservation. From research 

and development to production and purchasing, and from distribu-

tion, sales and disposal to the operation of office facilities, we’re mak-

ing the environment a priority throughout the life cycle of our prod-

ucts and in every aspect of our operations. Considering sustainable 

coexistence with local communities and the protection of the natural 

environment integral to our global activities, we’re implementing envi-

ronmental conservation initiatives worldwide.

Honda Beach Clean-up Project—preserving 
barefoot walks on the beach for future generations

Honda’s Beach Cleaner was designed to fulfill a dream of preserv-

ing pristine beaches for future generations. Applying its own innova-

tive technology, Honda engineers worked through a process of trial 

and error to create the towable Beach Cleaner. Paired with a Honda 

ATV, the Beach Cleaner was ready to go to work in 2006, and a vol-

unteer team of current and retired Honda associates formed a cara-

van that visits beaches throughout Japan at the request of local mu-

nicipalities. In FY2008 associates from Honda Group companies also 

began to participate, and Honda also started loaning beach cleaning 

equipment to local municipalities. As of March 31, 2008, the team had 

beautified a total of 38 beaches.

• Participation by Honda Group associates

In October of 2007, 20 workers from the Showa Corporation partic-

ipated in cleaning up the Fukude Asaba Beach in Iwata City, Shizuoka 

prefecture. In November, representatives of Honda Lock Mfg. Co., Ltd.  

helped form a team of 69 volunteers for the Tondahama beach clean-

up near their facility in Shintomi Town, Miyazaki prefecture. Honda 

intends to continue facilitating collaborative Beach Clean-up projects 

with Group companies throughout Japan.

• Loaning equipment to local municipalities 

In FY2008, Honda loaned Beach Cleaners and ATVs to nine lo-

cal governments in various parts of Japan. In addition to the loan of 

the Beach Cleaner equipment, Honda will also provide ongoing sup-

port that includes training and guidance in safe vehicle operation and 

equipment maintenance.

Achievements

FY2007 FY2008

Beaches cleaned 19 19

Municipalities borrowing equipment — 9



Kuwait event

Touch the World event

Visit to Embassy of Kuwait

Visit to Embassy of Dominican Republic

Visit to Embassy of Algeria
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Community initiatives

Since Honda’s foundation, we have always sought harmonious co-

existence as the expansion of our operations has brought us into con-

tact with more communities and many countries. This wish to create 

close ties is represented in the basic principles of Honda philanthropy. 

Honda’s facilities, dealerships and affiliates throughout Japan and all 

over the world are active in a wide range of activities that are tailored 

to the needs of their own local communities.

Touch the World: an international adventure 

Launched in 1999, Touch the World takes advantage of the unique 

educational opportunities available thanks to the cooperation of em-

bassies located in Tokyo’s Minato City. Between three and five embas-

sies participate in this program every year, providing children with the 

chance to experience cultures from around the world. The embassies of 

Algeria, Bosnia and Herzegovina, the Dominican Republic, and Kuwait 

participated in this 9th event in FY2008. Young visitors enjoyed events 

like the Mini World Tour—where, using special passports, they ‘trav-

eled’ to booths representing different nations and exchanged greet-

ings in each country’s language—and World on Stage, which featured 

live performances by performers from around the world. The inquisitive 

children got to sing and dance together on stage, sample unfamiliar 

foods from different lands, and enjoy experiencing different cultures.

Hello Embassies: asking foreign diplomats questions

The children participating in Touch the World are inspired to learn 

more about the participating countries. To foster their curiosity, an 

event called Hello Embassies is held every year during the school sum-

mer holidays. Children have the chance to visit the participating em-

bassies, introduce themselves in foreign languages, ask a variety of 

questions they have prepared beforehand, and learn about other cul-

tures through conversations with embassy personnel.

Participants

FY Touch the World Hello Embassies

2006 Approx. 1,100 52

2007 Approx. 1,300 45

2008 Approx. 1,500 52



Traffic Safety Caravan session
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Traffic safety initiatives

Honda is promoting traffic safety through advanced technology 

and effective education. Putting advanced technology to practical use, 

Honda works to design vehicles that provide greater safety for every-

one, including pedestrians and cyclists, while promoting traffic safety 

through education and training programs that match the needs of lo-

cal communities. We’re working to make our mobile society safer and 

more comfortable.

Traffic Safety Caravan

• A traffic safety classroom for little kids 

One of Honda’s top priorities is protecting children from traffic acci-

dents. Seeking to reach children in their formative years and give them 

a chance to master the basics of road safety, Honda started the Traffic 

Safety Caravan program for pre-school children. Launched in the Tokyo 

area in 1999, the program has expanded to the Suzuka, Hamamatsu, 

Kumamoto and Tochigi areas, which host Honda factories. In FY2008, 

the Caravan visited 641 kindergartens and nursery schools in Japan.

• Watching, listening, talking—learning by doing 

The Traffic Safety Caravan features the participation of a profes-

sional drama troupe, whose members are experts at making learning 

fun and effective. The session begins with familiar stories being read 

aloud. Then, the traffic safety practice session begins, using an original 

set of materials created by Honda.* At this stage, the children go be-

yond listening and watching—they participate in fun quizzes and ver-

bal interaction. After the children have learned some traffic safety rules 

by repeating the key words, they become active, adding gestures and 

body movement to reinforce the lesson. A pretend pedestrian cross-

ing, complete with miniature traffic lights, is then set up in the room, 

and the children practice crossing the ‘road.’ Participating in the Traf-

fic Safety Caravan program, children learn the basics of road safety as 

they have fun.

*Original traffic safety learning materials called “Ayatorii Hiyoko,” designed for children aged 4 to 5

Facilities visited and children participating

FY Facilities visited Children participating

2006 340 46,186

2007 590 76,392

2008 641 76,401




