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Looking After 
Communities

For more information on our philanthropic initiatives, 
please visit us at
http://world.honda.com/community/

Web

Since the company’s foundation, Honda’s philanthrophic 
initiatives have helped nurture ties with communities hosting 
its operations. As its operations expanded and globalized in 
the 1970s, Honda began to establish trusts and foundations 
to support a broad range of research, educational and cultural 
exchange activities. In 2006 Honda defined the basic principles 
and policy that govern its philanthropic initiatives, focusing 
its resources on education, environmental conservation and 
the promotion of driving safety. Today, our philanthropic 
initiatives are progressing worldwide.
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Since the company’s foundation, Honda 
has sought to contribute to society by 
creating quality products and technologies. 
Honda’s fundamental approach is to seek 
harmonious coexistence with, and contribute 
to the well-being of the communities that 
host its operations. In the 1960s, we began 
nurturing ties with local communities through 
philanthropic initiatives. In the late 1970s, we 
began to establish trusts and foundations to 
support a broad range of research, educational 
and cultural exchange activities. In Japan and 
worldwide, Honda has worked proactively to 
expand the scope and deepen the impact of its 
philanthropic initiatives. 

In 1998, on the 50th anniversary of the 

company’s foundation, while seeking to 
share joy with people around the world and 
striving to be a company society wants to 
exist, we established the Honda Philanthropy 
Office and defined basic principles to guide 
its work. Honda is taking a global viewpoint in 
responding to expectations and proactively 
contributing to the development of individuals 
and societies.

In 2006 we further defined the global 
directions of our philanthropic initiatives, 
introducing a new logo to strengthen their 
identity. Putting to work a corporate culture 
that grew out of respect for the individual, 
Honda is applying its resources—in the form 
of people, products and technologies—to its 
philanthropic efforts. We’re pursuing our goal 
to share happiness with people worldwide ever 
more proactively. Clearly defined in three key 
points, our philanthropy is growing worldwide.

Honda Philanthropy – Basic Principles
•  As a company with a global viewpoint, we are dedicated to contributing to the well-

being of local communities around the world through our products and technologies.
•  As a good corporate citizen, we will deepen our commitment to all local communities 

where we do business.
•  We will contribute to the nurturing of a society where caring and energetic individuals 

actively participate in socially responsible activities.

Honda Philanthropy – Vision
Honda enriches the joy of sharing with people around the world through socially 
responsible activities in accordance with the Honda philosophy of respect for the 

individual and the Three Joys. Ultimately, it is our desire that society will want Honda 
to exist in every community.

Designed to help create a future full of dreams, this symbol captures the spirit of the 
Honda Group’s philanthropic activities throughout the world.

Global Directions
Striving to create a future society in which everyone can pursue 

their dreams, Honda shall:
•  Support educating our youth for the future
•  Work to preserve global environments
•  Promote traffic safety through education and training

Our Fundamental Approach

The Purpose of Honda Philanthropy
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Children build the future, and we want to foster 
their dreams and creativity. Honda is engaged 
in initiatives that convey to children the joy and 
wonder of daring to dream, and then turning 
their dreams into reality. Through a variety of 
stimulating and constructive initiatives for pre-
school to university-age youth, we’re helping 
young people develop the power to dream 
and create. We will continue to work to provide 
youth with opportunities to discover how 
much fun learning new things and challenging 
themselves can be. We want young people to 
realize their full, individual potential.

5th Children’s Idea Contest
In the Children’s Idea Contest, which started 
in 2002, entrants are asked to draw a picture 
of something they imagine would be really 
cool, and send it to us. In 2006, for the fifth 
such contest, 3,414 entries were received from 
elementary school children all over Japan. A 
panel of judges selected the top entries, which 
were created by 33 groups of students (a total 
of 40 children). The children were then invited 
to make models of their ideas and present them 
for final review before a large audience, and 
13 prizewinners were selected. The Children’s 
Idea Contest is now a cultural exchange: this 

year, for the first time, 
prizewinners from the 
Honda ASIMO Super 
Idea Contest in Thailand 
were invited to attend 
the final review and 
participate in games 
with their new Japanese 
friends.

Honda is proactive in environmental 
conservation. From research and development 
to production and purchasing, from distribution, 
sales and recycling to the operation of office 
facilities, we’re making the environment a 
priority throughout the life cycle of our products 
and in every aspect of our operations. 

One of Honda’s first steps in environmental 
conservation was the beginning of the 
Community Forest initiative in 1976. Since then, 
the company’s efforts to keep things clean and 
green around its facilities and coexist with local 
communities have expanded throughout the 
world.

The Beach Clean-Up Project
In Japan and around the world the problem of 
seashore pollution is getting worse. Trash left 
on the beach or dumped into the ocean finds 
its way ashore onto beaches worldwide. Much 
of it is non-biodegradable plastic, which can 
cause injuries to people, harm fish and birds 
that ingest it, and have other negative impacts 
on ecosystems. 

Seeking to alleviate this problem and return 
beaches to their natural condition, a caravan of 
current and retired Honda associate volunteers 
began a new environmental conservation 
initiative in May 2006. Working with municipal 
authorities, the volunteers began cleaning up at 
beaches with a light, compact, simple, easy-to-

Educational Initiatives Environmental Conservation
Initiatives

5th Children’s Idea Contest

The Honda Beach Cleaner in action at Tsuzumigaura beach, 
Mie Prefecture (October 2006)

FY2007 Honda Philanthropy: Highlights
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use and towable Beach Cleaner. In the first year 
of the Beach Clean-Up Project in FY2007, the 
caravan of volunteers cleaned litter at 19 beaches 
in Japan. 

In response to requests, starting in FY2008 
the initiative is expanding beyond the volunteer 
caravan, as Beach Cleaner and Honda ATV sets 
are being loaned to qualified municipalities. 

Fuel cell vehicle classes
What’s global warming? What’s a fuel cell 
vehicle? To give easy-to-understand answers 
to these and other questions that children 
may ask, Honda holds fuel cell vehicle classes 
at the Welcome Plaza showroom at its Tokyo 
headquarters ten Sundays per year.

The presentations, given by members of 
the Honda R&D fuel cell vehicle development 
team, feature a picture book-style computer 
slideshow, as well as live demonstrations of 
electrolysis and tiny fuel cell vehicles. The 
kids get a chance to ride in a real-life Honda 
FCX fuel cell vehicle and experience the 
vehicle’s smooth acceleration for themselves. 
At intervals, they’re given fun quizzes to test 
their understanding and encourage them 
to experience the joy of learning. At the end 
of class, each child 
is given a certificate 
that includes their 
own picture to 
commemorate their 
participation. Their 
earnest looks are 
ample evidence of 
the program’s ability 
to stimulate interest 
in environmental 
questions.

Volunteer’s perspective

I participated in a clean-up 
at the beach on Iki Island 
in Nagasaki Prefecture 
in November 2006, and 
then again in May 2007 
in Kochi Prefecture. We 
soon realized that the 
sand and litter were very 
different from location to 
location. With an initiative 
like this, the team gains experience and expertise 
over time, so it’s that much more important to 
keep at it. In order not to break sea turtle eggs 
that might be buried in the sand, the teeth on 
the Beach Cleaner’s rake are short, and we also 
lowered the pressure on the ATV’s tires. I was 
driving the ATV, and I could see that the impact 
we were having, both in terms of speed and the 
efficient application of people’s labor, was very 
significant. Seeing the results—and the smiles 
of local residents—I felt a strong sense of having 
achieved something worthwhile, and a strong 
motivation to participate again.

VOICE

First fuel cell vehicle class (January 2007)

The Honda Beach Clean-Up Project in action at Tsuzumigaura beach, 
Mie Prefecture (October 2006)

FCX test drive (January 2007)

Akira Yamazaki 

Looking After 
Communities

Chapter 

68C S R  R e p o r t  2 0 0 7



Since Honda’s foundation, we have always 
sought harmonious coexistence with the 
communities we have come into contact with 
as operations expand. 

Following the basic principles of Honda 
philanthropy, we believe the first step in 
fulfilling our responsibilities as a corporate 
citizen is to put down roots. Honda’s facilities, 
dealerships and affiliates throughout Japan 
and all over the world are active in a wide 
range of initiatives tailored to the needs of their 
own local communities and designed to bring 
people happiness.

Touch the World
Taking advantage of the unique opportunities 
to be found in Tokyo’s Minato Ward, home 
of Honda headquarters and many foreign 
embassies, Honda has sponsored a cross-
cultural event that gives children an 
opportunity to experience different cultures. 
So far, representatives of 33 different countries 
have been invited to help with the event 
at the Welcome Plaza showroom at Honda 
headquarters in Aoyama, Tokyo.

In 2006, the eighth year of Touch the World, 
the Colombian, Egyptian, Kazakhstan and Swiss 
embassies participated. Young visitors enjoyed 
events like the Mini World Tour, where they 
“traveled” to booths representing different 
nations using special passports and exchanging 

Traffic Safety Caravan—
traffic safety training for 
pre-schoolers
Honda is working in many ways to make sure 
we can all get around in safety and comfort. 
One of our top priorities is protecting children 
from traffic accidents and helping make sure 
cars and communities get along. Seeking to 
reach children in their formative years and give 
them a chance to master the basics of road 
safety, Honda started the Traffic Safety Caravan 
program for pre-school children. The caravan 
visits nurseries and kindergartens, where it gives 
children an opportunity to learn the rules of the 

road through storytelling 
and game-playing.

Launched in the 
Kanto region in 1999, 
the program has 
expanded to cover other 
communities that host 
Honda factories in Japan. 
In FY2007 it visited 590 
nurseries and schools 
and entertained 76,329 
participants.

A teacher’s evaluation of the Traffic Safety Caravan
VOICE

The Traffic Safety Caravan visited our school last year. 
Reading aloud to the children is the key to the success 
of the Traffic Safety Caravan. I always try to start every 
activity with a reading too. It engages the children 
and helps them concentrate. And when teaching 
the children about using crosswalks, the caravan cast 
always repeated the point being taught, and the 
children had a chance to try it themselves—learning 
by doing. When children are allowed to do things for 
themselves, they really get involved. We’re hoping 
that getting on and off the kindergarten bus could 
be the theme of a future lesson. Ideally, the Traffic 
Safety Caravan would include lessons to match the circumstances of each 
educational institution. Everyone here has just one question: “When will the 
Traffic Safety Caravan be coming next?”

Community InitiativesTraffic Safety Initiatives

Touch the World 8, held at Welcome Plaza Aoyama at the Honda headquarters
in Tokyo (June 2006)

Traffic Safety Caravan

Kazumi Saito
Teacher, Suginami Toyo 
Kindergarten

FY2007 Honda Philanthropy: Highlights
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greetings in each country’s language, as well as 
World on Stage, featuring live performances by 
performers from around the world. Presentations 
of artisan culture and other Japanese cultural 
events were also included. The inquisitive 
children got to sing and dance together on 
stage, sample new and unfamiliar foods from 
different lands, and enjoy experiencing different 
cultures.

The Dream Factory
In January 2007 Honda of the UK Manufacturing 
organized the first Dream Factory at the Science 
Museum in Swindon for students between 
11 and 14 years old who attend schools in 
communities around local Honda facilities. The 
purpose of the Dream Factory was to provide 
inspiration and a sense of excitement about 
manufacturing and engineering to students, 

while communicating the importance of 
dreaming and taking on challenges. In one 
workshop, students were challenged to protect 
an egg from the impact of a high tower drop 
using limited scrap material. The students 
learned the engineering principles of shock 
absorption and compression.

As a follow-up to maximize the impact of 
the Dream Factory event, Honda of the UK 
Manufacturing associates 
visited participating 
schools to gather post-
event feedback. The 
response was extremely 
positive: 96% of the 
students expressed a 
greater appreciation of 
engineering and about 
half said they were 
interested in engineering-
related careers. 

Honda of the UK Manufacturing plans to 
continue the Dream Factory, giving more local 
children the opportunity to experience the joy 
of making things.

Spring Creek preservation
Since 2000, Honda Canada associates and their 
families have been volunteering to clean up 
and enhance the habitat of Spring Creek, which 
flows through company property in Alliston, 
Ontario. The volunteers go to work once a year 
on the first Saturday in May. Every year over 100 
people participate.

An associate volunteer on 
Touch the World

VOICE

One of my goals this 
year was to become a 
volunteer. I really wanted 
to take this opportunity to 
communicate with people 
from countries I have 
had little or no contact 
with before. I helped with 
the Egyptian exhibition, 
handing out Egyptian 
sweets and helping write the kids’ names in 
Arabic script. At first, there was some confusion as 
we attempted to communicate in English—and 
because of cultural differences—but the smiles 
on the faces of the kids and other volunteers were 
very motivational. At the end of the event, I felt it 
had been a very worthwhile and fun-filled day.

Enjoying the challenge of making things Clean-up and conservation work begins after a short orientation

Trash removal, tree planting and bird-box 
building are all part of the initiative

Yasuko Uchikoga 
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Honda School Environment 
Challenge Awards
In 1999 Asian Honda Motor and the Honda 
Group of Companies in Thailand launched the 
Honda School Environment Challenge Awards 
to help fulfill King Bhumibol’s wish to meet the 
environmental challenges facing the country. All 
elementary schools across Thailand are invited 
to submit a project plan aimed at conserving 

and improving the natural environment in 
the regions where they live. Children from the 
selected schools are given eight months to 
put their projects into action. Honda provides 
funding and invites the children to Knowledge 
Camps where they are provided expert 
guidance. Honda works with Thai government 
ministries in charge of resources and the 
environment, energy, education and agriculture 
to implement the program. The King’s Cup is 
presented to the school demonstrating the 
most outstanding commitment to preserving 
the environment in their community.

As of FY2007, 600 schools from across 
Thailand have received support in the context 
of  the Honda School Environment Challenge. 

Studying traffic safety—working to create the ideal mobile society
International Association of Traffic and Safety Sciences (IATSS) initiative

Established in 1974, the International Association of Traffic and Safety 
Sciences (IATSS) is a foundation that acts as a forum for free discussion 
and research on the present and future state of transportation in 
mobile societies. The association is funded by endowments from 
founder Soichiro Honda, Takeo Fujisawa and Honda Motor. Led 
by prominent scholars and experts, the association sponsors a 
broad range of studies and policy proposals aimed at improving 
traffic safety, as well as awards, scientific conferences, international 
exchanges and publications. It also provides support for traffic safety-
related programs that respond to pressing concerns of the day.

TOPICS

Exploring nature and learning about Thai herbs

Planting mangrove saplings

International Association of Traffic and Safety 
Sciences conference (April 2007)

Participation in the Honda School Environment Challenge

Participating 
schools

Schools 
supported

1st cycle (1999 onward) 1,148 131

2nd cycle (2002 onward) 1,204 234

3rd cycle (2004 onward) 650 175

4th cycle (2006 onward) 627 60

FY2007 Honda Philanthropy: Highlights
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CSR Report 2007
Scope
This report focuses primarily on the activities of Honda Motor Co., Ltd., with 
some coverage of Honda Group companies in Japan and elsewhere. In 
general, references to “Honda” are to Honda Motor Co., Ltd.

Disclaimer
In addition to factual information regarding the past and present status of 
Honda Motor Co., Ltd., this report contains plans, perspectives and forecasts 
based on corporate philosophy and management strategies as of the date of 
publication. Sections of the report dealing with such plans, perspectives and 
forecasts are based on information available at time of publication. Actual 
results and events may differ.

Period
The report primarily covers activities from April 1, 2006, to March 31, 2007. 
Some historical background of these activities and references to events up to 
the time of publication, as well as forecasts and plans, may also be included.

Publication date
Current edition: October 2007
Next edition: October 2008

Please direct enquiries to
CSR Department, Legal Division, Honda Motor Co., Ltd.
2-1-1 Minami- Aoyama, Minato-ku, Tokyo 107-8556, Japan
Tel: +81-(0)3-5412-1202 Fax: +81-(0)3-5412-1207

This report can also be found on the  
Honda Worldwide website.
http://world.honda.com/CSR/

Web
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