
We consider our customers, dealers, suppliers, associates, shareholders and investors, and the members 
of the communities where we live and work to be Honda stakeholders. And since Honda’s business 
spans the globe and our contacts with the world’s societies are many and diverse, our relationships with 
our stakeholders connect us with people and societies everywhere. Striving to become a company that 
society wants to exist, we seek to share joy with each and every one of our stakeholders.
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We consider our customers, dealers, suppliers, associates, shareholders and investors, and the members 

of the communities where we live and work to be Honda stakeholders. And since Honda’s business 

spans the globe and our contacts with the world’s societies are many and diverse, our relationships with 

our stakeholders connect us with people and societies everywhere. Striving to become a company that 

society wants to exist, we seek to share joy with each and every one of our stakeholders.

Providing products and services of the highest quality, we seek to share joy with our customers 
worldwide.

Honoring independence, fairness and trust in accordance with the principle of respect for the 
individual, we are building partnerships and offering customers the joy of buying, and sharing 
the joy of selling with dealers.

Honoring independence, fairness and trust in accordance with the principle of respect for the 
individual, we are building partnerships to share the joy of creating products of the finest quality 
to provide customers with the opportunity to experience the joy of buying.

Honoring independence, fairness and trust in accordance with the principle of respect for the 
individual, we seek to ensure that each associate enjoys appropriate autonomy, and is managed 
in accordance with fair principles and in a way that inspires mutual trust. Our desire is for 
associates to be highly motivated and to share joy with other people and societies, and to take 
bold initiatives and face important challenges in their work.

We strive to provide all appropriate information on company activities. By ensuring full and frank 
communication with shareholders and investors, we seek to enhance trust and affinity.

Seeking first not to be a burden, we seek through all our activities to be truly welcomed in the 
communities and regions where we live and work.

Honda and its stakeholders: fundamental approach 

Honda’s relationship with its stakeholders

Sharing joy 

with all our stakeholders

Honda

Sharing joy
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CommunitiesSuppliers
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Investors
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Trust
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Respect for the Individual

The Three Joys

Honda Philosophy
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Promoting good communications

At our dealerships and affiliates, wherever Honda associates 

are in direct contact with customers, our policy is summed up 

by the phrase: “For the Customer”. The objective: to respond 

politely, clearly and quickly, delivering the same high quality 

in our communications as in our products, always striving to 

achieve genuine customer satisfaction, always trying to make 

a positive impression.

Just a phone call away

A team of well-trained associates fields customer enquiries by 

phones and by deploying computerized services after hours. 

In fiscal 2006, 190,071 customers received assistance in Japan 

alone.

Listening to our customers,

putting good ideas to work

We believe in listening to our customers and in taking full 

advantage of the guidance they provide. We regularly pass on 

customer feedback to our associates in research, production, 

service, sales and management. We are also implementing 

systems that give all Honda associates direct access to customer 

comments, proposals and requests. We want to make sure 

that our daily work on the development and delivery of new 

products is always seen from the customer’s perspective.

Listening to customers worldwide

In order to enhance our products and services, we continually 

gather and analyze customer feedback worldwide. The results 

of this vital user input is compiled and presented in a communi-

cations program called Voice of the Customer. We dedicate 

sections within our major affiliates worldwide to respond to cus-

tomer enquiries, tasking them with providing appropriate advice 

to associates on customer requests and customer care. We pay 

particular attention to rapidly growing markets like those in 

Asia, where we’ve established special sections responsible for 

immediately applying lessons learned via customer feedback 

and resolving any customer issue as quickly as possible.

For Our Customers

Enhancing service

To ensure that all Honda customers continue to receive the 

same high level of speedy service and the same warm welcome 

everywhere in the world, we strive to maintain excellence at 

our dealerships worldwide. We’re also working to make sure 

that vehicles are repaired promptly by making sure dealership 

personnel receive superior training and are equipped with the 

most advanced diagnostic and repair equipment available. We 

take pride in the work of our technicians, who form a vital 

link to our customers. Another key is smooth communication 

between sales and service personnel, which helps maintain 

optimum sharing of information and expertise. Soichiro Honda 

once said that when we repair a customer’s car, we’re actually 

working on that customer’s feelings toward Honda. We put 

that thought into practice by ensuring that the people who 

deliver Honda service understand its underlying philosophy. 

A contest for service 

technicians in the Europe/

Middle East/Africa region

Enhancing customer satisfaction

Honda is working closely with its dealerships to ensure compli-

ance with all policies and the warmest possible welcome for 

our customers. Our goal is to make sure that each person who 

visits us is warmly greeted, receives clear explanations and feels 

comfortable in the physical environment of the dealership, so 

that our bond with that customer is deepened and enhanced 

with each new contact. One encouraging sign that our efforts 

to enhance lifetime customer satisfaction are showing results is 

Honda’s top ranking in the J.D. Power Asia Pacific 2005 Japan 

Sales Satisfaction Index StudySM for Japanese automakers.* 

We took another step forward in September 2005 when we 

established Honda Consulting Co., Ltd., which specializes in 

associate education. The objective: to provide training that is 

appropriate to the experience and expertise of each associate, 

enhancing associate skills and reinforcing Honda’s fundamen-

tals through effective interventions which lead ultimately to 

enhanced customer satisfaction.

To achieve lifelong customer satisfaction
In accordance with the basic principle of The Three Joys of buying, selling and 

creating, Honda has always worked closely with the people at its dealerships to 

maximize customer satisfaction. Our goal is to get our customers to feel truly 

glad to have visited a Honda dealership and bought a Honda. The key principle 

of our customer satisfaction policy is that we wish to make sure that no one’s 

contact with Honda is limited to a single occasion—to do our best to ensure that 

each customer enjoys lifelong satisfaction owning a Honda.

Enquiries handled daily by well-informed associates

*J.D. Power Asia Pacific 2005 Japan Sales Satisfaction Index StudySM.  Study based on 

a total of 5,983 responses from new passenger vehicle owners (excluding mini-cars) 

regarding sales experience at dealers when purchasing their new vehicles.

http://www.jdpower.co.jp
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with each new contact. One encouraging sign that our efforts 

to enhance lifetime customer satisfaction are showing results is 

Honda’s top ranking in the J.D. Power Asia Pacific 2005 Japan 

Sales Satisfaction Index StudySM for Japanese automakers.* 

We took another step forward in September 2005 when we 
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appropriate to the experience and expertise of each associate, 
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tals through effective interventions which lead ultimately to 
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In accordance with the basic principle of The Three Joys of buying, selling and 

creating, Honda has always worked closely with the people at its dealerships to 

maximize customer satisfaction. Our goal is to get our customers to feel truly 

glad to have visited a Honda dealership and bought a Honda. The key principle 

of our customer satisfaction policy is that we wish to make sure that no one’s 

contact with Honda is limited to a single occasion—to do our best to ensure that 

each customer enjoys lifelong satisfaction owning a Honda.
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Recall system

Recall and repair procedures are essential forms of customer ser-

vice that help prevent accidents and protect vehicle occupants. 

Honda’s policies and procedures are designed to make sure that 

recalls and repairs are handled appropriately. Honda’s goal is to 

help minimize exhaust emissions, help maintain traffic safety 

and prevent injuries and damage. If a model defect is discovered 

and repairs are deemed necessary, announcements are made 

immediately and in accordance with the laws and regulations 

of the countries involved. Offers are issued by mail, telephone 

and other means of communication from local dealerships to 

owners of the affected vehicles to handle the required repairs at 

no charge.

Quality enhancement

Honda considers the ongoing challenge of quality enhancement 

to be of the highest priority. We’re working on it on a daily basis, 

seeking to enhance customer satisfaction with respect to all of 

our products and services.

Quality assurance

Honda has established Quality Innovation Centers worldwide 

to prevent avoidable product quality issues from arising and to 

enhance our capacity to swiftly resolve difficulties whenever 

they arise. Specialized service departments at these centers are 

equipped to handle cases referred to them by local dealerships. 

They provide timely diagnosis and resolution of any quality 

issues, and keep customers and technicians fully up to speed by 

disseminating the latest updates on recommended maintenance 

procedures. By carefully documenting issues and solutions, then 

sharing them with the rest of the organization, our dedicated 

associates are working both to resolve issues and prevent them 

from recurring.

Promoting quality worldwide

Honda facilities around the world are certified under ISO quality 

assurance and environmental management systems standards, 

and special product quality assurance systems have been devel-

oped and implemented in many local markets. Since Honda 

manufactures products and procures both parts and materials 

in many different countries, however, a global quality assurance 

system is required. To that end, we are currently implementing 

the Global Honda Quality Standard, or G-HQS, with a view to 

simultaneously ensuring the quality of every single Honda prod-

uct, regardless of where it is purchased. Under the direction of 

top management, our facilities around the world are working 

constantly to harmonize both their products and their services 

to this global standard, taking care to prevent any recurrence 

of known issues and to deliver to the customer products of the 

highest possible quality.

Protecting personal information

Honda has always regarded customers’ personal information 

as important and private, and has taken appropriate measures 

to protect that privacy. In view of the new Personal Information 

Protection Act enacted in Japan on April 1, 2005, Honda has 

instituted new measures that are even more comprehensive 

and rigorous. We have organized training seminars and distrib-

uted communications aids to dealerships to ensure that every 

member of the Honda team in Japan handles this important 

issue with due diligence and care.

Honda's Customer 
Relations Center

Customer

Customer

Quality assurance departments
(Assessment, analysis, countermeasures, report)

Production
department

(factory)

Parts manufacturers
(suppliers)

Dealership
(in Japan)

Dealership
(outside of Japan) Service department

(handling of information)

Enquiry
Complaint

Enquiries related to 
mechanical issues, 
difficulties

Design
department

R&D Center

Systematic response to customer issues
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Environmental, safety and special-needs dealership initiatives

Our certification system distinguishes dealers in Japan who achieve superior 

standards in environmental preservation, safety and special needs, earning 

Honda ever-greater customer trust.

For Our Customers For Our Customers

Green Dealers

Green Dealers are proactively involved in improving environmental efficiency, 

eliminating waste, and saving energy and resources at many of the locations 

where Honda automobiles, motorcycles and power products are sold and 

serviced. Dealers who demonstrate compliance with environmental preser-

vation regulations and take steps to clean up the area around their dealer-

ships are certified as Good Green Dealers, while those who go even further 

in improving the environmental efficiency of their operations are certified as 

Best Green Dealers. As of the end of March 2006, 50 Good Green Dealers 

and 2,489 Best Green Dealers were certified in Japan. The Green Dealer 

system is now being expanded to include a growing number of motorcycle 

and power product dealerships, in addition to automobile dealerships.

Rainbow Dealers

Rainbow Dealers offer customers driving safety training and seminars, aiming 

to help minimize traffic accidents. At automobile dealerships, Safety Coordi-

nators are trained to advise customers. Based on the number of qualified 

coordinators and the quality of their educational programs, dealerships are 

certified either as Good Rainbow Dealers or Best Rainbow Dealers. As of the 

end of March 2006, 2,034 Good Rainbow Dealers and 326 Best Rainbow 

Dealers were certified in Japan. Starting in April 2005, Honda safety certifica-

tion programs began to extend to motorcycle dealerships, with a new Safety 

Support Dealer System instituted to recognize dealerships that offer regularly 

scheduled rider training. Sales personnel are expected to qualify as Riding 

Advisors and offer customers safety guidance.

Environmental event

Driving 
school

Safety seminar

Clean-up campaign near dealership

Orange Dealers

Orange Dealers provide barrier-free showrooms that contribute to the local 

community by focusing on assisting customers with disabilities and senior 

citizens. Such dealerships display special-needs vehicles and make them 

available for test driving. Dealerships that are wheelchair-accessible, provid-

ing parking spots suitable for wheelchair users and ensuring that there are 

no steps between the parking lot and the entrance to the dealership for ease 

of access of all customers, are certified as Good Orange Dealers. Those that provide wheelchair-accessible 

restrooms are certified as Best Orange Dealers. The goal is to reinforce the readiness of all sales personnel to 

provide guidance regarding special-needs vehicles, making sure all customers feel truly welcome. As of the 

end of March 2006, 1,676 Good Orange Dealers and 391 Best Orange Dealers were certified in Japan.

Fun for Everyone—that’s what we’re after. In Japan, Honda offers special-needs vehicles to extend the pleasures of a mobile 

lifestyle to as many people as possible by providing safe, comfortable, accessible transportation. At the same time we seek to 

provide more opportunities for people with disabilities to realize their full potential. The automobile can empower people to 

participate freely in society, and special equipment is required to meet the needs of individuals with various types of disability. 

Honda makes it a priority to create vehicles that meet the diverse needs of individuals, thus helping people with disabilities 

achieve greater independence. And with the aging of society, more and more of us may find ourselves looking for innovative 

ways to get around more easily. Honda is working to meet everyone’s special needs. 

Special-needs vehicles

Special-needs vehicles

(for those who need assistance getting in 

and out of a vehicle)

Honda’s Almas series includes automobiles with 

passenger seats that swivel and can be raised and 

lowered (passenger lift-up seat vehicle); 2nd-row 

seats that swivel and can be raised and lowered (side 

lift-up seat vehicle); and passenger seats that swivel 

to facilitate access for people who use wheelchairs 

(passenger swivel seat vehicle). All swiveling seats 

offer the same superior level of comfort as standard 

Honda seats.  

Driving assist systems

(for drivers with physical disabilities)

Honda has developed and released driving assist sys-

tems to help those with physical disabilities enjoy the 

pleasure and comfort of driving: the Honda Techmatic 

System and the Honda Franz System, which allows 

drivers who have lost the use of both arms to drive 

with foot controls. The Honda Techmatic System can 

be installed on any automobile sold by Honda. It offers 

a manual driving supplemental device, a left-foot-

operated accelerator pedal and a steering aid knob, 

among other options—the system can be adjusted to 

meet many special needs. The Honda Franz System 

is Honda’s improved version of a system created by 

Eberhard Franz that won broad popularity in Europe 

upon its release in 1965. In 1981, after receiving tech-

nical guidance from the system’s inventor, Honda aug-

mented the system with original technology to make 

it even easier to operate. All systems are customized 

to best fit the individual driver. Honda offers compre-

hensive support, from helping disabled drivers obtain 

a driver’s license to the provision of driving instruction. 

The Honda Franz System is currently the only foot-

operated driving system available in Japan. 

4-wheel scooters

(for people who have difficulty walking)

The MonPal 4-wheel scooter was released in 1999 

to help people who have trouble walking or riding a 

bicycle maintain an active lifestyle. Accorded the same 

status under Japanese law as pedestrians, MonPal 

users need no driver’s license. The all-new ML200 

model released in 2006 offers further improvements 

in safety, comfort and attractive styling, and has been 

very well received 

among senior citizens.

Side lift-up seat vehicle

ML200 MonPal

Special-needs vehicles:

achievements

· 1975:  Delivery of special-needs vehicles to the Driver’s License Testing Office in 
 Fuchu, Tokyo, Japan
· 1976:  Honda Techmatic System for Civic released
· 1982:  Honda Franz System released
· 1995:  Wheelchair-ready Acty Almas released
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For customers and society

As customer requirements diversify and customers demand in-

creasingly high quality, we need strong partnerships to ensure 

excellence in product QCD. As part of our effort to optimize 

cost and quality, our R&D and purchasing experts work closely 

with our suppliers from the initial stages of product develop-

ment, exchanging information as we collaborate to create 

value that exceeds our customers’ expectations. And we’re 

also working with our suppliers to develop new technologies 

to further improve the environmental performance and safety 

of our products. By creating new value for our customers and 

society at large, we seek to fulfill our commitment to finding 

solutions to environmental and safety issues, thereby helping 

to build a better world for future generations to enjoy.

Purchasing that respects regional 
differences

In accordance with the policy of manufacturing close to the 

customer that was first defined by our founder, Honda has 

expanded its manufacturing operations all over the world. In 

order to contribute to local societies and economies, we have 

proactively pursued opportunities to procure parts and materials 

from local suppliers. Similarly, in Japan, Honda has cultivated 

relationships with local firms that provide employment for 

disabled individuals.

Green Purchasing

Seeking to take an environmentally responsible approach to 

procurement, in fiscal 2002 Honda established Green Purchas-

ing Guidelines in Japan. By sharing information on parameters 

and target values with our suppliers, we’re improving environ-

mental performance together. We’re working to reduce or 

eliminate the use of lead, mercury, hexavalent chromium, cad-

mium and other materials believed to have adverse effects on 

the environment from automobiles, motorcycles and power 

products manufactured in Japan. Together with our suppliers, 

we’re implementing the Honda Life Cycle Assessment (LCA), 

which aims to reduce carbon dioxide emissions and the output 

of industrial wastes destined for landfills. Furthermore, to 

promote the establishment of environmental management 

systems, we are urging all our suppliers to secure ISO 14001 

environmental management certification—and we’re pleased 

to say that 96% of our suppliers in Japan (396 firms) have 

been certified as of fiscal 2006. In addition to these broad 

policy directions, Honda also holds Green Conferences to rec-

Sharing dreams with our suppliers and growing together

Honda procures parts and materials from thousands of suppliers worldwide. 

We view the long-term stability of these relationships as vital and work 

constantly to foster the trust that will allow us to continue to grow with our 

suppliers. To that end, in making purchasing decisions, we take care to set fair 

conditions and use appropriate practices, always respecting the independence 

of our suppliers and treating them as equals. Our door is always open to new 

suppliers who wish to enter into relationships with Honda anywhere in the 

world.

The key function of purchasing

The quality of Honda products depends on the quality of the 

parts and materials that constitute them. We select a great 

many parts, from glass to tires to door handles, and integrate 

them in the assembly of our vehicles. Associates in our purchas-

ing departments bear the responsibility for procurement.

Transparent purchasing policy

In Japan and at principal overseas facilities we hold regular 

meetings with our suppliers as part of our effort to optimize 

procurement quality, cost and delivery, or QCD. At a March 

2006 meeting in Japan that was attended by some 280 firms, 

we reaffirmed policies intended to further Honda’s key objec-

tives as defined in Vision 2010: creating value for customers; 

glocalization, developing global operations in harmony with 

local communities; and living up to our commitment to future 

generations by providing solutions to environmental and safety 

issues. Similar meetings are held at principal overseas facilities 

with a view to clarifying how Honda policies and strategies are 

to be applied in each country and region. We also hold New 

Year awards ceremonies and celebrations with suppliers who 

have made particularly significant contributions to QCD in their 

area. In fiscal 2006, 45 firms received awards in Japan.

ognize achievement in environmental performance, sharing 

information on better environmental management with its 

suppliers, and strives in a myriad of ways to help reduce the 

overall impact of its business activities on the environment.

Making purchasing policy clear

Honda Green Conference
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For customers and society
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to say that 96% of our suppliers in Japan (396 firms) have 

been certified as of fiscal 2006. In addition to these broad 

policy directions, Honda also holds Green Conferences to rec-

Sharing dreams with our suppliers and growing together

Honda procures parts and materials from thousands of suppliers worldwide. 

We view the long-term stability of these relationships as vital and work 

constantly to foster the trust that will allow us to continue to grow with our 

suppliers. To that end, in making purchasing decisions, we take care to set fair 
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to be applied in each country and region. We also hold New 

Year awards ceremonies and celebrations with suppliers who 

have made particularly significant contributions to QCD in their 

area. In fiscal 2006, 45 firms received awards in Japan.
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For Our Associates

Three principles for personnel management

1. Respecting independence

Honda expects associates to express their individuality and independence. As our founder said, “He who knows best should speak up, and he 

who can do best should act.” In that spirit, today’s associates are encouraged to think for themselves, take action and accept responsibility. 

Associates interested in earning new qualifications are expected to volunteer to take on the challenge.  Anyone with ideas and proposals is 

expected to express them. In all things, the independence and ambitions of individual associates are accorded respect.

2. Ensuring fairness

Honda offers a simple compensation system with the same fair rewards for anyone with similar abilities handling similar work with 

similar results, without regard for race or nationality or gender, making no distinctions on the basis of educational associations or 

career history, objectively assessing each person’s individual strengths and aptitudes. Honda is careful to handle appointments and 

personnel deployment issues fairly and in a manner appropriate to the individual’s abilities and aptitudes.

3. Fostering mutual trust

Tolerance and mutual respect are the underlying foundations on which 

trust is built and obstacles are overcome. And of course trust is crucial in 

a broad range of relationships, including those between employees and 

employers, companies and labor unions. In our interaction with labor 

unions, Honda has fostered its own tradition of mutual appreciation 

and respect, creating both trust and mutually beneficial long-term 

relationships.

For our associates: respecting independence, 

ensuring fairness and fostering mutual trust

In accordance with the basic principle of respect for the individual, Honda 

believes that human beings are born to think, to create and to express their 

individuality, realizing their hopes and dreams. We strive to attract individuals 

who share this belief and who will respect each other’s individuality. We seek to 

foster an atmosphere of mutual trust and fairness in which our associates are 

able to realize their potential and share in the joy of creating new value for society. Our goal is to create an environment in 

which each person’s ambitions and abilities can be fully developed and put to the best possible use. We seek to maintain 

organizational structures and personnel policies that foster a free and open atmosphere, encouraging each associate to face 

new challenges and achieve new successes.

Building the foundation for success

Human resources development

Through extensive training programs, Honda provides 

associates the opportunity to gain experience, expertise 

and the confidence needed to handle new responsibili-

ties. In accordance with the specialized skills and 

technological capabilities needed in each department 

and section, Honda is proactively developing its on-

the-job training programs. It is also providing time 

and resources for associates to benefit from off-the-

job training. And to maximize the impact of on-the-job 

training, we also provide training in such areas as career 

formation, issue resolution and risk management. For 

associates who take the initiative to learn new skills, 

acquire knowledge and cultivate themselves in order 

to more fully realize their own potential, we offer 

opportunities for language learning, distance education 

and inter-industry exchanges.

Working hours

Honda has always been an industry leader in introducing 

shorter workweeks, in 1970 instituting a system in which 

associates worked 6 days every second week and 5 days 

other weeks; and instituting the 5-day workweek in 

1972. Other initiatives enjoyed by associates for more 

than 30 years include the banning of overtime on 

Wednesdays and Fridays, and the introduction of a policy 

encouraging all associates to use their full vacation 

allotments. As a result, regular working hours in 2005 

averaged 1,768.6 and cumulative working hours 

averaged 1933.2. In the same year, associates averaged 

19.4 attributed vacation days and 19.9 paid vacation 

days—an impressive 102.6% vacation usage, which puts 

Honda in the top tier of the automobile industry.

Respecting diversity

• An open-door employment policy

Even since the days when Japanese corporations 

tended to favor employing only graduates of a few 

elite educational institutions, Honda has had an open-

door employment policy, hiring the most capable and 

motivated individuals available. In addition to hiring 

new graduates, we also welcome talented individuals 

in mid-career, enriching the company with a diverse mix 

of personalities and experience.

• Striking a balance between work and family life

In accordance with the introduction of new laws 

governing parental leave in Japan, Honda submitted a 

two-year plan to the Ministry of Health, Labor and 

Welfare, with a view to providing a working 

environment that helps young parents balance the 

requirements of their jobs with the responsibility of 

looking after young children. Taking into account the 

timing of children’s admittance into day-care 

institutions, the program continues until the April after 

the year the child reaches the age of three. The option 

of off-hours work is also made available to working 

parents until the child enters elementary school.

 

• Employment of disabled individuals

In addition to providing employment at affiliate Honda 

Sun Co., Ltd. (est. 1981) and Kibounosato Honda Co., 

Ltd. (est. 1985) and in our factories in Japan, Honda 

strives to create jobs in which disabled individuals can 

integrate the general working population. As of March 

2006, employment of disabled individuals at factories in 

Japan stood at some 2.3%, well above the legally 

prescribed level of 1.8%.

• Rehiring retirees

Even before the introduction of laws governing the 

employment of retired individuals in April 2003, Honda 

had in place policies to create opportunities for those 

associates who reached retirement age. Retirees with 

special technical skills, talents and expertise are invited 

to return to the company in a new capacity.

Number of associates in each region (consolidated)

Region

Japan

North/Central
America

Europe/Middle
East/Africa

Others

Total

March 2004 

61,224

33,680

8,702

28,004

131,610

March 2005 

61,064

34,989

9,033

32,741

137,827

March 2006 

61,697

36,057

9,630

37,401

144,785
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Three principles for personnel management

1. Respecting independence

Honda expects associates to express their individuality and independence. As our founder said, “He who knows best should speak up, and he 

who can do best should act.” In that spirit, today’s associates are encouraged to think for themselves, take action and accept responsibility. 

Associates interested in earning new qualifications are expected to volunteer to take on the challenge.  Anyone with ideas and proposals is 

expected to express them. In all things, the independence and ambitions of individual associates are accorded respect.

2. Ensuring fairness

Honda offers a simple compensation system with the same fair rewards for anyone with similar abilities handling similar work with 

similar results, without regard for race or nationality or gender, making no distinctions on the basis of educational associations or 

career history, objectively assessing each person’s individual strengths and aptitudes. Honda is careful to handle appointments and 

personnel deployment issues fairly and in a manner appropriate to the individual’s abilities and aptitudes.

3. Fostering mutual trust

Tolerance and mutual respect are the underlying foundations on which 

trust is built and obstacles are overcome. And of course trust is crucial in 

a broad range of relationships, including those between employees and 

employers, companies and labor unions. In our interaction with labor 

unions, Honda has fostered its own tradition of mutual appreciation 

and respect, creating both trust and mutually beneficial long-term 

relationships.

For our associates: respecting independence, 

ensuring fairness and fostering mutual trust

In accordance with the basic principle of respect for the individual, Honda 

believes that human beings are born to think, to create and to express their 

individuality, realizing their hopes and dreams. We strive to attract individuals 

who share this belief and who will respect each other’s individuality. We seek to 

foster an atmosphere of mutual trust and fairness in which our associates are 

able to realize their potential and share in the joy of creating new value for society. Our goal is to create an environment in 

which each person’s ambitions and abilities can be fully developed and put to the best possible use. We seek to maintain 

organizational structures and personnel policies that foster a free and open atmosphere, encouraging each associate to face 

new challenges and achieve new successes.

Building the foundation for success

Human resources development

Through extensive training programs, Honda provides 

associates the opportunity to gain experience, expertise 

and the confidence needed to handle new responsibili-

ties. In accordance with the specialized skills and 

technological capabilities needed in each department 

and section, Honda is proactively developing its on-

the-job training programs. It is also providing time 

and resources for associates to benefit from off-the-

job training. And to maximize the impact of on-the-job 

training, we also provide training in such areas as career 

formation, issue resolution and risk management. For 

associates who take the initiative to learn new skills, 

acquire knowledge and cultivate themselves in order 

to more fully realize their own potential, we offer 

opportunities for language learning, distance education 

and inter-industry exchanges.

Working hours

Honda has always been an industry leader in introducing 

shorter workweeks, in 1970 instituting a system in which 

associates worked 6 days every second week and 5 days 

other weeks; and instituting the 5-day workweek in 

1972. Other initiatives enjoyed by associates for more 

than 30 years include the banning of overtime on 

Wednesdays and Fridays, and the introduction of a policy 

encouraging all associates to use their full vacation 

allotments. As a result, regular working hours in 2005 

averaged 1,768.6 and cumulative working hours 

averaged 1933.2. In the same year, associates averaged 

19.4 attributed vacation days and 19.9 paid vacation 

days—an impressive 102.6% vacation usage, which puts 

Honda in the top tier of the automobile industry.

Respecting diversity

• An open-door employment policy

Even since the days when Japanese corporations 

tended to favor employing only graduates of a few 

elite educational institutions, Honda has had an open-

door employment policy, hiring the most capable and 

motivated individuals available. In addition to hiring 

new graduates, we also welcome talented individuals 

in mid-career, enriching the company with a diverse mix 

of personalities and experience.

• Striking a balance between work and family life

In accordance with the introduction of new laws 

governing parental leave in Japan, Honda submitted a 

two-year plan to the Ministry of Health, Labor and 

Welfare, with a view to providing a working 

environment that helps young parents balance the 

requirements of their jobs with the responsibility of 

looking after young children. Taking into account the 

timing of children’s admittance into day-care 

institutions, the program continues until the April after 

the year the child reaches the age of three. The option 

of off-hours work is also made available to working 

parents until the child enters elementary school.

 

• Employment of disabled individuals

In addition to providing employment at affiliate Honda 

Sun Co., Ltd. (est. 1981) and Kibounosato Honda Co., 

Ltd. (est. 1985) and in our factories in Japan, Honda 

strives to create jobs in which disabled individuals can 

integrate the general working population. As of March 

2006, employment of disabled individuals at factories in 

Japan stood at some 2.3%, well above the legally 

prescribed level of 1.8%.

• Rehiring retirees

Even before the introduction of laws governing the 

employment of retired individuals in April 2003, Honda 

had in place policies to create opportunities for those 

associates who reached retirement age. Retirees with 

special technical skills, talents and expertise are invited 

to return to the company in a new capacity.
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Occupational health and safety
In accordance with the principle of respect for the 

individual, Honda considers the safety and well-being 

of all associates among its principal responsibilities. 

We strive to ensure workplace safety as well as traffic 

safety for associates on their way to work. We promote 

a healthy lifestyle among associates. In the spirit of the 

founder’s words, “No safety, no production”, Honda 

strives to be a world leader in occupational health and 

safety.

Workplace safety

Honda is proactive in instituting measures to prevent 

workplace accidents. It strives to optimize the health 

and safety of all associates. We’re actively implement-

ing risk assessments and other initiatives to raise 

the awareness of associates and supervisors about 

health and safety issues. As part of the effort to make 

the workplace more associate-friendly, ergonomics 

guidelines have been published jointly in Japan and 

the US. Work processes are continually evaluated 

with a view to minimizing undue physical burdens.

Keeping everyone healthy

Offering comprehensive health promotion plans, 

Honda encourages associates to stay healthy and avoid 

lifestyle-related illnesses. Associates are offered many 

opportunities for exercise, a key to good health. Super-

visors are trained to detect and help prevent mental 

health problems, associates are provided access to 

counselors for guidance on health issues, and various 

other avenues to better health are offered. Associates 

posted overseas are given opportunities to consult 

company doctors on a regular basis.

Stimulating independence

NH Circle activities

The NH Circle activities began in 1973 as a forum—or 

‘circle’—in which associates could exchange ideas and 

boost each other’s motivation. The abbreviation “NH” 

stands for “Now, Next and New Honda”—in short, it 

means how to take new steps in the now to create the 

next great Honda improvement. The key theme in NH 

Circle activities is teamwork. Each year five regional 

contests are held. Every second year the NH Circle 

World Convention is organized as an opportunity 

for global exchange and education. In fiscal 2006, 

some 18,520 circles were active worldwide. A total of 

139,456 people participated, including representatives 

of affiliates, dealerships and partner firms. The 2006 

NH Circle World Convention will be held in the UK in 

the fall of 2006.

Improvement suggestion system

Since 1953, Honda has had in place a system for 

encouraging all associates to make proposals as to 

how the company’s work could be improved, whether 

in large ways or small. Such innovation could take the 

form of a grand technological or organizational break-

through or consist of the tiniest improvement in any of 

the myriad techniques that are applied to create new 

Honda value. The objective is to take full advantage of 

the youthful insight and creativity of each associate. 

Honda seeks to encourage independence of spirit and 

innovation, fostering the growth and refinement of 

skills and capabilities. This initiative functions through-

out the organization and contributes significantly to 

the development of the company. Each year, some 

100,000 suggestions are received, and some 90% of 

them are implemented. As of July 2005, a total of 7.7 

million suggestions had been contributed since the 

initiative was first implemented.

Honda corporate culture

At Honda, everyone’s ideas are warmly welcomed. The 

company has a tradition of holding waigaya discus-

sions, during which considerations of hierarchy and se-

niority are set aside. Participants freely exchange ideas 

and seek new perspectives in order to solve problems. 

This is one more way Honda fosters independence and 

a supportive working environment based on trust and 

equality. According to regular associate surveys, some 

80% express a high level of job satisfaction, with many 

attributing it to their sense of identification with the 

Honda philosophy. This appreciation of Honda philoso-

phy, shared by more than 140,000 associates world-

wide, drives our efforts to contribute to the well-being 

of people and societies.
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of all associates among its principal responsibilities. 
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a healthy lifestyle among associates. In the spirit of the 

founder’s words, “No safety, no production”, Honda 

strives to be a world leader in occupational health and 

safety.

Workplace safety

Honda is proactive in instituting measures to prevent 

workplace accidents. It strives to optimize the health 

and safety of all associates. We’re actively implement-

ing risk assessments and other initiatives to raise 

the awareness of associates and supervisors about 

health and safety issues. As part of the effort to make 

the workplace more associate-friendly, ergonomics 

guidelines have been published jointly in Japan and 

the US. Work processes are continually evaluated 

with a view to minimizing undue physical burdens.

Keeping everyone healthy

Offering comprehensive health promotion plans, 

Honda encourages associates to stay healthy and avoid 

lifestyle-related illnesses. Associates are offered many 

opportunities for exercise, a key to good health. Super-

visors are trained to detect and help prevent mental 

health problems, associates are provided access to 

counselors for guidance on health issues, and various 

other avenues to better health are offered. Associates 

posted overseas are given opportunities to consult 

company doctors on a regular basis.

Stimulating independence

NH Circle activities

The NH Circle activities began in 1973 as a forum—or 

‘circle’—in which associates could exchange ideas and 

boost each other’s motivation. The abbreviation “NH” 

stands for “Now, Next and New Honda”—in short, it 

means how to take new steps in the now to create the 

next great Honda improvement. The key theme in NH 

Circle activities is teamwork. Each year five regional 

contests are held. Every second year the NH Circle 

World Convention is organized as an opportunity 

for global exchange and education. In fiscal 2006, 

some 18,520 circles were active worldwide. A total of 

139,456 people participated, including representatives 

of affiliates, dealerships and partner firms. The 2006 

NH Circle World Convention will be held in the UK in 

the fall of 2006.

Improvement suggestion system

Since 1953, Honda has had in place a system for 

encouraging all associates to make proposals as to 

how the company’s work could be improved, whether 

in large ways or small. Such innovation could take the 

form of a grand technological or organizational break-

through or consist of the tiniest improvement in any of 

the myriad techniques that are applied to create new 

Honda value. The objective is to take full advantage of 

the youthful insight and creativity of each associate. 

Honda seeks to encourage independence of spirit and 

innovation, fostering the growth and refinement of 

skills and capabilities. This initiative functions through-

out the organization and contributes significantly to 

the development of the company. Each year, some 

100,000 suggestions are received, and some 90% of 

them are implemented. As of July 2005, a total of 7.7 

million suggestions had been contributed since the 

initiative was first implemented.

Honda corporate culture

At Honda, everyone’s ideas are warmly welcomed. The 

company has a tradition of holding waigaya discus-

sions, during which considerations of hierarchy and se-

niority are set aside. Participants freely exchange ideas 

and seek new perspectives in order to solve problems. 

This is one more way Honda fosters independence and 

a supportive working environment based on trust and 

equality. According to regular associate surveys, some 

80% express a high level of job satisfaction, with many 

attributing it to their sense of identification with the 

Honda philosophy. This appreciation of Honda philoso-

phy, shared by more than 140,000 associates world-

wide, drives our efforts to contribute to the well-being 

of people and societies.
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Celebrating the 25th anniversary of Honda’s listing, ASIMO rings the 

opening bell at the New York Stock Exchange.

For Our Shareholders and Investors

Honda history on the stock exchanges

Honda investor relations today

As a law-abiding corporate citizen, Honda always honors 

its basic policy of maintaining good communications with 

shareholders and investors worldwide. This is accomplished by 

publishing useful, accurate information as it becomes available, 

and by representing the company’s operations and financial 

situation in a clear, factual manner. In addition to an annual 

report, we publish quarterly reports and a shareholders bulletin. 

We also hold quarterly meetings with representatives of the 

media, analysts and institutional investors. On the day our finan-

cial results are released, teleconferences are held with overseas 

investors. We also hold quarterly meetings for principal overseas 

investors in Europe and North America in order to present 

our financial position and future management plans. These 

publications and reports, as well as presentation materials from 

financial results meetings and other informative documents 

can be found at the Investor Relations section of the Honda 

Worldwide website (http://world.honda.com), along with news 

on the corporation’s global business development. In November 

2005, Honda received the Japan Investor Relations Association’s 

IR Good Company Prize, which is awarded to corporations that 

show a thorough appreciation of investor relations, work proac-

tively to optimize their IR initiatives, and, as a result, enjoy strong 

support from the market. To facilitate investment by individuals 

and broaden its investor base, Honda Motor announced that 

its common stock would be split 2-to-1, effective July 1, 2006. 

Bringing the price of a single share below JPY 500,000, this 

measure is expected to encourage investment by individuals in 

Japan.

Honda strives to achieve transparent communications with our shareholders 

and investors worldwide by publishing useful, timely and accurate information, 

as well as by representing the financial and operational status of the company 

in a clear, factual manner. We work to optimize investor relations by distributing 

publications and holding informative meetings for investors. We strive to make 

our annual Ordinary General Meeting of Shareholders as informative as 

possible, and always aim to provide shareholders and investors with full and 

clear information about company activities.

Clear communications

Annual Report Shareholder Bulletin

Corporate Citizenship 
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Established in 1948, Honda Motor Co., Ltd. began offering its 

shares on the Tokyo over-the-counter stock market in 1954. 

After being listed on the Tokyo Stock Exchange in 1957, the 

shares were listed on all national exchanges in Japan. Overseas, 

the company issued American Depositary Receipts (ADRs) in 

1962 and, in 1977, the ADRs were listed on the New York 

Stock Exchange. Honda shares were listed on major exchanges 

worldwide: in 1981 on the London Stock Exchange; in 1983 on 

the Swiss Stock Exchange; and in 1985 on the Paris Stock 

Exchange (now known as Euronext Paris).



Celebrating the 25th anniversary of Honda’s listing, ASIMO rings the 

opening bell at the New York Stock Exchange.

Profit distribution policy

Honda strives to carry out its operations from a global 

perspective and to increase its corporate value. With respect 

to the redistribution of profits to our shareholders, which 

we consider to be one of the most important management 

issues, Honda’s basic policy for dividends is to make distribu-

tions after taking into account our long-term consolidated 

earnings performance. Honda will also acquire its own shares 

at optimal times with the goal of improving efficiency of the 

company’s capital structure. The present goal is to maintain 
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that are essential for the future growth of Honda and capital 

expenditures and investment programs that will expand 
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hand, and of course ASIMO is sure to be on hand. To facilitate 

the participation of those shareholders who are not able to 

attend in person, Honda has provided for Internet-based 

voting via computer or portable telephone terminals since 

2003, with comprehensive documentation also distributed. 

And each autumn, company visits are held for interested 

shareholders, featuring factory tours and presentations and 

question-and-answer sessions led by Honda directors. It is 

our hope that by inviting shareholders to have a close look at 

what goes on inside of Honda, we will enhance the bond of 

trust and affinity that links us.

For Our Shareholders and Investors

Honda history on the stock exchanges

Following its establishment in 1948, Honda Motor Co., Ltd. 

was listed on the Tokyo over-the-counter stock market in 

1954. After being listed on the Tokyo Stock Exchange in 1957, 

the company was listed on all national exchanges in Japan. 

Overseas, American Honda Motor Co., Inc. issued American 

Depositary Receipts in 1962, and in 1977 was listed on the 

New York Stock Exchange. As Honda’s overseas development 

proceeded, Honda affiliates were listed on major exchanges 

worldwide: in 1981 on the London Stock Exchange, in 1983 

on the Swiss Stock Exchange, and in 1985 on the Paris Stock 

Exchange (now known as Euronext Paris). 

Honda investor relations today

As a law-abiding corporate citizen, Honda always honors 

its basic policy of maintaining good communications with 

shareholders and investors worldwide. This is accomplished by 

publishing useful, accurate information as it becomes available, 

and by representing the company’s operations and financial 

situation in a clear, factual manner. In addition to an annual 

report, we publish quarterly reports and a shareholders bulletin. 

We also hold quarterly meetings with representatives of the 

media, analysts and institutional investors. On the day our finan-

cial results are released, teleconferences are held with overseas 

investors. We also hold quarterly meetings for principal overseas 

investors in Europe and North America in order to present 

our financial position and future management plans. These 

publications and reports, as well as presentation materials from 

financial results meetings and other informative documents 

can be found at the Investor Relations section of the Honda 

Worldwide website (http://world.honda.com), along with news 

on the corporation’s global business development. In November 

2005, Honda received the Japan Investor Relations Association’s 

IR Good Company Prize, which is awarded to corporations that 

show a thorough appreciation of investor relations, work proac-

tively to optimize their IR initiatives, and, as a result, enjoy strong 

support from the market. To facilitate investment by individuals 

and broaden its investor base, Honda Motor announced that 

its common stock would be split 2-to-1, effective July 1, 2006. 

Bringing the price of a single share below JPY 500,000, this 

measure is expected to encourage investment by individuals in 
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Honda strives to achieve transparent communications with our shareholders 

and investors worldwide by publishing useful, timely and accurate information, 

as well as by representing the financial and operational status of the company 

in a clear, factual manner. We work to optimize investor relations by distributing 

publications and holding informative meetings for investors. We strive to make 

our annual Ordinary General Meeting of Shareholders as informative as 

possible, and always aim to provide shareholders and investors with full and 

clear information about company activities.
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• As a company with a global viewpoint, we are dedicated to contributing to the well-being of local communities around 

the world through our products and technologies

• As a good corporate citizen, we will deepen our commitment to all local communities where we do business

• We will contribute to the nurturing of a society where caring and energetic individuals actively participate in socially 

responsible activities

Honda philanthropy: basic principles

The phrase “Together for Tomorrow” and the new symbol 

capture the spirit of Honda philanthropic activities through-

out the Honda Group. Worldwide, Honda is working 

hand-in-hand with local communities to create a future full 

of dreams.

Striving to create a future society in which everyone can pursue their dreams, Honda shall:

• Support educating our youth for the future

• Work to preserve global environments

• Promote traffic safety through education and training

Global directions

The key phrase: Together for Tomorrow

Barefoot beaches for future generations

Today, one of many environmental problems confronting the 

entire globe is seashore pollution. In Japan, heavy equipment 

and volunteers from local communities are pressed into service 

in various clean-up efforts, but year after year beach litter 

problems get worse. Honda associates wanted to help clean 

up the seashore in the hope that in future people could enjoy 

walking barefoot on the beach. They developed a compact, 

easy-to-use Towable Beach Cleaner. A group of current and 

retired associates assembled a volunteer caravan to work 

with municipal authorities to put the Beach Cleaner to work 

removing rubbish from sand. In this first year of the project, 

they plan to visit 20 locations, and are taking great care to 

maintain correct, safe operations. Honda hopes to extend the 

beach-cleaning project overseas.

Preserving
beautiful beaches

for the future

Collaborating
with local

communities

Honda’s
original

technology

Honda
Group

volunteers

Environmental preservation has always been a key focus of Honda philanthropy. Current and retired associates are joining 

forces with concerned citizens worldwide and taking action. Honda technology is helping, too. In the new Beach Clean-Up 

Project, which began in May 2006, energetic individuals and innovative Honda technology are working to pass on a cleaner 

world to future generations.

Honda technology and Honda people at work in 2006: another new initiativeSharing joy with people worldwide:
the history of Honda philanthropy

Since the company’s foundation, Honda has followed its basic principles of 

Respect for the Individual and The Three Joys, contributing to society by providing 

new value in the form of high quality products and technologies and through a 

broad range of initiatives designed to ensure our harmonious coexistence with 

the communities where we live and work. In 1998, on the occasion of the 50th 

anniversary of the company’s foundation, a new corporate vision was defined: “Sharing dreams with people around the world, 

Honda will strive to become a company that society wants to exist.” In order to respond to the expectations of people around the 

world, Honda Philanthropy Offices have been established and basic principles for Honda philanthropic activities determined. In 2006, 

a new symbol and key phrase were announced to represent Honda’s increasingly proactive stance toward philanthropy.

For Everyone

For more information on Honda philanthropy:       http://world.honda.com/community/

A simple yet ingenious towable sand screen separates litter from sand

Cleaning Kotobiki Beach, Kyoto Prefecture

In action at Katase West Beach, Kanagawa Prefecture
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Honda Team-based Program

The imagination to dream up an idea. The creativity to make 

that idea a reality. That is what we want to foster in our children. 

It was with this aim that the Honda team-based, live-in research 

study program was born. The location of the three-day program 

is Twin Ring Motegi. Children are divided up into teams of ten, 

and each team holds discussions based on their experiences 

at the facility in preparation 

for the presentations on the 

final day. This process of 

experience, discussion and 

understanding helps guide 

the children toward new 

insights.

Student Formula Challenge

The Student Formula SAE Competition of Japan is an educa-

tional program organized by the Society of Automotive Engi-

neers of Japan (JSAE) to give budding engineers hands-on 

experience in designing and building their own formula race 

cars. Vehicle performance is not the sole criterion of excel-

lence. Cost-benefit analysis and presentation skills are also 

taken into consideration. Honda’s involvement is not limited to 

sponsorship. The Honda 

Meister Klub, a volunteer 

group of retired Honda engi-

neers, provides technical 

instruction and support, 

teaching the student-

participants the basics of the skills and processes involved in 

car-making and the set-up and tuning of engines and suspen-

sions.

Nature Wagon

How old is that tree? Why is this flower such a pretty color? 

Nature’s many mysteries are all around us. That’s why Honda 

started the Nature Wagon. It’s an environmental learning 

program on wheels—a van filled with natural objects from the 

ocean and the forest. The Nature Wagon travels to elementary 

schools and community centers, bringing nature to the city. 

Volunteer retired Honda associates teach about the workings of 

nature and the importance of 

environmental preservation. 

Crafts using wood and rocks 

are introduced, and children 

are encouraged to explore 

and discover nature and the 

environment for themselves.

Dream Hands

We want children to experience the fun and excitement of 

making things with their own hands. That’s why Honda started 

the Dream Hands program in regions where our facilities are lo-

cated. Dream Hands is an introductory handicraft program com-

bining original Honda cardboard crafts and nature crafts using 

materials from the forest. The program gives kids firsthand 

experience of the fun of making things. Current and retired 

Honda associates volunteer 

their time to assist and guide 

the children. Honda hopes 

that participation in this 

program will help children 

discover the joy of making 

things.

Educational initiatives

Honda TreeFund

The Honda TreeFund ensures that, for every new Honda sold, 

ten native trees are planted. The program was created in 2004. 

Trees are planted in association with regional councils all over 

the country to help absorb atmospheric carbon dioxide. 

In the two years since it was started, the Honda TreeFund has 

contributed enough funds to plant about 150,000 saplings. 

And it is not just Honda that contributes to the fund. Honda 

customers are invited to donate to the Honda TreeFund at time 

of purchase, and are further invited to join in the planting of 

the trees in conjunction with the Honda Agent Staff and their 

local council. In this way, people can play a part in supporting 

the greening of their community.

School Environment Challenge Awards

Launched in 1999 to mark the 72nd birthday of the King of 

Thailand, the School Environment Challenge Awards gives 

schoolchildren the chance to present their own ideas for 

conserving and improving the natural environment in the 

regions where they live. Honda affiliates in Thailand work 

together with Thai government ministries in charge of the 

environment, energy, education, and public health to help 

implement this program. Elementary schools across Thailand 

are invited to submit a project plan. The best plans are given 

financial support, and children from the selected schools are 

given 8 months to put their project into action, under the 

guidance of local community leaders. Each project is assessed 

at various stages by panels of judges and representatives of 

third-party organizations. The best project is awarded the 

prestigious King’s Cup.

Watershed preservation 

The rivers that provide us fresh water find their sources in the 

alpine forests that collect and retain water over long periods 

of time before releasing it toward the sea. Striving to preserve 

these precious watersheds for future generations, Honda 

volunteers from facilities throughout Japan are hard at work 

on forest conservation projects.

The headwaters of the Tama River, which supplies water to the 

region around Tokyo, are threatened by deforestation in Kosuge 

Village, Yamanashi Prefecture. Striving to help preserve this vital 

watershed, Honda is collaborating with Kosuge Village and 

OISCA International in a reforestation project. The first group 

of 48 Honda volunteers started work in spring 2005, planting 

some 500 maple saplings.

The Suzuka River supplies water needed in the cities of Suzuka 

and Yokkaichi. To combat the degradation of its headwaters 

in Kameyama City, Mie Prefecture, Honda began preservation 

work in March 2006. Other projects are underway to preserve 

the headwaters of rivers near the Saitama, Hamamatsu, Kuma-

moto and Tochigi factories.

Environmental initiatives

Tree planting in Kosuge Village, Yamanashi Prefecture
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Traffic safety initiatives

Other Honda Group initiatives

HART (Honda Australia Roadcraft Training)

Honda Australia established HART in 1999 as part of its global 

focus on increasing road user safety for drivers, passengers, and 

motorcycle riders. Traffic safety education provided by HART 

is built on a theme of ‘street smart’ techniques. A majority of 

crashes are the result of poor judgment: to combat this, HART 

programs concentrate on risk-lowering techniques rather than 

teaching advanced driving skills. A variety of programs are in 

place to meet the needs of everyone from children to seniors, 

with the aim of contributing to the Road Traffic Agency’s objec-

tive of halving the current road toll by 2010. As part of its ongo-

ing effort to improve road safety, Honda currently has similar 

programs in place in Australia’s five provinces and in a total of 

20 countries. 

International Association of Traffic and 
Safety Sciences (IATSS)

The International Association of Traffic and Safety Sciences was 

founded in 1974 as a forum for free discussion and research 

on the present and future state of transportation in mobile 

societies through endowments from founder Soichiro Honda 

and Takeo Fujisawa, as well as from Honda Motor itself. With 

a membership that includes leading scholars and experts from 

various fields, the association sponsors a broad range of studies 

and proposals related to traffic safety, as well as scientific 

conferences, exchanges and publications and awards for those 

making outstanding contributions to driving safety. It also pro-

vides support for traffic safety-related programs that respond 

to pressing concerns of the day.

IATSS Forum

The IATSS Forum is a research program that focuses on the 

education of promising young Asian youth. Young profession-

als from ASEAN countries are invited to Japan for a session of 

“Thinking and Learning Together.” This consists of lectures, 

seminars, case studies, group research projects and related ac-

tivities, as well as cultural exchanges covering many different 

fields of study. A total of 663 researchers have participated so 

far.

Dealerships / Honda Group companies 
(In Japan and overseas)

In accordance with Honda policy, our dealerships and Group 

companies in Japan and overseas are engaged in a range of 

initiatives focused mainly on education, environmental preser-

vation and traffic safety, always in harmony with the special 

characteristics of the local community and its needs. Sharing 

joy with people everywhere, we’re striving to create a future 

full of hope and dreams.

Honda Motor Workers’ Union

Over 40,000 members strong, the Honda Motor Workers’ 

Union marked its 40th anniversary in 1992 by establishing a 

social contribution fund. Just a few of the notable achievements 

have been the establishment of a Honda Repeat Hotline and a 

group of volunteers involved in wheelchair refitting, mobilizing 

wheelchair marathon organizers, and helping those struck by 

disaster through emergency relief and fundraising drives. 

Foundations 

The Honda Foundation

The Honda Foundation was established in 1977 through a private 

grant from Honda founder Soichiro Honda and his brother Benjiro. 

Its goals: contributing to the creation of a truly humane civilization 

and putting the finest inventions of modern society to work for 

the peace and well-being of mankind. The foundation advocates 

the development of eco-technology—technology that promotes 

harmony between human activity and the environment—and has 

developed initiatives such as the Honda Prize international award 

for advances in eco-technology, symposia and seminars, and start-

ing in 2006, a new award for young Asian engineers and scientists.

Since the company’s foundation, as the expansion of 

Honda operations has brought us into contact with more 

communities and many countries, we have always sought 

harmonious coexistence and acted as a good corporate 

citizen. Our efforts to become truly welcome are often led 

by the people at our dealerships and Group companies, 

and the members of our labor unions. These efforts are 

expanding worldwide.

Dr. Raj Reddy receiving the 2005 Honda Prize 

For Everyone

Philanthropic initiatives by Honda Group companies and dealerships,
fiscal 2006 (137 companies)

Philanthropic initiatives by overseas affiliates, 
fiscal 2006 (46 facilities)

Donations, blood drives

Disaster relief

Community clean-up

Community festival and event support

Traffic safety promotion

Crossing guards for school children

Community traffic safety courses

Education, developmental projects

Preservation of forests, rivers, etc.

Leaders and sponsorships

Internships and experiences
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Donations, blood drives

Disaster relief

Community clean-up

Community festival and event support

Traffic safety promotion

Crossing guards for school children

Community traffic safety courses

Education, developmental projects

Preservation of forests, rivers, etc.

Leaders and sponsorships

Internships and experiences

Providing teachers and facilities

Companies  Facilities

97

17

74

88

33

16

12

14

5

38

56

14

35

15

5

22

4

0

9

10

11

27

12
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Educational Initiatives

Environmental Initiatives

Traffic Safety Initiatives

Community Initiatives
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