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Sharing dreams with people everywhere, 
striving to become a company that 
society wants to exist

President & CEO Takeo Fukui

Message from the President & CEO

Honda corporate social responsibility: 
an extension of the Honda philosophy

All Honda activities stem from a corporate philosophy built 

on the basic principles of respect for the individual and The 

Three Joys defined by our founder. We believe individuals 

must respect each other as independent human beings with 

distinctive personalities. We believe in maintaining relation-

ships based on fairness. And we believe in building trust so 

that each person’s full potential can be realized and we can 

share true happiness. To maximize The Three Joys of buying, 

selling and creating, we seek to exceed the expectations 

of society by providing the highest quality products at a rea-

sonable price.

Based on these principles, Honda seeks to share joy with all 

its stakeholders: customers, partners, associates, shareholders 

and investors, as well as members of the communities where 

we live and work worldwide.

Honda proudly accepts its growing corporate social responsibil-

ity, seeking to build trust and affinity with people and societies 

worldwide as we strive to continue the growth we have en-

joyed. To this end, we will continue to follow our philosophy in 

all business operations and philanthropic activities throughout 

the world, gladly assuming and fulfilling our responsibilities as 

a corporate citizen. 

Our responsibilities: creating and 
delivering products of value

Our aim is to be number one in value creation worldwide, so we 

seek to provide genuine satisfaction to ever-greater numbers of 

customers. For example, the Super Cub series of motorcycles—first 

launched in 1958—is now a favorite in more than 160 countries, 

and at the end of 2005 cumulative production had reached 50 

million units. We see such achievements as the result of people 

the world over appreciating the value of our products. Similarly, 

in realizing dreams like the creation of the world’s first humanoid 

robot, ASIMO, our goal is to develop advanced technologies that 

everyone will truly appreciate.

A key part of our responsibility as a manufacturer is to provide 

new value in the form of better products and more advanced 

technologies. Recognizing this, we work constantly to ensure 

that everything we create is of the highest possible quality.
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To provide products that exceed customer expectations, Honda 

is working to further enhance quality, reinforcing our research 

and development and manufacturing operations.

In addition, we recognize our responsibilities as an automobile 

manufacturer in the vital areas of environmental preservation 

and safety: Honda always aims to go beyond simple 

compliance with legal regulations as we seek to share joy with 

societies worldwide. We’re leading the way to a greener and 

safer future.

Honda has always been a leader in the introduction of cleaner 

vehicles, from the introduction of the CVCC Civic in the 1970s 

to the development of fuel cell vehicles today. In everything 

we do, we strive to minimize the environmental impact of our 

corporate activities.

Another of our core beliefs is that safety is the prerequisite 

of all true advances in mobility, so a primary focus is the 

prevention of accidents, and the minimization of injuries and 

damage resulting when an accident cannot be prevented. 

From the very beginnings of the company, Honda has been 

proactive in the promotion of driving safety. 

Earning trust and affinity

We believe a company’s first duty is to place no burden on 

society. Once this is achieved the company must then work 

even harder, taking positive action to earn the public’s trust.

Not only complying with laws and social norms, Honda is also 

instituting and publicizing appropriate corporate governance 

and risk management measures aimed at earning the trust of 

all members of society.

Through proactive engagement with local communities in 

philanthropic initiatives we seek to deepen our contributions 

to society.

By establishing Honda Sun Co., Ltd. and Honda Technical 

College in Japan, as well as Eagle Rock School in the US, 

Honda is providing opportunities in education and helping 

those with special needs.

To mark the 50th anniversary of the foundation of the 

company, Honda defined a set of basic principles to govern its 

philanthropic activities. By reinforcing efforts to create a future 

society full of hope and dreams—primarily through initiatives 

in the three areas of education, environmental preservation 

and traffic safety—Honda is working to increase and enhance 

its contributions to society.

Striving to become a company 
that society wants to exist

As part of our efforts to become a company that society wants 

to exist, Honda focuses all its corporate activities on creating 

value, expanding value through glocalization, and realizing its 

commitment to the future.

By creating new value we share joy with our customers. 

Through glocalization, or development of global operations 

in harmony with local communities, we expand that joy. And 

by providing solutions to environmental and safety issues, we 

help to pass that joy on to future generations.

In order to realize our vision, we consider it essential for each 

associate to share joy with the societies we live and work in, 

ensuring that we fulfill our social responsibilities as a company.

We want as many people as possible to feel “I’m glad Honda is 

there”, and so we aim to be number one in the world in value 

creation. We require each of our associates to devote his or her 

energy to realizing our vision for 2010 of becoming a company  

that society wants to exist.

In the hope of obtaining a deeper understanding of our activi-

ties, we have made every effort to present a clear description 

in this report of what we’re doing as a company. We invite 

feedback from all who read it.
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